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with Columbian’s Complete line 
of specialty ropes and twines! 


Fill the requirements of all local cordage users with a complete range of 
Columbian ropes and twines. Name the use — in industry, on the farm, at 
home, out camping — and Columbian has the right cordage for the job. 
SUGGESTION: This year, make sure you're well stocked for the small boat 
owners in your community. The items shown here will move in quantity 


when displayed to marine enthusiasts! 


Columbian PURE MANILA and RADIUM SISAL ROPE 
Sell on Sight in COLPACK CARTONS 


Easiest way to store, display, and handle 
rope! Attractive carton dispenses rope 
through hole in top, without removing coil. 
Rope comes clean, stays clean, displays 
well on counter or floor. Four carton sizes: 
25, 50, 75 of 100 Ibs. Rope sizes: ‘.” 
through °% 





Columbian 100 ft. Connected Coils 
PURE MANILA and RADIUM SISAL ROPE 


in Display Counter Cartons 


From 2 to 7 connected 100’ coils, depend 
ing on rope diameter in each display 
carton. Rope sizes: '4° through '2” 


COLUMBIAN ROPE COMPANY, Auburn ‘The Cordage City’’, N. Y. 


THE ROPE WITH THE RED. WHITE AND BLUE MARKERS 
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consumer 
offer! 


Your customers get 
first dollar's worth free! 


They send the coupons 


tT ¢ rye Opec : IBERGLAS 
You get the profits! SCREENING 


For further information contact your wholesaler or write to: 


CHICOPEE MILLS. INC... Lumite Division, 47 Worth Street, New York 13, New York 





A QUALITY SAW 
IS EASIER TO SELL 


...4nd somebody always asks why 


Would you rather tell your customer it is different in design... 

Would you rather tell your customer about the metallurgical qualities .. . 

Would you rather tell your customer that the saw is lower priced... 

Would you rather tell your customer about the set, the profile, etc . . 

Would you rather tell your customer about how it ‘‘feels’’ better to the grip . . « 
or wouldn't it just be a lot simpler to tell your customer 
“here is a quality saw, an Atkins saw that is the result of 


almost 100 years of sawsmith skill and knowledge backed 


Up by the tremendous research and engineering 


‘a 


development staff of the 30rg Warner Corporation 





Try it our way a couple of times — you'll sell saws... 


there's action at 





ATKINS &_ 


SAW DIVISION 


BORG-WARNER CORPORATION 
INDIANAPOLIS 9, INDIANA | raoeverion | 
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Only the i 
UNIVERSAL 1:51:00 
All-purpose 


“TAB-L-TOP” Food Chopper 


gives you 5 Decorator Colors: 


It’s just the chopper to put real snap in your sales! Whatever the color 
scheme of milady’s kitchen, one of these five carefully chosen decorator 
shades is sure to complement it perfectly. ““TaB-L-Top” is a handsome 








addition to any modern kitchen. NEW! 

And “Tas-L-Top” is a dream to operate. Three different cutter plates Four suction cups and 
make fast work of any food—raw or cooked. The extra-long handle turn the exclusive table edge positioner absolutely 
for turn cuts any food faster and better. prevent slipping. The Universal “Tas-L-Tor” 


will not mar counter or table top 


Swing-A-Part t 
Food ( hoppe r 

retails from $4.50 

=, >] 


ORDER FROM YOUR 
LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. UNIVERSAL DISTRIBUTOR NOW! 


HARDWARE AGE, 


Better order plenty. These colorful new “Tas-L-Tor”’’ Choppers are 
sure to be best sellers. Particularly at the low $8.95 retail price. 






“TAB-L,TORP" 
Food and Meat Chopper 
retaila from $6.95 


Self-Sharpening 
Food Chopper 
retatla from $4.25 
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Flectric Housewares Me rchandising Guide 


Issue 


This Guide will show you how to regain profits being lost 
to discounters in selling electric housewares. It will show 
you what types of items you should promote for various 
gitt-giving events and seasons. Shows you how to use 
your services as your most effective selling tool 53 
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What's New in Hardware Merchandise? 12 
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How much do you know about hardware? lest yourself 
and your employees with questions on page 76 
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ACCO’s 


CHAIN SALES-MAKER 


¢ The popular ACCO CHAIN SALES-MAKER—the con- 
venient display stand that has given a big boost to chain 
sales in hardware stores everywhere—has now been im- 
proved by the addition of a handy, quick-action cutting 
bar. This makes it easy to snip off just the amount of 
chain your customer wants. It saves time and steps on 
every sale. 

This sturdy, attractive ACCO CHAIN SALES-MAKER 
permits you to display a wide assortment of chains in 
very little floor space. It puts your chain stock out where 
your customers can see it—feel it—buy it! Get your 
Sales-Maker and watch your chain sales rise. Shipped 
complete with your choice of chain assortments; chain 
comes on reels, as shown at right. 


» ASSORTMENT NO. 38 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
125 Ft. 3/0 Lock Link Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
200 Ft. 16 Double Steel Jack Chain, Bright Zinc Plated 


3 ‘ASSORTMENT NO. 42 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 
75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
125 Ft. 2/0 Straight Link Elwel Coil Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


_ ASSORTMENT NO. 43 (7 REELS) 


175 Ft. 2/0 Tenso Chain, Bright Zinc Plated 
200 Ft. 3 Tenso Chain, Bright Zinc Plated 

75 Ft. 2/0 Twist Machine Chain, Bright Zinc Plated 
150 Ft. 2/0 Passing Link Chain, Bright Zinc Plated 
100 Ft. 35 Sash Chain, Bright Zinc Plated 
200 Ft. 1/0 Brass Safety Chain, Bright Finish 
220 Ft. 16 Single Steel Jack Chain, Bright Zinc Plated 


Order from your Distributor ‘ | 
AgCO American Chain Division ~ 
AMERICAN CHAIN & CABLE 


tYork, Pa., *Atlanta, Boston, *Chicago, *Denver, Detroit | 
\ *Houston, *Los Angeles, New York, Philadelphia, Pittsburgh, 
*Portiand, Ore., *San Francisco, Bridgeport, Conn 
*WAREHOUSE STOCKS {FACTORY 














DEALERS: 


if you now have an ACCO Chain Sales-Maker —— 
of the type shown, order a Chain Cutter 
from your Distributor. Clamps on easily 
—no holes to drill. read 
(MOTE: Deo not vse Chain Cutter to cut case-hardened chain) 
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Just Among Ourselves 


Informal Editorial Comments 


By W. A. Phair 





The hand tool market... 


Of all the merchandise in a hardware store, hand tools are probab! th 
most Das hi mer handise nas alwa\ peeti at oclated with hardware 
Lores Year in and vear « it. it has been tead customer attraction it 

a tine that identifie it tore as a hardwaré tore 

because hand tools are such a basic and important line, Many types of 
outlet tnat Want to get into the hardware field, have concentrated more on 


{| tools than for any 


developing outstanding merchandising programs tor nan 
otner line This es per tall true of the chains and the mail order houses 


ind their retail outlet 


in many cases these chains and mail order firms have iwceeded in doing 
a hette) hand too! selling ion’ than the averaye independent hardware ‘tore, 
ihe consequence has been a steadily declining volume of hand tool sales by 
ihe independent hardware trade 

Hiow have the chains done a better merchandising job 

ror one reason. the nave applied to toois the ame merchandising con 
cept that nave been iccessful in other line ihey have concentrated on 
having in stock those items that are most wanted by customers, and in 
eliminating siow movers, the shelf warmer! that cut down turnover and 
profits 

lhe chains know that this is the key to any iccessful retail selling effort, 


whether it be groceries, stockings or hand tool 


: ' 
if COR Midghie and takes time to det rirriitie vynicn items hould he carried 
lor maximum turnover and how best to disph them for maximum sales 
and turnove} 
’ ‘ 
ine cna ind otner large outiets Nave had the time, the mone nd tne 
facilities to collect c e this informatio re erage dealer has not had 
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informal editorial comments 


successfully by the chains and other large outlets. A description of this 
program will be found on page 14 of this issue. 


HARDWARE AGE rarely uses these pages to discuss the activities of any 
one manufacturer. We make an exception in this case, however, because we 
feel this particular project goes beyond the interests of the one manufac 
turer, and represents a constructive contribution to the hand tool business 
yenerally 


In the past, Many manutacturers have made available promotion programs 
for dealers, based on a company’s own products. Since a manufacturer is 
in business for the same reason as a dealer—to make a profit—it is natural 
that these programs be limited to one company's line. When these promo- 
tions have been fully carried out by dealers, they have been quite successful. 


The new hand tool merchandising program described on page 14, how- 
ever, is unusual in that it tackles the entire field of hand tools. The bast 
stock list, which is a feature of the program, is a basic list of all hand toois 
a store should carry. It includes many items not manufactured by the spon- 
oring company. In fact, more than half the tools included in the basic 
stock list are not manufactured by the company that developed the program. 


How will you use it? 


| have had the opportunity of following the development of this hand tool 
program from its early days. | have been very much impressed by the care 
ful study and research that went into it. A great deal of time and money 
has gone into it to make it complete and practical. 


In addition to the company’s own research facilities, outside merchandis 
ing authorities, with considerable experience in hardware store problems, 


were called in and worked on the project 


The program Nas been tested in several stores. These tests have shown 
it to be practical under normal store conditions. In short, it will work, if 
the dealer is truly interested in putting some effort behind it 


While the company sponsoring this hand tool program certainly hopes to 
sell more of its tools to dealers who use the program, the project goes fal 
beyond this. It contains the elements that are necessary to bring back the 
hand tool business to the independent merchant. 


The important factor in the success or failure of this project is not so 
much in the program itself, as it is in the question: Will dealers put it to 


work? | 


There are many dealers who say that they could improve their operations 
if they had the sort of guidance and assistance which chain stores get in 
merchandising, stock control, etc. Well, here they have it, at least as far 


as the hand tool department goes. Will they use it? 


This program in itself is valueless, without the active support of dealers. 
This is true of every program. The best tools in the world are useles 
unless they are put to work properly. The best selling program in the world 


is useless unless a dealer will put his heart into it and carry it through 


completely 
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Now... distinctive decorative rose plates 





These beautifully designed, 


‘ ) Saeed 
\ new auxiliary rose plates are 


P available in wrought brass, 
' 2 / . 4 bronze or aluminum. They re- 


quire a minimum of 5” backset 


No S7 | ‘5 7 diarr ale 5772 * 7 reaie has 
wialeh 2A with DALLAS DESIGN Lockset SO wr with ELDORADO DESIGN Locxnse? 





In its new ‘S’ Series LOCKWOOD has created a line of Standard 
Duty Locksets superior in appearance and performance to any 
on the market. Now, a final touch of distinctive beauty has 


heen added. 


| Compare these features with other @ Non-cylinder sets reversible without 
. Standard Duty sets: change. Cylinder sets reversed in sec- 
@ Screw-on roses both sides enable per onds, when necessary. 
fect centering and equal knob projec- @ Easiest to install (with Lockwood 
tion, regardless of thickness of door. SPEEDRIL) 
@ Extra long bearing of knobs on sleeves @ Available in wrought brass, bronze or 
prevents knob-wobble. aluminum. 
@ Latch bolts have a full 2" throw @ Unconditionally guaranteed. 


LOCKWOO 
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Fitchburg, Massachusetts 








for the Finest of all Standard Duty Locksets 
LOCKWOOD ’S NEW ‘S’ SERIES 


HARDWARE MANUFACTURING COMPANY 


ashington 
NEWS and VIEWS 


By Washington Bureau of HARDWARE AGE 





Consumers Expect To Earn More 
And To Spend More This Year 


Whatever pessimism may exist in some quarters 
about the future of business this year hasn't yet hit 
the man who pays these bills, the consuming publi 

(onsumers, according to a Federal Reserve Board 
survey, are actually more optimistic now than they 
were a year ago. Some two-thirds of the families 
questioned expect their incomes and business gen 
erally to be better this year than in 1955. 

if consumers follow present intentions (last year 
they exceeded their expectations), some 9.6 percent 
will buy a house, slightly more than planned to buy 
last year; 22.6 percent will shell out for major home 
improvements and maintenance, about the same as 
last year, and 28 percent will spend for furniture and 
other major household appliances, slightly fewer than 
planned to buy last year. 


OUTLOOK 


only intentions to buy, it is an important 


Although the survey shows 


harometer of conaumer confidence. An optt 
miatic buying public can do a lot to kee p good 
fimes rolling: a pessimistic public can dent 


Phig stronge af ol hooma 


Measure Pushed To End “Subsidies 
To Big Chain Loss-Leader Stores 


(ongress, concerned over the mounting number of 
bankruptcies, is considering legislation to prohibit 
chain stores organizations from operating some out 
lets at 2 joas in order to crush local competition 

A bill (H.R. 9915) is now pending in the House t 
prevent chains with more than 50 stores from deduct 
ing tor tax purposes the losses of one unit purposely) 
operated at a loss from the profits of the chain as a 
whole 

The measure would stop an alleged “government 
lax subsidy” to chains which operate loss-leade) 
stores to drive out competition Present tax laws 
mean, the bills proponents say, that the government 


, 


subsidizes 52 percent the amount of the corporate 
tax) of the cost of such a price cutting operation by 
permitting the losses to be used to offset profits from 
others in a chain 

The bill would require chains to prove that losses at 


one outlet are legitimate in order to get a deduction 


OUTLOOK Sponsors of the measure are 
confident they will get hearings this year, and 
are asking for support from mali business- 
men, They admit. however. that there 18 


little chance for final approval of the bill thas 


year, 


Labor Dept. Wants Money to Survey 
Minimum Wage Need in Retail Trade 


Forces attempting to impose federal minimum 
wage-hour regulations on retail operations are going 
to wait until next year to make their big push. but 
they'll spend the next 18 months in a concentrated 
drive to build up a case in favor of the regulations 

The U. S. Labor Department, principal sponsor of 
minimum wage extension, is in a last-ditch fight t 


get $200,000 to conduct a special lo-mont! irvey ot 
retail wages and hours 

Purpose of the survey, the department says, is te 
make facts available to Congress, to the administra 
tion, and to the general public so that Congress can 
determine whether retail trade, or any part of 


should be covered by a minimum Waye 

(‘ongress tentatively turned down the request fo! 
funds, but the department | till trying to get th 
money transterred Irom 1 inds earmarked ro} tne 


PUPrPOSseS., 


OUTLOOK The fPpere ; eid ay Cond eled 
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those who depend 
on tools, 
depend on... 





the fact is: This new Job-Tested seal is a sym- 
bol of PET quality. Proved by unbiased reports 
from a leading research institute. Proved by 
on-the-job tests by workmen all around the 
country. Watch for the PET Job-Tested seal. 
It's your guarantee of top-quality tools. 


the fact is: Both distributors and dealers get 
top volume with PET’s new and different volume 
sales plan. It's a continuing, local area sales 
plan with big, powerful newspaper ads, and 










mee 


1 POWER TOOLS 


PORTABLE ELECTRIC TOOLS, INC 
320 West Bird Street, Chicago 20, Illinois 


AGE, WARCGCH 29. 1956 


YOUR NEW GUARANTEE 















the most complete, proven merchandising kits 
the industry has ever seen. Plus our sales and 
advertising personnel, detailed to distributors, 
to help make this powerful, local program work 
wonders with your power tool sales! Plus a 
potent national campaign, timed to give the 
local programs the prestige push they need. 


the fact is: Once you find out about this new 
and different PET plan, you'll find a new high 
in power tool sales! 


mail coupon today for full details 


B88 808088098 SO OOS SOOO OS SSIS SSSOSSOSOSSOSOOs 


mail to: GEORGE WEATHERBY, Sales Manager 
PORTABLE ELECTRIC TOOLS, INC 
320 West Bird Street, Chicage 20, Illinois 


Please send me full details about your new local area PET sales pion 
NAME 

FIRM NAME 

ADDRESS 

ciry STATE 


: 4, 














LATEST 


Weed Killer 


For killing dandelions, plantain 
and other broad-leaf weeds, Killer 
Kane effervescent 
2,4-D pill, now has a wash-off dye 
marker to show users what weeds 
have been attacked. Solutions made 
from Kartridges leave a white stain 


Kartridge, an 


on weeds, enabling user to chart 
progress around the yard; dye 
leaves no permanent mark, washing 
off in the first rain. Kartridge is 
for use in the Killer Kane plastic 
tube applicator, and makes a solu- 
tion that also fits other dispensers, 


like garden pumps and sprinkler 





Each Kartridge makes a full 
pint of 2,4-D solution when mixed 
with water. Kartridges come 12 in 
a Vial, a dozen non-breakable plastic 


units 


viala to a carton in a three-color 
display unit. Vials retail for 59¢. 
The Donaldaon Co. 


Por more data circle Neo. | on postcard, p. 9! 


Beverage Server Duet 
This gift set, the Warmettes, is 

a pair of ebony and brass serving 

decanters each in its own wrought 


12 


INFORMATION ON 





iron and brass candlewarmer. 
(offee, tea or any hot beverage may 
be kept at proper drinking tem- 
perature in decanters having a two- 
cup capacity, polished brass collar, 
heat-proof ebony handle and stop 
per. This set, Model S2W, is pack 
aged in gift carton which may be 
used as a self-shipper 
is $5.95 


For more data circle No. 2 on posteard, p. 91 


Retail price 
(07 if ( }) 


Propane Firepot 
This lightweight, portable pro- 


pane firepot needs no pumping, 


priming or pre-heating. It lights 


instantly, even at below zero tem- 
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PRODUCTS AND SERVICES 


peratures. One control regulates 
the flame, which stays steady even 
in drafts. Unit, complete with dis 
posable fuel cylinder, weighs &',4 
lb. Otto Bernz Co., Ine. 


For more data circle No. 3 on postcard, p. 91 


Enamel Cookware 


Available in turquoise-blue and 
pink, as well as white, is this re- 
styled line of porcelain enameled 
cookware. The Windsor line fea- 





tures new colors and trims, new 


easy-grip handles, modern domed 
covers and new knobs 
label 


yested dishes 


hach piece 
has color illustrating sug 
A display card for 


windows is available 
Fletche Knamel Cu 


counters oOo} 
at no charge 


For more data circle Ne. 4 on postcard, p. 9! 


Buffet Knife 


Having a rust- and tarnish-proof 
serrated stainless steel blade, the 
No. 30 Buffet Knife easily speai 
pickles, olives and cherries with the 
forked end in deep, narrow jars 
The 9-in. blade needs no sharpen 
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Want more information on the 
products? Then use free po 
card on page 91. 


in hardware merchandise... 





ing, and vegetables and fruits slice 
easily. Knife has extra-long Ross 
wood handle and carries suggested 
retail price of 49¢. Ecko Produet: 
Co 


For more data circle No. 5 on posteard, p. $1 


Power-Tool Kit 


To be introduced a Hardware 
W eek special, this Jack-of-All-Klt 
includes two fully-powered tools and 
15 accessories. Tools are a 4 in 
Skil Saw and a ‘,4-in. drill. The 
1',-in. saw will handle all around 


the-house sawing jobs; it cuts ply 

wood, wallboard, and sneathing ihe 
yin key-less chuck drill and 

buffs and polishes, as well as drills. 


K it 


Includes 


seven high 


pe ed Twist 





HARDWARE AGE, MARCH 29, 1956 


' FOR THE HARDWARE DEALER 


drilis, 


o-1n. 


a 5-in. rubber backing pad, a 


lambs-wool polishing bonnet, 


a sanding disc, a rip fence, one 


hard-tooth disosable saw blade, and 


one arbor adapter. This $58.85 
value is offered for $49.95. Skil 
Corp. 

For mort data circle No. 6 on posteard, p. 9! 


Beginner's Skate 
This new beginner's 
the Imp Sr., 


skate, called 
ball 
extends 5 , to 


feat ures iveted 


bearing wheels. It 


Ye. ID Skate individually 


Come 





boxed, and are packed 12 pair to 
a carton Kach pair weighs 2 Ib 
f hicago Rolle) Skate Co 


For more data circle Neo on poatcara 0 ‘1 


Spinning Reel 


Model] No. 310 fresh 


wate! pin 
ning reel is now equipped with a 
case-hardened stainiess steel rolle 


for extra-long wear and the entire 
full bail assembly is designed like 
the Mode] 300. The spool cup and 
handle are of polished chrome and 
nickel plated for eye appeal and 


(Continued on page BH 


TO HELP YOU 


SELL 
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Cabinetware Display 


This display for counte 


the 


(il \A 


shows how Decoratol 


cieeyVs 


cyt 


hardware can be u 


cabinet 


ec 
natural surfaces in a 


ine 


painted o1 
house Decoratot 
ortment 1 
pulls backplates 

ished in black 
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rape) ct 


NO include kre 


hinges, f 


and 


and brass combi 


Visplay board is offer 
with 


echnartreuse 


free each assortment 
black with 
National Lor iy 
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ror more data * on poateard, po 


Enlarged Spray Can 
A 17 


enamels 


4.07 aerosol can for 


Spl 


and replaci 


coatings | 
but 


price as 
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ne |? (97 
at the 


discontinued 


will be market 
the 
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HARDWARE 
STORE 
SALES 
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» New Tool Plan Aids Independent Dealers 





(Seasonally 
dj st 2d . 
Jan. ps — » Hardware Sales Up 3 Percent in January 
1956 
Jan 


ss > (in millions) » Feb. Total Retail Sales Show 7.3 Percent Gain 











. 7. 
New Hand Tool Selling Plan Seen Doubling Dealer 
Sales: $ kL , , , Hardware Store Sales 
ales; Stock List, Fixture Prints, Etc., Supplied ‘ 
Up 3 Pct in January 
Merchandising methods used bys the tools most customers want lanuarv sales in retail hard- 
cNains and other mass hardware Most independent dealers, he ware stores were $175 million 
, ° a ga ‘ ; ae ‘ : Nilitie@s ' 
diatributors in elling hardware aid, lack the faciliti and in the | S. Dept. of Commerce 
are now available to all independent formation available to chains to estimate This is $5 million, 
dealers, through a new hand tool develop sucn comprehensive selling r aln , 4 percent ahead of 
{) «il it) , ‘ ‘ 
program developed by Stanley programs. The new Stanley Prof ” ry. 1955 
eh attitia , oP ded, 
cal T ‘y ; > ] . rYj 1 ; if , — 
lools, New Brit iif, ony tool proyxram | ci gned to give fhe vear 1956 tarts out on 
This 40 ' ovr lealers the same merchandising —- 
Phi hand tool elling Pproy ram Ait , i} a pattern similar to 1955 when 
helped double tool sales in several yuidance that is TOW used by the , , 1955 ale were up 
sat ; ial " ‘< 7 ¥ 
lores where it was field tested be CR. $5 million over January, 1954. 
fore being made generally available Phe Stanley Profitool program is U. S. Dept. of Commerce un- 
to the independent hardware trade the result of extensive research into liusted retail hardware store 
, ' ; Basted ‘Lali la ‘ > SLOTS 
The new program, called “Prot hand tool sales by the companys timat y ti t thre 
estimate 
itool, provides dealers with a basi (Commercial Research Dept lhe 
sil ré 
Lin he list, modern fixture blue (ontinued on pare 12% 
prints, price tickets, a simple stock —_ 
control plan and a merchandising . . 
| ' industrial Production ‘One «195 954 
manual he entire proyvram Can a 
7. ip it) 16H 
be installed by a dealer himself, in Increases mn February ~ ns , - ‘ 
ety) : ‘,f liz 
cluding the construction of a mod Industrial production § increased “sane vc 106 
ern wall fixture lightly during February over the April DP bd 1 
Ir HnnOUnCING the proyram, ( Januar's level, according to a busi- Via 640 224 
Kk. Freedell, sales manayer of Stan hiess urvey by the National As dheabin ote ede 
, ' Jul a to 23d 
ley Tools, explained that studies of ociation of Purchasing Agent \ ) 16 
. . : “uu rc ) 
hardware tore hand tool sale itl New orders leveled off slightly Septem or 25 O20) 
dicated that one reason tor the de ‘| he urvey ‘avs that 2 percen' (petonel VAY 243 
cline in such sales ha been that of the pure hasing agents ‘ald pian Novembe! “44 246 
, ie rye yy 5i¥ 
the chains and other mass di OuUtTpUL IM reased, while 56 percent Dec 
tributors have done a better job of ‘maid it remained the same as in ota Bs Vo 
merchandising and keepiny in stock Januar’s 
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SCREWDRIVERS 


LOW in Cost, 
HIGH 
in Quality 





Ls) 
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37 NEW 
FAST SELLING ITEMS 
ALL AVAILABLE FROM ONE SOURCE...PROTO 


Ruby Red, Fire-Resistant Plastic Handles - Powerful, Comfortable 
Grips * High-Grade, Heat-Treated Steel Bits...Hard and Tough 
Fully Plated for Rust Protection - Sparkling Appearance * Keystone, 
Cabinet, #1 and #2 Phillips Types - Bit Widths... 1/8 to 5/16” * 
Blades... 1-1/2" to 9-3/4” - 22 Meet Mil. Spec. GGG-S-121-C 











The 37 screwdrivers in the “Ruby Line” were especially designed to 





meet the demands of your customers for modern, high-quality screw Get sensational volume 
drivers at low cost. Now... you can meet those demands... from one | a ay Oe or moder 
source... PROTO! “wag tore ed tel of 9 
And... three very effective, hard-selling merchandisers are availabie., “Ruby Line” screwdriver 
Each is designed to help you boost your regular and impulse sales J in all 3/ types and siz 


. wo nailer merchand 
in this big volume, high-profit market 


Check on PROTO’s “Ruby Line” today! Send for 
catalog of entire line to PROTO TOOLS 


29203 Santa Fe Ave., Los Angeles 54, Calif 
Eastern Warehouse & Factory, Jamestown, N. Y. « Canadian Factory, London, Unt 


—_ ~~ availiabie 
e666! 








PROTO means PROfessione! TOels 

















FOR ‘56, ONLY POWER PRODUCTS OFFERS 
YOU A COMPLETE MOWER ENGINE LINE 


TYPE 604 for your ™ ddie-of -the-line 
mower models ea als) el, ALU 
oe, Me ee LA A ee eee 
muttier available if specitied 


TYPE 603, Deluxe Enwine for 
your finest mowers, “ortotieor «| 
instrument pone! centro; vitre 
quiet Mush-Tone muffler; crisp 
medern styling with eye pleas. 
ing rewind starter 


TYPE 700, for reel type mowers hos all 


the cdnvenienc: hightweight? and de 


A 4 
pendability eof Power Products rotary 


Now POWER PRODUCTS — originator of engines 

the lightweight mower engine—again 

leads the way as the first engine manufacturer to give you a complete line of 
engines to help sell your complete line of mowers. Instead of having practically 
the same engine on both your high and low price mowers, there is a right Power 
Products engine with different sales-making features for each of your mower 
price lines. 








This complete engine line will help you sell more mowers and increase your 
mower profits. Why? Because you will have mower features plus engine sales 
features to show your prospect. This gives you the sales ammunition to double 
the impact of your mower sales story. 


Your mower sales prospects in °56 will be demanding hetter styling, more con- 
venience, easier operation. To convert more prospects to your customers, have 
mowers with the engine line designed to meet their demands. . . those modern 
Powers Products engines with Double Power Action. 


POWER PRODUCTS 


CORPORATION 
GRAFTON, WISCONSIN 
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instrument panel control 


Mower buyers are demanding con- 
venience and this is it. A single con- 
trol knob — right on top the engine 
— handles the choke, run, idle and 
stop functions. It is no longer neces- 
sary for users to reach under a messy 
engine for adjustments or take a 
chance on getting a shock from a 
stop lever. This is true fingertip con- 
trol. ..areal customer convenience 
that will sell many mowers in 1956. 


ee sd 
re: 
ad 
¢ 


- 
¢” 





exciting modern styling 


Just as in cars, and many other 
modern products — style is the ‘Buy 
Word”. Today mower users expect 
their engine to give them trouble 
free performance — now they want 
the big plus feature of appearance. 
The new Power Products mower en 
gines are smart and modern in styl 
ing to meet this demand, including 
attractive 2-tone color styling of 
engine and shroud. Modern Power 
Products engines help make your 
mowers proud showpieces your cus- 
tomers want to buy. 
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MOWER ENGINE FEATURES 


exclusive hush-tone muffler 


Power Products Engine equipped 
mowers this year will be the quietest 
on the market when equipped with 
this new muffler. The Hush-Tone 
Muffler makes the engine run amaz 
ingly quiet when cutting grass; idle 
so softly it’s hard to tell it’s still 
running. Standard equipment on the 
Deluxe Engine, it is available in 
either above deck or below deck mod 
els when specified on other 1956 
Power Products mower engines 








double power action 


This makes mowers with Power 
Products engines the best perform 
ing mowers on the market. Double 
Power Action means faster, easier 
starting your customers want 
this. Double Power Action means 
better cutting action in all grass con- 
ditions, even in tall, wet grass. 


modern lubrication 


Another real mower convenience, 
Using modern pre-mixed fuel not 
only assures clean and better lubri- 
cation, but makes the messy job of 
checking, adding or changing oil 
old-fashioned, By getting their pre- 
mixed fuel once or twice a season 
from the local gas station, mower 
owners with modern Power Products 
engines never have to fuss with an 
oil can 





quality construction 


Only the Power Products engine has 
this combination of quality features, 


1 New mechanical governor is fully 
enclosed in the flywheel, where it 
can't be affected by wind or grass ~— 
assures fast response to changes in 
load 


2 Crankshaft runs on heavy duty 
needle bearings that assure long life, 
less wear, less friction. 


3 Automotive type full float carbu- 
retor assures smooth engine perform- 
ance despite jolts and jars 


4 Big %" diameter crankshaft for 
durable, rugged performance 


5 180 degree counterweight crank- 
shaft for smooth dependable per- 
formance. 


This plus quality ... inside and out 

is your best guarantee of custom 
er satisfaction. Recommend the mow- 
er with the modern Power Products 
engine with Double Power Action. 


POWER PRODUCTS 


CORPORATION 
GRAFTON, WISCONSIN 
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STRONG 


JUDD 


No. 158 


x 


*These are conservative 
scientifically tested ratings 





H. tL. JUDD 


DIVISION « The Stanley Works BEVEVWIES A WALLINGFORD, CONN. 
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i A f 
At S New Welded Lug 
/ 
) & er increases clamping . 
he ? strength 
’ ‘ ) 
" ,, 
i “4 
7 4 
| r Jy, New “Lustron SW” 
es | Finish on ber and 
Fire Engine Red sods a 
iL) ee ' ' 
| \ 7/ wrought steel frame \ | ee ae 
F has top eye-appea!l i} 
—— 4 


7LAM 


IN 5 POPULAR SIZES 








Yes, Judd Clamps are strong (they have the greatest clamping 


strength on the market) ... and they’re fast sellers (there’s no 
“season"’ on clamps — they represent steady year around 
volume from millions of enthusiastic do-it-yourself fans!). 


So why wait? Order a real supply today. 
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CASH IN 


on the 


BIGGEST = 


Hand Tool ©& 


PROMOTION 
PLUMB 


F-55 Hammer 








F-55 
NAIL 
HAMMER 


~, 















F-55R 
RIPPING 
HAMMER 











wilh, 


NON-BREAKABLE 
FIBER-GLASS HANDLE 


Ctrongon than Steel--- 
with the H ck Feel PERMABOND 


The Plumb F-55 Fiber-Glass Handle, made of the Keeps Handle Tight 
strongest structural material known, is non-break- Head and handle, as- 
able in normal use. Pound-for-pound it's stronger sembled with Perma- 
bond, a chemical 
weld, will not 
come loose in 
normal use. 
















than structural steel. Fiber-glass handle can’t bend 


or split—won’'t rust, rot or corrode. 


DISPLAY AMERICA’S 
MOST ADVERTISED HAMMER 








FAYETTE R. PLUMB, INC., Philadelphia 37, Pa. 






Over a Century of Quality Since 1856 









Nail and 
Ripping 
Hammers 



























Here's striking beauty—the Plumb Leader. Polished 
head with high luster black finish neck and red ma- 
hoganized handle give real eye appeal. 

Plumb Leader Hammers are forged from factory- 
controlled high carbon steel with faces and claws 
hardened and tempered to provide maximum service. 
Handles are made from select quality hickory. 

Heads joined to handles permanently with Perma- 
bond which prevents them from coming loose in 
normal use. 


Available in following sizes and patterns: 






Plumb Leader Plumb Leader 
Nail Hammers Ripping Hammers 
Bell Face Pattern Bell Face Pattern 
No. Wt. of head No. Wt. of head 
L&O 1% Ib L&5 1% lb. 
LS] 1 Ib. L&6 | Ib. 
L882 14 oz. 
L&4 7 oz. 









Fayette R. Plumb, Inc. 
Over a Century of Quality 
Phila. 37 + Since 1856 + Penna. 


PERMABOND Assembled 


Permabond is ao red-colored chemical weld used 
in Plumb Tool eyes to join Neads and handies to 
gether permanentiy Permabond eliminates me 
chanical wedges which weaken hondies and 


provides Ga moisture proot seal which prevents 


arelatell. shrinkage Thus id taaitsletenite AALLAL ALLE 4 ok 


slelslehl MEsie ce) cele) Meslale ralisal al* hi ok MRLAl danger: relate. 


onnovance of handles loosening 


LOOK FOR PERMABOND 
AN EXCLUSIVE PLUMB SAFETY-PLUS FEATURE 
































DISPLAY 
THESE TOOLS 


SN11’ 


HOMETHRIFT Hammers 


Here's the famed Plumb finish — black head 
with red handle — your customers recognize 
immediately. Moderate price makes them a top 
merchandising value 


HOMETHRIFT is a high quality hammer made for 


economy-conscious home owners. 


Permabond assembly assures that head and handle 
will not loosen in normal use. 


Homethrift Nail Homethrift Ripping 
Hammers Hammers 
Ne . it ‘ff. tj h é / 
: = No. Ws. of head 
145 | Ib. : 
147 7 155 | Ib. 
i OZ 


SERVALL Hammers 


Get those sales in the low-priced group with these 
attractive Servall Hammers. 

High luster black head with polished face and white 
lacquered hickory handle makes this hammer an 
attractive tool at an attractive price 


Plumb Permabond, joining head and handle, gives 
SERVALL Hammers and exclusive Plumb Safety 


feature 
Servall Nail Servall Ripping 
Hammers Hammers 
No. Wt. of head | 
SN11! 3 I Ib fe | Wf. of head 
SN 13 Sue ll l Ib. 
















saijeliglhae eee ae a p a ee a ea AOS age MOH ees * i ee a 
4 + 4 BOTS Wied. ny ‘ae eae 
Ps 


+ 


ONLY A < _ 
PLUMB ‘ | . . 
a 4 PLU Vi B ‘ 
JOINS HEAD a a —_ 
TO HANDLE 
PERMANENTLY 









CS 


PLUMB 7 


Keeps Sledge 

















Handles Tight Permanently 


ADVANTAGES OF 
PERMABOND ASSEMBLY 


Permabond is a red colored chemical 
weld used if} Plumb Tool Cves to join 
heads and handles together permanently. 


Permabondeliminates mechanical wedges 





which weaken handles and provides A 


moisture-prootse al whic h pre v¢ ntshandle 





shrinkage. Thus Permabond minimizes 


handle breakage and eliminate 5 the dan- 
* Seals moisture out elin 


shrink 





cl and annovance of handle loosening, 





and swell 


if} normal usc, 


All Plumb Sledges are forged from 
























high carbon steel. haces are sci ntifically 
hardened and te Mi pe red to provide MlaXt- 
mum serviceability. The eyes are ac- 
curately centered to assure proper bal- 
ance. Select quality hickory handles are 
factory fitted and correctly aligned to 
assure a true blow with maximum striking 


pow Cr. 


Plumb Sledges are furnished in the dis. 
finctive, nationally adve rtised and recoy 
nized Plumb Finish—Black Non-Rusting 
Head and high gloss Red lacquered 


Handle. 





Look for Pemabound 


An exclusive Plumb Safety-plus Feature 


FAYETTE R. PLUMB, INC. - PHILADELPHIA 37, PA. 
Over a Century of Quality —Since 1856 









OREGON DRILL 
SERIES ""B" 


DOUBLE FACE 
BLACKSMITH 
SERIES “H" 


/ CROSS PEIN 
BLACKSMITH 
SERIES "J" 












HAMMERS + HATCHETS + AXES «+ FILES 


Oe. Selene, 


mens 
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There’s steady profit sure as rain in 


REYNOLDS Lifetime ALUMINUM 


Show ‘em how easy... 


how big an improvement... ay 
acy 


how low the cost! 





GUTTERS AND DOWNSPOUTS 


Put up a simple installation like the one above, or use the Reynolds 
counter display with sample section, and customers can see how 
easy these gutters fit together... slip-joint connectors, no solder- 
ing. Light to handle, handsome, they never need painting...add 
far more value to a house than their low cost. Ogee Embossed in 


,f ose 
4 , 7 , 


6” sizes, mill finish in 5 


a A 


only. Half-Round embossed or mill 


finish, 5” and 6”. Stock at least one type complete with matching 
downspouts and all fittings. See your supplier. Write for literature. 
Reynolds Metals Company, Building Products Division, 2026 


South Ninth Street, Louisville 1, Kentucky. 
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Fast Titnover! 


REYNOLDS ALUMINUM 
REFLECTIVE INSULATION 


ifen 


je. Aftractive, ec 


ye 








| Takes far less space 
est to put 


YOu Q powerful sening 


story of heat-retiective efficienc y and yapor doar- 


25" 


wide, in boxed rolls of 250 


, por 


s10e% 











REYNOLDS 


BUILDING 
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Half-Round 











Many Uses / 


REYNOLDS Lifetime ALUMINUM 
FLASHING. This .019” aluminum sheet 
is a handy material for many do-it-your 
self uses besides flashing. 50’ rolls in 
display cartons, easy to handle. 14”, 


20” and 28” widths 


Self Selling / 


REYNOLDS Lifetime ALUMINUM 
NAILS. Self-selling because each type 
of nail is boxed in its own display car 
ton, carrying full description and these 
strong sales points: rustproof, non-stain 
ing, never need deep setting or puttying. 





days, NBC.TV Network 


series. Sur 


ALUMINUM 


PRODUCTS 
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CORSO 


Stee/-Pak 
REPUBLIC 


V4 oe 
PROOF COIL CHAIN 


*e 
















REPUBLIC STETL ConpoRATiON 


SSS 


en avavnraes, 


ROOF DRAINAGE PRODUCTS — o complete line that's competitively priced and FASTENERS — over 20,000 types and sizes of standard bolts and nuts are 
ready to use. These uniform products are supplied in galvanized stee! supplied in eye-catching, tough, non-smudging packages that make aftrac 
and ENDURO® Stainless Stee! tive self-selling displays 


REPUBLIC 


(oo) Woldi Widest Range of, Standard. Stools 
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STEEL-PAK ts one example of how Republic helps 
you sell. This is chain packaging as it should be—a 
tough, sturdy, all-steel container with an enamel finish 
that protects against rust and abrasion. 

iy E Pp U a il C Republic STEEL-PAK makes an ideal display tor 
retail selling. It puts four popular sizes—%e", Ya", Ke" 
and ¥a" —of fast-selling Proof Coil and BBB Chain out 
where your customers can see, stop and buy 

i E Li Y O U ~ rE LL [he easy-to-read labels provide quick, positive iden- 


tihcation for stock handling and customer service 





Chain size and length are clearly indicated. The green 
label identifies Proot Coil Chain. The red label iden- 


tihes BBB Chain. 


When empty, the container has excellent resale value 
for many farm, home and industrial uses. This means 


extra profits tor you. 


Proot ¢ oil and BBE ( hain are but two ota complete 
line of all types of welded and weldless chain, includ. 
ing farm and animal chain assemblies, made by Repub. 


lic’s Bolt and Chain Division. 


And remember, Republic is backing you all the way 
with national adverusing designed to pre-sell for you 


in every market you serve — with dependable delivery 





and service—with a continuing research program to 


make Republic (hain Products even better. 


For more information on chain or any of the othe: 
Republic hardware produc ts illustrated on these pages 


contact your Republic Distributor. Or mail the coupon. 


es S32. 8 S wee 29s eee ee 
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PLEXIGLE PLASTIC PIPE—for livestock watering, STEEL PIPE—for plumbing, heating, air conditioning WIRE NAILS AND STAPLES. co complete tine for 


lawn sprinkling, irrigation uses. Supplied coiled and all other home and building uses This high every farm and home use. Also ideally wited to 
from ‘42° thru 3” dia. In straight lengths in 4° and quality pipe is available in a full line in sizes and accepted by the building trades. Made from 
6” dia. Plus a complete line of fittiy gs you want, Stee! wire specially produc ed tor nail manufacture 


Ne ee ee eee 


REPUBLIC STEEL CORPORATION 
Dept. C-1184-A 


| | 
sy Ty = a 5 | 3154 East 45th Street, Cleveland 27, Ohio 
| Viease send more intormation on 
steel-Pak (Proot Corl and } Farm and Animal Chain | 
| HHH Che , iw ire Nails and Staples 
| 
| 
om 
| | 


|} Steel Mie Root Drainage Products 
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| Fastenes | i fle vible Plast Vi pe 
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Here’s your 
HOTTEST 
new profit idea yet, 


in the fast-growing home 








power equipment market! 


CHAMPION 50 


Covers 92% of the spark plug replace- = sortments. ‘They open up a whole new 








ment market for Power Lawn profit area for you! And it’s an item 
Mowers, Garden Tractors, Outboard with fast turnover, excellent mark-up 
Motors, Pumps, Sprayers, Heaters, and no storage problems! 


Power Saws and other gasoline- 
engine home power equipment! 


Champion’s CV-50 Assortment 
takes less than |» sq. ft. of space, 
= Display unit takes less than V2 sq. ft. yet serves 384 different applications 

of counter space! .. . hundreds of makes of outboards, 
power mowers and other units in the 
vast, growing field of gasoline-engine 
power equipment. 





» Serves 384 different engine 
applications with only 50 spark plugs! 


Displays 10 spark plugs... self-stores Champion has tailored these com- 
40 more...all neatly, individually 


pact “counter salesmen’’ specifically 


packaged ! for your kind of business . . . and set 
. ‘ou a good profit margin in the 
> Delivers BIG profit on investment! a ore tte 
bargain. Check your business or 
> Buy refills in boxes of 10! telephone directory listing now and 


call your Champion wholesaler. He 

You can tap a new, fast-growing can tell you more about the profits 

market now, with these “hot’’ new you can make right now, during the 
Champion CV-50 Spark Plug A>- big Spring Buying Season! 


% To get stocked up now, for the BIG profitable Spring Buying Season... 
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THIS 
“COUNTER SALESMAN” 
makes your outlet 
an Official 
Champion Spark Plug 
Headquarters! 


FREE BOOKLET 
for the asking! 


Ask your Champion 
wholesaler for your 
yiveaway Copies of the 
new hooklet explaining 
care and operation oft 
2- and 4 


cycle gasoline engines 


the samall 


It alao carries the Champion quality story 
in the bas , pages, pilus big space on front 
cover to imprint your own name and 
address! 


SEND COUPON TO YOUR LOCAL CHAMPION WHOLESALER TODAY! 
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DEPENDABLE 


San PLUGS 


1 
| 
| 
J 


and <« harg tomy 


Company Name 
Address 
City 


My Name 


- 
| 
| 
| 
| 
| 
L 


—r «* 
~ vow - 


Piease send me im tire 


mecoun'! 


wet CARR, 14g 


OFFICIAL CHAMPION DEALER DECAL! 


Official Champion decalcomania 
on request! Size is 11%4” 


x 5 


MAIL THIS COUPON 
to your Champion wholesaler today, for prompt delivery! 


Mr. CHAMPION WHOLESALER: 


for tiv 
following number of ¢ hampion CV 


No. of CV-50 Assortment Merchandisers 


big Spring buying Season the 


1) Assortment Merchandm ra, 


Handy pull-out drawer 
in back slips out 
quickly, easily .. . 
holds 40 Champions in 
self-storage. Unit 
presents LO up front, 
on display 


AMERICAS FavoRiTE 


SPARK PLUGS 





OUTBOARDS, LAWN MOWERS 
ond HOME POWER EQUIPMENT 


SPARK PLUG RECOMMENDATION CHART! 


Unit includes complete wall 
chart Champion Spark Plug 
types, by number, for hundreds 
of engines, by engine and equip 
ment name. Hang it near the 
display unit! 
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handy home sizes! 
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an absolutely 
WATERPROOF GLUE 





















with the magic WELDWOOD name! 


We i.) i I 


Waterproof 
Resorcinol Glue 


Hiere it 1 Weldwood Waterproof Gslue, in easy-to-sell “% pints, 
pints, quarts (and gallons too} 


Waterproof! Positively withstands moisture, boiling hot water, steam, 
mold, fungus, mild acids, alkalies; any climate, any weathe: 


Waterproof! With a big market ready and waiting for use on 

boats and ships...for repairing sporting goods like tennis racket 

golf clubs, fishing rods, etc for home repairs in damp basement 
tor outdoor turniture lor toy mode! Lirplane el 


Waterproof! Specially formulated with resorcinol, extra-durabl 
plastic resin, Actually exceeds government specifications for marine 
use. kasy to mix and apply 


UNITED STATES PLYWOOD CORPORATION 


World's Largest Plywood Organization 
DEPT. HA3-6WP + 55 WEST 44th STREET, NEW YORK 36, N. Y. 


ING NOW BREAKING! 


holesaler today! 


NATIONAL ADVERTIS 


Order from your W 


VATERPROOF 
RESORCINO- | COMPLETES YOUR WELDWOOD LINE! 


Weldwood Waterproof Glue Weldwood Plastic Resin Glue 
Weldwood Presto-Set Glue Weldweod Centact Cement 
Weldwood Flexible Wood-Trim * Clear Firzite * White Firzite * Satiniac 


STOCK AMPLE SUPPLIES OF ALL THESE WIZARDS WITH WOOD 


GLUE 


pp OR 
EQ PLYWOOD orry 





” 
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WRITE FOR 

YOUR 1956 
DAYTON FAN 
CATALOG 


> 
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DAYTON ELECTRIC MFG. CO. 


MAIN OFFICE 110 SOUTH OAKLEY BOULEVARD + CHICAGO 1? 


Monufacturers of Dayton Motors, 1/100 to 60 HP + Fans and Blowers 
Teel Pumps ond Woter Systems + Speedaire Air Compressors 
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Now —the leading washer has a rubber 
MN covered handle for surer grip! 


y can match Osrows 
Witte n-way 


Better than ever! With new “floating action” 













swivel coupling 
the added improvement that makes the Quik-Suds Whirl-A-Way 
completely action free! No more hose knots and kinks! Now 
Quik-Suds Whirl-A-Way moves independently of hose! Coupling 
is leak-proof, will not loosen 


Quik-Suds Whirl-A-Way, with 100% horsehair brush that rotates 
at 1500 R.P.M. plus Hydraulic Sudser which you just PUSH for 
suds, PULL for clear rinse. No wiping necessary! Has interchange- 
able 2 and 4 foot handles, molded rubber bumper to prevent 


scratches and marring. Free 2 oz. sample of “Sparkie” with every 
Quik-Suds Whirl-A-Way 


Packed in display cartons, or mail order shipping cartons 


NOTICE! 


Osrow hos ao potent on its Hydraulic Sudser! Only Osrow manufac 


* 


ee 


tures a car and home washer having the patented features used 
in the Quik-Suds Whirl-A Way! 


Osrow Products Co. Inc. has been granted patent #2717176 on 
ifs Hydraulic Sudser, the exclusive feature that allows the user to 
PULL for suds and PUSH for cleor rinse The patent applies fo the 


specially designed hydraulic sealing action of the sudser 





Nationally advertised in and the 


: AND NOW on TV— watch for it in your area 
OSROW PRODUCTS CO. INC., HAZEL STREET, GLEN COVE, L. I., N. Y. 








30 HARDWARE AGE, MARCH 29, 1956 





DOES IT SELL? 


Theres more — 
AMERICAN FENCE in Ute, 
than any other brand's age 


USS American Fence is the top seller in its field for 
one simple reason-—-it’s the fence the farmers prefer 
Why? S. J. Stokes of Lexington, Kentucky, ex 
plains it this way, “Some of our American Fence has 
been up since 1911 and it’s still tight and strong.” 
Emil Osmundson of Delevan, Minnesota says, “I've 
used American Fence for over 30 years—and it’s still 
holding tight.”” And Hersil Scott of Huntington, In 
diana, sums it up simply, “I don’t know where you'd ) 
get better fence than American.’ igs 
These are the people who help you sell American f 
l’'ence—the satisfied users who pass along their praise 
of this fine product to their friends and neighbors by ; 
word of mouth and through national radio, television 
and magazine advertising, instituted by U. S. Steel 
Don’t let these good salesmen down. Be sure you 
are well stocked with USS American Fence Products 
Display them prominently, and keep that American 
sign out where it will be seen. The consistent sales 


appeal of USS American Products is your guarantee 
of steady profits 
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AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL 


GENERAL OFFICES: CLEVELAND, OHIO 
COLUMBIA-GENEVA STEEL DIVISION 
TENNESSEE COAL & IRON 


AN FRANCISCO 
UNITED STATES 


DIVISION. FAIRFIELD ALA 
STEEL EXPORT COMPANY. NEW YORK 





For a really profitable investment stock all of these 


fast-moving “AMERICAN” Products! 








Poultry Netting 


USS American “U" and 


USS American Galvanized 
Studded “‘T’ Posts 


USS American Tie Wire 
Barbed Wire 


— AMERICAN 7% 


FENCE 
‘2 AND POSTS 
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’ 
, 
7 
> 
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¥ USS American Hex-Cel 
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HIRE-KING OVENWARE 


lowest priced high quality 
Ovenware on market 





Millions of housewives, many of them poten- 
tial customers of yours, will read about Fire- 
King Ovenware and its many advantages in 
the April issue of Good Housekeeping. They’|!! 
learn it saves time and dishwashing...is easy 
to clean and keep clean...they can’t buy finer 
ovenware at any price nor can they buy oven- 
ware, item for item, at as low a price...is 
available in sets as well as open stock...is 
guaranteed for two years against oven break- 


age...and, in addition, it carries the famous 
Good Housekeeping Seal. 

That’s the powerful Fire-King story we're 
telling consistently in the nation’s best and 
biggest publications—and it’s paying off in 
greater traffic, faster turnover and bigger 
profits for thousands of retailers all over the 
country. If you’re not carrying the complet. 
Fire-King line, get on the bandwagon and 
cash in on this fast-selling ovenware now! 





FIRE-KING OVENWARE IS AVAILABLE IN SETS AND OPEN STOCK AS FOLLOWS 


3-Piece Casserole and Server Set—H400/94 
(Each set in gift carton) 
Casserole & Knob Cover 


12-Piece Ovenware Set—H400/95 
(Each set in gift carton) 


Casserole & Knob Cover 


Table Server Pie Plate 


7-Piece Starter Set—H400/96 
(Each set in gift carton) 
Casserole & Knob Cover 

Pie Plate 

Desserts or Low Custards 


Deep Loof Pan 
Utility Baking Pan 
Pudding Pan 


Desserts or Low Custards 





Open Stock Doz. Cin Wr. Cin. Open Stock Dor. Cin. Wt. Ctn. 
5 ot. Standard Custard 6 18 Ibs 8 oz. Individual Casserole & Cover 3 28 ibs 
6 ot. Egg Cup or Deep Custard 6 22 ibs 1 Pt. Casserole—-Knob Cover 2 31 Ibs 
6 ot. Dessert or Low Custard 6 22 Ibs 1 Qt. Casserole—Knob Cover 1 27 Ibs 
10 oz. Deep Pie Dish 4 22 Ibs 1V¥2 Qt. Casserole—Knob Cove: 1 34 Ibs 
15 oz. Deep Pie Dish 4 28 Ibs 2 Qt. Casserole—Knob Cover l 42 \bs 
8 oz. Individval Baker 4 23 Ibs 1a Qt. Casserole—Utility Cover 1 36 Ibs 
B ot. Measuring Cup—Red Gradvation 2 16 Ibs 1 Qt. Boker—-No Cover ] 16 Ibs 
16 oz. Measuring Pitcher—Red Graduation | 13 Ibs 12 Qt. Baker—No Cover ] 22 ibs 
1 Qt. Measuring Pitcher—Red Graduation | 22 Ibs 2 Qt. Boker—-No Cover 1 24 Ibs 
2'*@" Percolator Top é 12 Ibs 8’ Round Coke Pan 1 22 ibs 
6" Pie Plate 2 23 Ibs 8’ Square Cake Pan 1 33 ibs 
9” Pie Plate 2 29 Ibs 5" x 9 Deep Loaf Pan 1 21 Ibs 
9 Deep “Juice Saver’ Pie Plate 1 20 Ibs 6" «x 102" Utility Baking Pan 1 27 \bs 
1 Qt. Pudding Pan 2 29 Ibs 8” x 12/2" Utility Boking Pan ] 40 Ibs 









To order, contact your buyer, 
your jobber, or write direct to: 






ANCHOR HOCKING GLASS CORPORATION 
LANCASTER, OHIO... The most famous name in glass 
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FIRE-KING ovenware 


goes from oven...to table...to refrigerator... 
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saves you time and dishwashing! 
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This exciting four-color, full-page ad 
Will sel] 


for you in A | 
00d IH} 
Ou 






we 
Keeping April issue! 
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| A Combination Offer Of 


(1) The Deluxe Osterizer and 
(2) A Battery Operated Junior 
Osterizer That Really Works — All at 


The Single Deluxe Osterizer Price. 


@® You can really sell and merchandise this new promo 
tion’ Mother and daughter will both go for this wonderful 
combination offer Mother wants the thrilling DeLuxe 
Osterizer and dauehter wants, more than anything, to be 


just like mother and work beside her in the modern kitchen 


® Remember, its a combination of (1) For Alom, the 
DeLuxe Osterizer with all its exciting meal making features 
and (2) For Danuehter, a real Junior Osterizer, bate ry 
operated so that it will mix and blend like Mom's 

@ Get all the facts tear out the attached coupon and 
send today for complete kit of information newspaper 
mats window streamers . . . point-of-sale displays 
everything to help you make this the biggest, most 
profitable Mother's Day yet' 


Jha QUES MANUFACTURING CO. 


Dept. C, $057 N. Lydell Ave., Milwaukee 17, Wis., U.S.A. 
You bet | want IN on the Big OSTER Mom-N Daughter 


Promotion Rush Complete Information! 
Name 
Firm 


Address 





C ity Zone State 


34 








{ onal > — 
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March 
Combination 
Offer 


#403 W 
#403 C 





HARDWARE 


Sell Both For The Priceé 


\#% 


an 


“som, 2 


iS thru May 


List 


$44.95 
$49.95 


AGEL, MARCH 


Of One! 


15 
Your 


Cost 


$29.16 
$32.21 












Your electrical counter can be one of the best volume depart 
ments in your stor good merchandising attention and G-1I 
Whether you are in 
stalling a new counter, or modernizing your present one, here $s 


what G.Ek. otters 


1. A COMPLETE LINE. (-E electrical supplies include all of 


the wiring device 


electrical supplies will assure its success 


‘. cord sect and electrical sper ialties you need 


to answer the demands of your customers, These top quality, 
sales-proved items cost no more than lesser brands, and you 


effort. and win customers 


2. PACKAGING THAT SELLS. Attention getting, sales-tested 
packaging designs, a new blue and yellow color scheme, and 
more prominent display of the G-E trade-mark make G-E self 
selling packages more effective than ever. They do a big part 
of the selling job for you 


3. CONSUMER ACCEPTANCE. General Electric is one of the 
most respected and well known brand names in the country 
Your customers confidence in G.! 
important repeat busine 
sales pow r and pre Stipe 
electri al suppl ; 


4. SALES HELPS. In addition 
packages, G.k. helps increas 
pieces like the G-E Silent 
((,h55004) ) 
ional advertising that pre-sells your cu 


buy from one source Y ou Save time 


brings you steady sales and 
. your counter has maximum 
when it displays the full line of G-E 


to top products and selling 
your sales with effective display 
Swit h 


Mercury Demonstrator 


me wspaper mat planned promotions and fia 
tomers New product 


ideas and specialties Keep our counter tresh and inivte resting 


5. MERCHANDISING AIDS. The new G-E Sales-Rated Cata 


log SK-© highlights the best sellers, helps you maintain a 
balanced assortment, and takes the guesswork out of merchan- 
dising. This, and the new G-E counter layout bulletin, can put 


you on the road to more sales and profits 


1956 
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eres How To Build A Profitable Electrical Counter with 


G-E ELECTRICAL SUPPLIES 


HERE 18 A NEW COUNTER LAYOUT providing eflective 
self-selection display for electrical supplies. Complete layout 
diagrams for both island and gondola displays binning 
specifications and a recommended merchandise assortment 
ore given in a special General Electric display bulletin 
Especially prepared tor hardware stores, the G-E bulletin 
includes display data on lamp buibs, too 


the facts 


vives all 
on building a really profitable electrical counter 


The coupon will bring you a copy! 





ACT NOW to get more action in your electrical 
Contact your G-E Wiring 


supplies departme nt 
Device distributor or use the coupon below. 


Progress /s Our Most /mportant Product 
ELECTRIC 





95 Hathaway Street, Providence 7, Rhode Isiend 


Please send me a opy of the G-E counter iayout bulletin and 
a copy of the new G-E Sales Rated atalog 

NAME 

STORE 

STREET 

ciry ZONE STATE 






WIRING DEVICE DEPARTMENT, GENERAL ELECTRIC COMPANY 






You’ll SELL MORE 
PROFIT MORE 





with 





AMERICA’S FASTEST-SELLING STOVE MAT! 


Bsa 


~~ 


\ 





4 






ei O8 4 Mivas Py 


— 
* Guaronteed by © 
Good Housekeeping 


%%, 
tS severe — 








@ Sturdy, modern floor 
displayer. Takes little 
space—makes many 
“Impulse” sales 










@ Mat Illustrated 
$5 -1 


Stainless Stee! Queen 











There's nothing like 


volume to make profits 









grow ...and Aristo-mats give you real 
volume. Powerful national advertising 
and attention-getting publicity make 
Aristo-mat one of today’s top sellers. 
Offering ideal protection for stove 
tops, table tops, and grease-catching 
wall surfaces, they're a natural for 
your kitchen conscious customer. 
Practical is the word for 
Aristo-mats. And profitable is the 


word for dealers carrying them. 


These unmatched features mean 


EXTRA SALES, EXTRA PROFITS for 
you! @ Sell Aristo-mats and you sell the finest! 





@ Patented, safety ring, 
Kant-Kut-Korners. Perfect 
also for hanging mats 

ats wall protectors 





@ Asbestos-cushion 
backing to withstand 
vp to 350° heat 


; | #, 
Visto mul (7 HOpuny 


@ Patented, 
"“Rigid-edge 


construction for double strength. 17 ] ist Ee 7 Sth Street . Chicago 49, Hl. 


Prevents warping 


A division of PHOENIX TABLE MAT CO 





ARISTO-MAT'S TRIPLE FEATURES 
WILL MAKE PLENTY OF SALES FOR YOU! 
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mail to: The Patterson-Sargent Co., 
Don't just |! 1325 East 38th Street, Cleveland 14, Ohio 
) S ical 


Tell me more about the BPS Exclusive Franchise and Mer 
chandising Plan 


what the other dealers say 
about the exclusive BPS Franchise 
find out its extra profit advantages nae 
its amazing merchandising extras Store Name 
its great sales potential 
Get the Best —get BPS! 


Address 


< ity 


BEAUTIFUL 


Bp COLORS IT’S NEW...IT'S TINT-N-COLOR— 


The most flexible, easiest-to-stock, easiest-to-sell color system in the 
industry. Now—more reason than ever to go BPS! 
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is stemware and cutware month 
and Libbey backs it with this 


etter Homes 


~~ | and Gardens 








full-color ad in 
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May brings a new surge of Spring brides. New Make things happen in your neighborhood! 


homemakers that need glassware. Display and promote Libbey glassware when 
"TY . this ad breaks, < > year I . There are 
Make the most of Libbey’s powerful na- reaks, and the year ‘round. There ar 


| a oaks | | slenty of merchandising aids available. 
tional advertising. This ad for example in I y merchan lising ids available 


Berrer Homes AND Garvens will have a cir- See your distributor. Or write/wire Libbey 
culation of 4,050,000 with 9 out of 10 copies Glass, Division of Owens-Illinois, Toledo 1, 
going to husband-wife households. Ohio. 


LIBBEY SAFEDGE GLASSWARE O WENS -[TLul NOIS 


AN (1) PRODUCT GENERAL OFFICES « TOLEDO 1, OHIO 
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in beautiful, practical 


. : Again Decoware swings ahead in home fashion with 


the excitingly new decorative “Desert Bloom.” 
The popular combination of pink, copper 
and black is style news with real sales appeal. 
Constructed of high-grade steel, expertly lithographed 
by Continental craftsmen, these canisters, baskets and 
accessories wear beautifully. Priced so shoppers 
can afford to carry home complete sets of “Desert 
Bloom” for their kitchens, or for birthday, shower 
and wedding gifts. Write, wire for details. 


CONTINENTAL € CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. Le Selle St., Chicago 3 
Pacific Division: Russ Building, San Francisco 4 




























New Ylave- Seal introductory offer for you to feature 


j 





promotion: 


| QT. SAUCE PAN 








| 


10’ CHICKEN FRYER and 1 QT. SAUCE PAN ~ 



















1 QT. SAUCE PAN 


WITH COVER 


regular retail $3.95 
10 CHICKEN FRYER 


WITH COVER 


regular retail - $7.50 








it's loaded with appeal for 


because it offers so much 






this season's big housewoare 


thy 


Regular $11.45 value 


Here 5 © brand new Flavo Sea!) 
for your trade that is destined Oo be one oO 


, 


valu 


color covers its an unbeatable 


combination 


Fryer alone Complete with popular 


with COPPER COLOR COVERS 


»” 
WATERLESS COOKWARE a - 


promotion 


Flavo Seal ( hic ker Pryer and mat hy ng | 


ss attractions! 2 gE a 
Sg rome rvic ker q . 2 
e Qa 10 | ; = ’ 

Sauce Pan for the price of the Chicken 1, 
= -; x 


WEST BEND ALUMINUM 
Dept. 133, West Bend, Wisconsin 


Opper 










Remember. . 


FLAVO-SEAL 
1S TRIPLE-THICK 
ALUMINUM 


| 
iz 
14 b4 35 
o1 ba Ol 
_——_ / 
, - 


Teeeeerg ll 





ORDINARY FLAVO-SEAI 





Complete Copper Color cover 
Flavo- Seat \ine to back up 
your promotion 


; 
t 
= 
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qt oe 
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ANOTHER NEW AUTOYRE VALUE-FOR-VOLUME: 


NO. 4400 WALL SOAP DISH WO. 4434 WALL ASH TRAY 





NEW: bathroom accessories with removable tray I} 
Now greater profits for you— greater convenience for your cus 

®@ individually packaged for fast sales tomers. Here’s a new line of removable tray accessories that 

Priced volume sales will sell-on-sight. The demand is there—the fixtures ready for 

° for delivery to you! Removable tray feature makes cleaning a cinch 

(About $1.98 each at retail) -volume sales a certainty. For maximum volume and profit — 


stock and show this exciting new line today! 


a 





SHOW OFF your new line with 
complete line of four items 
Rag vino sey ne | CUSTOM 4400 LINE 
t : t " 
counter or window space Ge! THE AUTOYRE COMPANY + OAKVILLE, CONNECTICUT 


this handsome self-service ° ° 
display #4460 — now ready for — CTT, VA 
immediate delivery. Displays AUTOYRE 
sales...in only 9° x 23° of 
A Subsidiary of Ekco Producta Company 





‘ : ‘ ; ’ 
’ j ate 
FP, . : r 
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Make “operatio 


HERE’S WHAT U. S. STEEL IS DOING TO MAKE 
“OPERATION SHOWER” WORK FOR YOU 


Coast-to-coast advertising 4 color, 2 page ads 


in The Ladies Home \ / 
Journal June \ / 
in Hride s Magazine j 
Spring and Summer | 











Mary 
Johnny on TV 


Kay and 
The 
Linited States Steel 


Hour 






A special promotion kit 
display materials 


radio and ‘TV commer 
newspaper ads, 
idea 


cials 
merchandising 


book 


UNITED STATES STEEL 


42 





Nh 


U. S. STEEL'S NATIONAL PROMOTION WILL 
All wedding and shower gifts made of steel 















OWE r 












































HERE’S WHAT YOU DO TO TIE-IN 
WITH “OPERATION SHOWER” 


Use the promotion symbol and theme in your newspaper 
advertising, on radio and TV, and through direct mail. Let 


your customers know that you have steel gifts for the bride 


Pian window and store displays featuring steel wedding 
and shower gifts. Be sure to use the display materials pro- 
vided in the free promotion kit—tags, hangers and cards 


Use U.S. Steel's special 13 minute movie on how to plan a 
steel shower. You can sponsor it on TV or use it to show 
at women’s clubs. Complete information on how to get this 


film is included in the promotion kit 


take advantage of the customer 
preference for steel gifts for the bride being created by U.S 
Steel's national advertising. 


in every way you can 


Pittsburgh 30, Pennsylvania 
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your sales umbrella this Spring! 





























HELP YOU SELL STEEL GIFTS FOR THE BRIDE 
are included—you name the product and brand 


Peewee ese ee ee eee ee ee 
HA-36 


Robert C. Myers, Director 


SEND FOR THE 


Market Development Division, United States Steel 
525 William Penn Place, Pittsburgh 30, Pa. 


Please send me the free '‘Operation Showe r'’ Promotion Kit 
PROMOTION KIT , Name 
It has what it takes Address 
to make the most 
City , State 


of “‘Operation Shower” 
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BRANCHELL 









’ ° 
4 thi pirat time a 
finest imported stainless with 


colorful, accident-proof Maz=EMAc’ handles. 







Mist Grey * 


Glade Green which colors 
do you prefer? 






Gardenia White 





Charcoal Grey 


To match or complement 
your customers’ dinnerware 





pray Lime 


Here's a brand new profit-maker you can’! 

afford to pass up... Branchell Stainless 
Tableware. Branchell Stainless Tableware combines 
finest, imported, forged stainless steel with the 





Flame Pink 











lurquoise Biue - 
distinctive colors and break-resistant qualities nharaen tee 
of famous Melmac. 
Branchell Stainless Tableware is guaranteed 
handles are guaranteed not to break, twist o: ! 
loosen... the stainiess is guaranteed not to rust, yf 
tarnish or discolor. It is completely safe in boiling iN 
water and mechanical dishwashers. ct 
Be sure you're in a position to cash in on this new | i) | 
volume seller... write today for complete details. 

Available in four piece place settings 

Te be advertised in + mece starter cat< and open stock 
Better Homes & Gardens e Good Housekeeping / = — a . 
Ladies Home Journal e Sunset / 
10 MATCH Cbih ’ | 10 COMPLEMENT 









Guaranteed accident.proof Color Fiyte 
Meimac dinnerware in Starter sets. services 
for 6 & 8 and open stock is available in 


ROVALE ae 


* eerewete 


Grey, Green, Copper and Lime 


Guaranteed accident proof 

Royale Meimac dinnerware in 

starter sets, services for 6 & 8 and 
open stock is available in White, 
Charcoal, Pink and Turquoise 





Write for complete detaiis: The Granchell Co., Dept. HA 6024 Lioyd Ave., St. Louis, Mo. 
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67 West 44th Street - New York 36. N. Y 
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Why American Houses Inc. Chooses Getty 
Operators for Popular Awning Windows 











Architects’ drawing of the Americana. House was designed 


in cooperation with LIVING for Young Homemakers 


This Getty set is easy to operate easy to install. That's a 
particularly important consideration in prefabricated homes 


GETTY No. 4711 CHAIN OPERATOR AND HINGE SET 
NOW STANDARD EQUIPMENT 
IN DELUXE NEW “AMERICANA” PREFAB ! 








American hHiouses Inc. of New Yor) and complerely difterent prin iple (>i 
is one ot che world 5 largest and most cri angi crive worn-and-veat ty pe 
successtul manutacturers of pretabr i engayes a special fiex-design chain 
i The Getty hinges drop the sash 4'/2 to 6 in. from the head 
cated homes. In its new House of which becomes rigid when extended 
, member sO thal outside of sash can be eaned fron side 
Vision model the Americana enh iM Openiny © WHO’ Hinges Poy the room. Only Getty hinges should be used with this operator 
COMpany 1S USITB only chy best Dusid eat ashi trol rne head member so 
Hfripe materials. accessornes and equi} that the outside of sash can be cleaned 
miecrit including new Getty Chat Irom mside the rool (Operating with) 
Operator and Hinge Sets tor the chree a brass shoe in a track. they slide 
to tive awtiitip windows in living moothiv and will nor chattet 
iad 

‘ ; ict , 
FOU Bt lL bye C ser NO ; i | Set C cottic if} 

Getty Operators were Chosen, state: three sizes to hit windows trom 14 to 
American hHiouse 5 because a! chew St) if} highand ul rs im ify wicte You 
ease Of installation, rugged constru will find chat its simplified and im 
rion and good design plus the Cretty proved Construction makes ore 
reputation for quality operator ; completel our of cate 

| 

Lhe C,erty No i/il Set Operates blarcltware consultats 
awrite. window Ss without disturbing while alet harcdiware lea 

; , i ’ | 
the screen l¢ ckS sash securely it) atiy retail mber dealer ca ‘ 
open position close im ughtly and formation on Cett Hy eT 
q — } — se0 OuT 
OCKS Hf Shut hardware. Call chem or write CATALOG 
in 
L hve Operator itself works (oti aA tic Cyerry aire ct 14a W 





The special Getty chain becomes fully rigid when extended 
locks the window in any desired positior 


* ~  — 
*. 
#. 5. 'GET1 ! A&A co., inc... 33486 NORTH 1Oth STREET « PHILADELPHIA 40. PA. « Canadian representatives: A. N. Ormeby C: 23 Seott St... Toronto 
, 
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DELUXE 


TU-TON 


POCKET 
KNIVES 


“THE FORWARD LOOK” IN POCKET KNIVES! 


New and genuinely different—the unusual TU-TONE 











knives have handles in 6 striking color combinations— 
made to take abuse—the color will not wear or 

rub off. 1 he blades are of the finest cutlery steels, 
Modern slim styling really gives each knife 


“The Forward Look’—a natural for sales. 


POCKET KNIVES GO MODERN 


Never before have pocket knives been so 
dynamically displayed! The merchandisers 
are beautifully done in 3 colors. The large 
blade on the giant pocket knife on the 
center display unit has an automatic 
mechanical movement that never fails to 
catch the customer's eye. Units can be 
bought and used separately —or as a 
family package as illustrated — all the 
knives sell at one price 





a 
: 
eS 4 Z 
—— deat a OM ae patie 

sual] Pee hess 








/ y 


Piitliiw@ im 
lan alone 
Sry rrrteyeyy 
‘is 6 & 


A PLUS package in every way the colorful mechanical 
display — plus— window streamers — plus — envelope stuffers 








Ay 


plus — catalog pages — plus —— newspaper mats — plus — an 
advertising program to back you up. 


Write department HA-4 for 
literature giving you full information on Tu-Tone pocket knives. 


' GENERAL SALES OFFICES 
1776 BROADWAY, N.Y. 19, W. Y. 





~|m perial KNIFE COMPANY, INC 


a FACTORY, PROVIDENCE, RF. | knile illustrations shown one-half actual size 
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silicon 
steel. 
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in steel, 


Phillips 
HA , Stetesville, NM. C. for Cateleg C-1 and 


Stock List. 


or EZ to C peckeges. Mo. 0 to Me. 24 diem- 
eters, 3/16" te 6” tong. Write Box 1360- 
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Piein or fluted center in steel with squere 
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New FURNITURE PULLS 
»e» PULL in Quick Profits 









































FURNITURE 


py 





HARDWARE e 
aultless 








with 
this 
colorful 


COUNTER 
DISPLAY 
BOARD 
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24 Popular Furniture 
Designs FREE with each Pull 


Each Faultless Pull is wrapped in a work sheet 
for 24 easy-to-make furniture designs. Each design 
has eye appeal, fills a need in any home, is easily 
scaled and constructed from materials available, 
at any lumber yard. Planned to create greater de. 

x pom multiple sale of Faultless Pulls for you. 


man 
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START 67 PROFITS COMING YOUR WAY TODAY 


FREE! with | 
Introductory Stock 



























Lustrous mounted samples 
catch attention. Will ring up 
sales on profitable Pulls 
without tt your clerks 
away from other customers. 
The “do-it-yourself” man 
needs several Pulls to make 
one of the desks, chests or 
cabinets shown 

Every Pull an exclusive 
style by a famous designer 
Permanent bright brass 
luster—-will not tarnish 


INDIVIDUALLY PACKAGED 


For your convenience in checking inven 
tory, stocking and selling Faultless Pulls, 
each piece is packed in a colorful, individ. 
ual carton. Each carton top illustrates the 
Pull it contains, is identihed with style 
number, and the Pull inside is wrapped in 
tissue work sheet shown at left. With iden 
tifying illustration and style number clearly 
visible, there is no need to open the pack 
age and disturb contents. Package is ideal 
for use on shelves or in open self-serve 
counters. (K189, K195, K199 and K200 
are packed 2 pieces per carton.) 


FAULTLESS FURNITURE HARDWARE Division of HA-3 
Faulitiess Caster Corporation, Evansville 7, indiana 

Without obligation please send full particulars about 
the free Display Board with introductory stock of 


Furniture Pulls on which I can make a profit of 67% 
on my Cost 


My Jobber is 
Firm Name 


City State 
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TEST THESE THREE NEW 


A103 HEAVY-DUTY 
ROCKET LOPPER 


Light weight, great 
atrength, cushion grips 
Kasily cute thick limbs 


AT85 ROCKET 
HEDGE SHEAR 


World’sa finest. ‘Tubular 
atee!| ahafta wont break 
hitubber ahon hk, abaorber 


Serrated lower blade 


A105 ROCKET 
CITRUS LOPPER 


Drop nook action for 
linemen, tree surgeons 
ore hardista Another pre 


cisely balanced tool 
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ROCKET SHEARS YOURSELF! 


You'll Wonder How We Build In Such 
Strength and Perfect Balance... 
Without Adding Weight 


In ‘True ‘Temper Rocket Shears you see good looks. You see 





strength. You see durability. Their appearance alone is enough 


to make them best sellers 





Kut there's more. Hold one of these precision tools in your al 





hands. Notice. It’s not tip-heavy. Seems to have the kind of 


balance and teel that would let you work all day without tiring Visual proof that even a three-ton 


) pull cannot bore ik oT looser thy 


you. And it does. The secret? Proper distribution of weight 

; blades from hocker tubular atee! 
Next time your wholesaler-salesman calls, ask to see his | 

: éf ihatts. Shock-absorbing, lght 

ROCKET Shear samples. ‘Test them yourself. See if you don't weight handles— made from boron 


agree that these are the shears your customers will want alloy steel—are strongest known 





True ‘J emper Rocker Shears Rive Rubber-fiber cushion Krips absorb lubular steel handles make Rocker 
the feeling of balance and power shock, reduce arm fatigue, prevent Shears surprisingly light in weight 
Kven a husky 200-pounder using hand blisters. Grip is nonslip— wet And they're properly balanced to 
all his muscle won't break the or dry, or in gloved hand. It's bonded allow continuous work with Ik 
tubular steel shafts permanently to the steel shafts effort, less fatigue 
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LITTLE BROWN JUGS. 
E CHESTS 


VV // BEAUTIFUL 
- SALES FEATURES 
ADVERTISED 


Year after year this is the line “most” 
advertised... with more radio and 
TV time... more Magazine and more 
Billboard space... featuring Little 
Brown Jugs and Chests than any 
competitive products on the market. 



























cive you THE MOST” sates: 


What a pleasure to sell merchandise so 
beautifully designed and so ruggedly built. 
People are attracted to the smart two-tone 
color styling and the many quality features 
oe» SUC r as extra-thick F ibe rel; is insul: ition 
and sparkling white porcelain acid-resistant 


— 
ete 


interiors. Chests have new easy-action 
latches and sturdy two piece construction, 
And, best of all, there are many models and sizes to 
choose from | 


Other Hemp products in lude the Vagabond Line 


Manufactured by 


of Jugs and Chests completely redesigned for HEMP AND COMPANY, INCORPORATED 


. > « ’ ’ fod 7 
volume rier handising. 5401 MURRAY STREET 


; MACOMB, ILLINOIS 
Order from your jobber Producers of Quality Meta! Pre fucts for 93 reors 
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ELECTRIC HOUSEWARES 





MERCHANDISING GUIDE 








Target> > DISCOUNTERS 


Use this Guide to regain 
electric housewares sales 


lost to discounters 


























® The discounter's by-word 54 
® Why service them? 56 
* Hit where it hurts 58 
® Put life into selling 60 
® The $1 billion plan 62 
® Fans are a wedge 64 


® Selling dates lineup 66 
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Electric Housewares 
Merchandising Guide 


This line has sold more a 


66 : ** 
vet it wholesale” has hu 


“IT can get it for you wholesale . . . 


spirin than depressions. The belief that vou can 


rt retailers who haven't fought this concept 


here is nothing new under the sun. Discounters have been selling 
things cheaper since the beginning of retailing 

Discounters of all types did roughly $10 billion last year. One retal! 
dollar in about every 13 spent on clothing and hardgoods goes into 
discounters’ coffers 

The question is: How much larger is that figure going to grow? Oh) 
has it reached its maximum? Is it going to drop? 

(he reason discounters have been so successful is that retailers of 
all types have taken price-cutting without a fight. When traffic bega) 
oO fade they said, “we lose.”’ 

ihe argument that “you can’t beat lowe prices’ Is too olten accepted 
without close examination Tiffany's diamonds can probably be 
bought cheaper elsewhere, but its business yets bigger every yeal 

In Portland, Me., or Portland, Ore., you can probably buy a new 
(‘adillac at an off-list price in some dark garage But franchised 
agencies get the business. The plain fact is that these dealers have 


a reputation for service that makes price seem secondary 


nave to mean service cuts 


Nothing buys nothing. For every cut in price there will always be 
a corresponding cut in service. When you can make your custome! 
understand the added values that your markup allows, you will have 
taken a major step in regaining lost volume 

Sell quality, service, and reliability in @ booming economy that can 
afford them. 

Many dealers admit that Fair Trade and manufacturers’ price 
maintained lists were the main reasons that they stayed in business 


over the years It meant trading on abundant consumer advertising 
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ind pre f \ it meant that custome) Knew the price and wel 
prepared to pay them, even before entering thé tore if was good 
HusiInes 

When retaile: backed down to discountel Line Were narrows 
lisplays fell apart, and more and more small appliance business wen 


‘i 


fo discounters 


Fair Trade depreciated in many states because salesmanship too! 


te] VO] imme swelled risiti 


a back seat Price Wat KRitiv A discoun 


dealers became almost hysterical! Viore and more. discountel nad 


their own way 

Pne | can get it for you wholesale market got so lucrative that 
t overnight, haylofts, garages, and stores began to open acro 
Pheir stock in trade? Shiny appliances W het 


mimo 
the country in droves 


iness is good they all do fairly well 


hus 
When business takes even a moderate dip for a short time, th 
hakier ones begin turning on themselves in pricing All is not ea 
ith the discount world With too many in busine they have begul 

out-discounting themselves Small price Wal have broken out Man 


discounters are, right now, on a ¢c.o.d, basis for receiving merchandiss 


\ large busine run on a ¢.o0.d. Das hak’ 

VW nat can dealer , do to heip further the decline ? ney can by ¥ 
with this Eleetrical Merchandising Guide it i of ways to get 
back traffic lost over the veal to discountel 

ne empha | j fot) elling yvourself yOUT tore, ana Mul ervice 2 

ou did in the days when there Was ample competition on your own 
level [he dealer who did the best selling job, made the best di pin 
nad the fastest service and delivel and thereby had “acceptanes 


’ 


nis trading area, got the most busine 


Many customers buy in discount centers completely unaware of wi 


happens after the sale Possibly this is because no one has ever told 
them loo late, many find that the “tremendous” saving they mad 
Vas immediately whittied down by delivery charge a charwve tor git 
Wrapping, and heavy financing charges for short-term credit Often 
there Was a iong delay in delivel because the discounter sold from 
tock book and nad no ample ool tock On hand 

Later, the savings diminished still further if the item broke dow: 
Many customers found that they had no guarantee of service, or that 
tnere Was a guarantee accompanied ny prohibitive handling cnarye 

inere are nstances where a customer return te i discounter |! 
ervice and finds ne is out of business sne | tucK WILN a bargain 
(nat nas all the earmarks of a white elephant 

Kveryone loves a bargain Many still seek something for nothi: 
rhe fact is, you get nothing for nothing if you can get ti Lol 
acre to customers, vou nave naif tne battle Wontl 

95 
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Electric Housewares 
Merchandising Guide 


Why service discounters sales? 


(ine of the assets of the independent store is to stand behind its 


products, 


Are vou forced to service discounter’s sales? Here are 


suggestions for avoiding this without losing goodwill 


“I've onliv had this toaster about six months, 
and it burns the toast. | want to return it.” 
VW eek 7 and 


liow many times in recent days 


months have you heard this type of complaint? 
Hlow uire 


‘| here Hre MANY Cof#n sideration . involved here 


*) 


vou prepared te handle 1 


Hiow can you be ure it Was bought Irom you 
in the first place’? And if it was, the custome! 
mid “about six months.” That could mean 
anywhere trom ix months to several years 
If it's out of warrantee will you service it any 
wav because you think its good pol y? 

liow many times have you been forced to 
solve discounter’s problems of service because 
they operate, many of them, on too slim a 
budget to allow for such courtesies ? 

The problem is big, and getting bigger. Cus 
tomers who shop at discounters for price must 
learn that they can’t have their cake and eat 
it, too. There is no reason why your profit 
should suffer while you make good on dis 
counter’s short service 

Customers who return appliances to you 
should show some proof ot purchase hefore 
you agree to give them credit, exchanges, o1 
repairs. Of course, in many small commun! 
Lies, the problem is less ii problem because 
there are fewer discount outlets, and because 
business is conducted on a much more persona! 
basis 

in larger cities, however, a vicious by-prod- 
uct of the discounter business has developed 


56 





A full time racket, the purchase of branded 
items at discount to be returned to a legiti 
mate dealer at full price, has forced many 
dealers to devise plans for product identifica 
tion 

When asked for proof of sale, those in the 
racket usually say that they “got the item as 
a gift from a friend who said she bought it 
here,’ or “I lost my receipt but | know | bought 
it here.” There are still other customers who 
demand full credit because they say they were 
never given a receipt 

Without some system which offers you proof 
of purchase, you are in a predicament. You 
cannot definitely state that it isn’t yours. You 
can't prove, if it is yours, just when it was sold. 
You cannot insult customers by intimating that 
vou don’t believe their stories. 

The malpractices in small appliance returns 
became such a financial burden to legitimate 
dealers in larger cities that many have set up 
systems which prove date and place of pur 
chase beyond a doubt 

The need for such a system is unquestion 
able. Sales at the discounter level are now 
claimed to be over $10 billion a year A large 
percentage of this figure is in “traffic” ap 
pliances. In fact, many discounters got tne 
start with small appliances. Allowing for a 
normal exchange, credit, and service rate of 
from 2 to 10 per cent, or more, a staggering 
amount of merchandise must be rehandled 
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To date. much of the burden of 


for discounter’s shortcomings 


fallen on dealers 


service 


making 


Four ways you can stop illegal returns 


There are several ways of identifying elec- 


tric appliances you have sold. 


manent proof that it was your sale, and when 
it was made. In querying many 


They offer per- 


dealers across 


has 
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the country as to positive methods of 


cation. HARDWARE AGE found 


systems in use They are inexpensive to use, 


both in time and cost 


several! 


1. Where dealers use a salescheck system 


tissue copy (see illustration 


inserted in the salesbook for every appliance 
sale. Some dealers use this same 
all types of items likely to be 
counter’s showrooms. When your salesperson 


records regular information: 


price, item, date and terms, she 


a permanent record of facts for 


ence 


The tissue copy 


file inh alphabetical! order When 


brings in an appliance for credit, 


price ticket or sales voucher, 


tive proof 


Should the customer say the item was a gift 


from someone else, the same information. unde: 









“Al 


a 


person 
dling the transaction refers to the f 
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carbon are 


system for 


found in dis- 


name, address 


future ref 


then filed in an accordion 


but nas 


le for pos! 


identifi- 


reliable 


4o Making 


custome! 


nan 


the other person s name, is on record The 
tissue copy method is nearly perfect. 

2. The second system is a modification of the 
first. Dealers who do not use saleschecks for 
every sale, or whose machines won't take an 
extra carbon and tissue copy, use sx ®D iil fil 
cards. During the sale, all pertinent facts about 
the transaction should be written in longhand. At 
least five facts are needed for future reference. 
Name, address, item, price, and date. 

The 43x 5 card should he filed, alphabetically, 
in the regular file box especially designed for 
them. Someone should check such files pert 
odically and weed out records of old sales that 
have gone out of guarantee 

The tissue copy system takes no additional 
time, other than filing. By actual test, it takes 
from 50 to 80 seconds to make out a 3 x 5 card 
It is a amall investment in time, when you con 
sider the cost of handling returns 

3. The third method is effective for new 
goods in cartons. A small stamp with the name 
of the store is used with indelible ink. Each 
carton bears the dealer's mark Every six 
months the color of the ink is changed so that 
aye can be immediately determined when items 
are returned 

1. In several smaller communities a fourth 
method is used. A small mark, much like the 
mark a jeweler leaves in your watch, is lightly 
scratched on the under part of the appliance 
The mark signifies the store and the date for 


future reference and proot of sale 


Some willingly service other's sales 

Many dealers service small appliances even 
when they know the original purchase was 
made elsewhere. On a limited basis such think 
ing can be effective. Customers wil! long re 
member such courtesy 

“This toaster wasnt purchased here, our re 
ords prove it. But we'll be happy to return it 
to the factory for repairs,’ 18 one way you can 
impress the customer that discounters have 
many shortcomings A reasonable fee should 
be charged to cover mailing and handling ex 
pense 

The problem of identification is especially 
acute in selling small electric appliances be 
cause a large percentage of them are bought 
as gifts. The person receiving the gift has no 
sales receipt or price ticket. Often that pe 
4on guesses where the item was bought, o1 ist 
automatically goes to her favorite store to 
exchange it 

A certain amount of reserve and courtesy 
must be shown when you refuse to handle re 
turns of another store’ 


appliances hie (us 


tomer is often innocent of any malicious intent 
to defraud She should be treated with the 
same care a8 a purchaser, and positively shown 
that you did not make the gale. 


“I 


7 
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Discounters weak on service 


If price alone were the deciding factor discounters would do most of the 


retail business but customers want the types of services offered by you 


Price, alone, will never be the major deciding 
factor why customers go to a particular store. 

We must conclude then that many things in 
fluence a consumer on where to shop. The con 
sumer likes personalized service, delivery, guar 
antees, credit, layaways, and the comfortable 
atmosphere of a store that is arranged for shop- 
sel] 

The single outstanding advantage you can 
offer that discounters fall down on, is informed. 
courteous salespeople unharried by the constant 
pressure to sell, sell, sell, and do nothing but 
sel] 


Most of your salespeople say “Good morn 


ing’ to a prospective customer, not “What's on 
your mind?” When that salesperson goes to 
show merchandise, she can show a customer an 
array of well displayed, clearly marked goods; 
not crates. She can quote the legitimate price, 
known to the customer through reading fine 
magazines. That price may be from 5 to 25 per- 
cent higher than a neighboring discounter, but 
it includes services and guarantees that most 
people will want when investing in an electrical 
or mechanical device. 

Here is a little play which points out how 
your own may be missing out daily by not mak- 
ing the most of these selling facts 


scene: your store and a price appeal store about 10 a.m. Your salesgirl is cleaning 


stock in the electrical housewares section. The clerk in the price appeal store is busy 


hand-lettering “sale” signs for his window. 


A customer spends a minute studying 


the windows and enters the store. Here is what can happen in each store. 


Your store 


Salesgirl: Good morning. May I be of service’ 


Price appeal store 


Clerk: What did you have in mind? 


Customer: To tell the truth, I'm just browsing. My husband's ever at the bank. 


Salesgirl: Oh, fine, make yourself at home. If 
you'd care to see anything demonstrated, just 


signal me. 


58 





Clerk: Call me if you want me. Thirty percent 
off on appliances. 
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Customer: Do you have the new Super (hrome 10 « ip automath percolatol | saw in Bette) Homes 


& Gardena last month? 


Salesgirl: Do you mean the Spring Special at Clerk: There's all kinds in Better Homes 4 


$22.95? Certainly, I'll show you how it works. Gardens. You ought to get this special AYZ 


mode! regula $29.95 for $21.95. Save eight 


hue k 


Customer: I’m really only just looking. I have to buy a wedding present soon, and | haven't much 


money with me 


? 


Salesgirl: I’d like to give you a demonstra- Clerk: Well, the XYZ model's probably the 
ion. It’s truly a wonderful gift for the price. If one you want. Better hurry back with the 
our husband has no charge here, we might put mone be all gone soon 


it in layaway. 


( ustomer: Would Vou cher } ry husband's name througn oul hile | Vavbe he does nave a 


cl arye here 


SalesgirlI: Surely have vou some identifica. ( lerk: NO charge here. indy (‘ash and curry 


tion. Ave you eight bucks 
( ustomer: How long is it guaranteed” 


Salesgirl: Well, here's the factory yuarantee Clerk: Lady, this is the box. $21.95. Cash and 
for five years. If something minor ever goes carry: that’s it. 
wrong, we'll fix it right here at no charge. 


( ustomer leave price appeal store in a huff, and wonde wht he came in the first place 


, 


Customer: On 8 @; ond thought, I'm certain mv Hhiuahband nas ane. charge here VW hats the ha iwiay 
fee? Will $2 hold it? 


Salesgirl: Certainly $2 will hold it in lay 
away. And there is no fee. 


Customer: Well, that’s very kind. Could you add in the charge for a bridal gift wrap’ 


Salesgirl: No charge, we gift wrap free, and 
remove all price tickets. We'll deliver, if you'd 
like, after you complete payments. Is there 
something else you might want to add, for your 


self, to the same layaway? 
{( ustomer: Well | do need nH new alarm clock 


Salesgirl: Here's an electric alarm that’s only 
£6.95. but look like a lot more It Can go on the 


same $2 deposit. 


( ustomer: I'll take it. As long as you have my name and addres you might put in my applica 


tion for a charge. | can see I'l! be needing it 
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(jut-maneuver discounters .. . 


use displays, demonstrations that se// 


Plain pipe rack” 


selling and off-list prices appeal to small 


number of your customers in these current record income years 


What can you offer to out-discount dis 


) 


counters 


Are “plain pipe racks,” packing crate displays, 


and lack of proper shopping ease justification 
enough for cut prices? 


(Customers who frequent old-line legitimate 


outlets say “no” with every buy 
The positive approach is the sound approach 


to regaining lost sales Discounters have built 


a sales empire based largely on price alone. The 


raw, negative selling of price alone has taken all 
the frosting off the cake. This may be sufficient 
for bad times and depression eras 

put these are good times with record income 
$522 billion last year; record numbers of job 
holders, 75.3 million last year; and record sav 
ings. Hardly a depression statu You will have 
to make the appeal of your store strong to keep 
those dollars coming to you, even with the record 
flow of money 

‘vy Maintaining an attractive store, attractive 
displays, and intelligent salespeople to sell all the 
many plus-services of credit, gift wrapping, de 
livery, and others, you can hold and increase the 
number of those customers with mone, eno igh 
to want the cake frosted 

You can shovel coal into a furnace cheape! 
than burning oil. Most people don’t 
You can buy clothing and appliance cheapel 
in “bargain barns.”” Most people don't, and never 
will, as long as they have the money to afford 


the luxury of shopping where service, courtesy, 


ef 


and guarantees are as highly regarded as price 

Many customers don’t see or handle what they 
buy from discounters They peek into crates 
and cartons and buy a “name” regarded as yood 
because of magazine, TV or word of mouth ad 
vertising. Display is thrown out the window in 
favor of price alone Have discounte) ever 
heard of impulse buying? 

You can capitalize on this weakness in display) 


; 


In many ways Display sell This nas been 
demonstrated over the years It can be part of 
your program to regain sales lost to discounte) 

If you've been neglecting appliance display 
with a “what's the use attitude’ because a d) 
counter nearby has shaved your price a little, t: 
perking up your shelves to look as they did wher 
you enjoyed the buik of the small appliance | 
ness. The results can be gratifying 

Here are some display ideas to get the ball 
rolling 


|. Animation « nanye tne pace enougn LO catcn 
and hold customers’ interest 


Take an electric skillet or percolator | 


it Oo] 
the corner and see the difference Tis red 
cloth strips to a running hair dryer (on 
aftan or a fan-heater Keep mixers runniny at 


sloOW speed Flour and water make a fine imit: 
Lion batter A blender | ih] of coiored Wwatel vill 
yet lots of attention. if running 


- 


2. Historical intereat Can be aroused it 
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borrow old irons, sweepers, coffee pots, and food 
grinders from an antique shop, or the local his 
torical society The “then and now’ flavor is 
always effective in pulling in traffi 

Dress a mannequin in olden-time clothing with 
this display for an appealing window. 


(,et the local press to take pictures Oy] i? 


iccessories show the merchandise in use 
This is a basic principle in sound merchandising 
Tuck a towel under the iron Put place mats 
and trivets under coffee pots and electric skillets, 
Surround the electric mixer with a bowl scraper, 
yelatin molds, pie and cake pans, and a rolling 
pin. Use props such as artificial eggs on the 
yriddle A coffee vi inder VOCs well next to coffee 
make! A butter set belongs next to toasters 


1. Housekeeping is a daily job. A swish of a 
feather duster, a little polish on finger marks, 
and tightly wrapped electric cords keep your dis 

| 


piays bright An occasional bit of ribbon, a 


ample gift Dox or two, and some light Lo high- 


lignt chrome trim will turn appliances into a 
rewuiar gift hop 

.qual to, and part of, good display is demon 
stration Statisti nave proven tnat demon 
trating improve ale You can spark lume 


increase overnight with active demonstration. 
ihe nose-appeal of cooking odors works magi: 
in directing traffti to your appliance ectiol 


J. 


Make coffee in the newest coffee maker. Whip 


, ’ 

ip wafties in the mixer and finish them off 
last vaffi lro? {) ‘ the trozer King / i 
toaster. Get a local grocer o1 ipermarket t 
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to foot the small expense ! 
serve little sausayes to be 
Iry pan, or toast and jam 
stir veyetabi ; and juices 
tidbits of your demonst 
snowing 

ltencourage alesiadies to 
hair dryer in demonstrati 
near an electric knife shat 
Show irons on an ironing bi 
can get the feel of them in 

(ooking school and iro 
available through the loca 


pany Many manufacturers 


‘trators available by direc 
a wholesaler. If you deci 
clinic, be sure to advertise 
men flock to them. Then 
the decks Make room fo! 
platform and for as many « 
ip a small blackboard ( 
numbers to all who atte 
credit or deferred billing 
those on a tight budget 
With ever demonstratio 


ne certain to point up rie 


offer a coffee pot, show a 
tray, and place mat W he 
now plastic and stainie 
bowls, bowl scrapers, and 
An iron naturally iy ye 
rest and storawe rack, a 
and dampen ny vDayv A 
mincing ¢ cing: Knife 
metal moi 

When f ” pla ng 


ceeded Tol 
Cin ked On) 


to show off toasters 





upplies to 


an electric 
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de to run 
the fact | 
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ite) every 


iw’ vith at 
worn Knite 
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| istomers 


it whool o1 


r ally Wo 


make certain to cleat 


a small demonatration 


nairs as p 


fer prizes 


ossible et 


for lucky 


nd Kmphasize your 


ii ve | WHuy 


t* ria’ tor 


nor educational clinic, 


iti “Ait 


isi and 
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n you display mixers, 
teel retriveratolr 
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lhe NEMA pre-selling campaign 


Brand-name manufacturers have taken on an additional expense 


to help you sell what you own and what you will buy this year 


Here is a plan which can help you regain lost 
Bales dollars 

Many electric appliances manufacturers have 
taken on an additional expense of promoting their 
products more actively, to help pre sell your 
stocks 

America’s leading electrical applian e manulac- 
turers, 20 of them, are active in the Electric 
Housewares Section, National Electrical Mfgrs. 
Association. This year, NEMA’s main goal is 
sponsorship of a nationally advertised campaign 
for selling electric housewares as gifts year 
‘round, instead of just the occasional push as we 
approach certain holidays. 

“We plan to vigorously seek out every way 
possible to promote electric housewares,” said 
H. S. Perkins, chairman of the section, and sales 
manager, Electric Housewares Div., Landers. 
rary and Clark, “in our continuing drive to 
achieve a greater share of the vast gift market.”’ 

In 1955, sales topped $1 billion. By combining 
its strength and efforts in the forceful promotion, 
on a national level, the NEMA group expects 
Sales this year to be higher than ever before 
And there should be a steadier market as a result 
of the year ‘round promotional plan 

By being aware of NE MA's plan and then co 
operating Via display, demonstrations, advertis 
ing, and point Of-sale contact, You Can increas 
your volume, Often, merchandise that is heavily 
pre-sold needs only to be suggested to a prospe 
tive customer to provide the link between a 
glamorous ad seen in a leading consumer maya 
zine and a sale in your store 

In the 1955 total market of over $1 billion in 
sales, hardware stores were reported as the 
second bigyest outiet. This year, with the added 
impetus of year ‘round promotion, the $1 billion 
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figure, and your share, of it should be even 
larger. 

In addition to NEMA, another electrical! house 
wares group, Kdison Klectric Institute, has circu 
lated more than 10,000 kits backing up a theme 
of “Be Modern, Give Electrical Gifts.” The 54 
piece kit was offered in February. EEI’s promo 
tion is for May and June to cover graduations, 
Mother’s Day, and June Brides, 

The NEMA and EEI programs, and other 
plans at the manufacturer's level all contribute 
mightily to the pre-selling of merchandise you 


own, and will be purchasing this year 


PEPCPPCCCEPOPECEEEEEPOLE ELBE BE LOPE EOPEPLOLELELEELELELALELALESD 


Here are the manufacturers cooperating 


American Electrical Heater Emerson Electric Mfg 
Co. St. Louis, Mo. 

Detroit, Mich. 

(American Beauty) 


(Emerson-Electric ) 


Fieldcrest Mills 

Arvin Industries Spray, N. ¢ 
Columbus, Ind. (Fieldcrest) 
(Arvin) 

: General Electric (Co 
Cory Corp 
Chicago, Ill 
(Cory) 


Bridgeport, Conn 
(General Electric) 


Hamilton Beach Co 
Div. of Seovill Mfg 
Racine. Wis 


(Hamilton Beach) 


Electric Parts Corp 
Chicago, I. 
(Slumberest) 


Electromode, Div. of Com 

mercial Controls Corp Hobart Mfg. Co 
Rochester, N. Y. Troy, Ohio 
(Electromode) (KitchenAid) 
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healthful, 
comfortable sleep, easier bedmaking (one blanket 
load 


playroom to accommodate an over 


| Ked COVETINGS for Year ‘round 


per bed), and a lighter laundry Store an 
extra in the 
night guest 

2. Blende) new finishe 


kitchen, 


include colo} ror tne 
useful to all the 
to chil 


ror all drink concoctions, to 


metallic for the bar, 
family from baby for pureed vegetables, 


dren and teenagers 


cocktails for grownups. Chops, grinds, blends or 
mixes ingredients in seconds 
+ Bottli see Pe veiet wT) excellent gilt for nev 


mothers. 


1. Broile an asset to any kitchen, it also 


makes possible easy-to-cook meals on the dining 


room table, or out on the patio Take along to 
mmer cottage Tor easiet living 
5. Cloel Lire YOu! modern life of “hurried 


leisure” 
{ lon ks. 


the house 


with attractive, dependable’ electri 


designed to fit the decor of every room in 


f, Coffee grinde) yood coffee is essential to 


fashion of living And good coffee 
coflee 


onal preference 


the modern 


tarts with freshly ground to your per 


i. Coffeemaker have delicious coffee just the 
way you like it at every meal, when friends drop 
in, when you need a pickup, prepared automati 
cally and kept piping hot. Good looking enough 


to go to the dining or buffet table 


cream freezer—two “fun” 
that 


easy to use 


x (Corn popper, ice 


electric housewares will be enjoyed by all 


the family, and s0 they ll be ap 
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in NEMA to help increase sales volume: 


Knapp-Monarch Co 
St. Louis, Mo. New 
(K-M) 


Landers, 


New 


(Universal) 


John 


Racine, Wis 
((jete 


Keeves-Kly Laboratorie: 
York, N. Y 
(Waring-Durabilt) 


Frary & Clark 
Britain. Conn 


Rival Manufacturing Co 
Kansas City. Mo. 
(Steam-O-Matiec }) 


Oster Mfg. Co 


The Silex Co 
Hartford, Conn 


r) , 
i sie Handyhot } 


Philco { orp 


Philadelphia, Pa 
(Phileo) 


roe Lor 


Toastmaster Products Div 
VeGraw Electric Co 
Kigin, 11] 


Flectrie Co loastmaster ) 


Philadelphia, Pa 


{ Pro 


Wari yy Products Corp 


tor) Westinghouse Electri 
Mansfield, Ohio 


(Westinghouse) 


Corp 


SPHEPPPPPPOEPPPPLPPLE PPE LLOLEPPOLELELOPEPOLEL ELEVA BDLELLELELEGEOLE 
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Leading appliances in the $1 billion market 


propriated ry t he V4 ingstel Tey} picnik and 


partie 


9 Deep Frye even the most inexperienced 


ok will get light, crisp fred delicacies, easily 
digestible 

lO. Kaw cooker—even the bride who cant boll 
ater can deliver the breakfast eggs to order, 
oft, medium, or hard, with the ald of this handy 


hou ePware 


electri 


harbile heate) to change the cli- 


lL] han. por 


- anvwhere and everywhere it needed rol 


ery, bedroom or playroom 

\2. Food mire fo. 
from a batter to a 
and stand 
with minimum effort 


Ih. Haw 


tables. use 


the bathroom, nul 
whipping up everything 
hand 
ible elegant menu 


pecial dessert sauce, 


mixel make po 
Keep Ore (oT) your dre inv 
it to quick drs 


vour hall A 


d) ie? 


a pair of nylons as well 


rood yitt tor one who has to 


take her beauty care on the run 

14. Heating pad mien uve? Vaporizel vibra 
tor, and shave electric housewares are health 
and grooming wares too. 

l5. Hotplate 


in any kitchen, playroom, cottage, or in a college 


an extra cooking unit is welcome 


dormitory. Useful for keeping things at serving 
temperature, too 
16. lee 


and-work saving electric housewares to help you 


cruasnel juice extractor more time 
and your family enjoy leisurely living every day, 
in the kitchen and for entertaining 

17. fron 


stove, 


no more irons in the fire, or on the 
New. 


steam. dry or com 


where grandma heated hers liyht 
weight irons are available in 
bination 

Ik. Anife according to the 
of the house, Knives are tools that 
harp to be efficient 


sharpe rel Tridti 


must be Kept 


19. Meat grinder —takes the grind out of meat 


yrinding, and makes it le work for the modern 


homemaker to perform her miracles with left 


oOve©°rs 
20) heoa ste } CAN COOK i ft omplete meal VA ithe if 
heating up the kitchen, prepare huge quantitie 


7 Orie dish food Tor outings 


Zl Sandwich griui wattle irotri 


keep one in the 
playroom for informal e1 well aa 


in the kitchen 


tertaininy a 


from paACOT 
with it 


Attractive new finishes make 


22 skallet (‘7 COOK everytning 


CAKC 


and eyys to an upside down 


temperature range 


ita welcome table acce ory 

2. Toaate brides won't give their husband 
burnt offering if they ve been gifted with one 
of the new automatic toasters that deliver toast 
qaone to nis taste New colors and finisnes fit 


all kitchen 
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Discounters are atraid of Jans 


Short selling season may force markdowns too expensive 


for discounter’s 12 to 20 percent gross profit margins 


Many discounters are afraid of short-season 
lines that require heavy initial inventories to 
allow for take-home sales. Fans are a perfect 
example, 

Recent studies of fan buying habits put deal- 
ers in a favorable position to get the most out 
of this short-term market. Fan sales have been 
greatly affected by discounters’ selling tactics 
with air conditioners 

First, because air conditioners are offered by 
discounters so cheaply, the market for higher 
priced ($40-and-over) fans of nearly every type 
took a beating last vear Overall fan volume 
dropped nearly $25 million 

second, Many dealers were caught short on 
fans last year. They were hesitant to stock 
enough fans because they felt they couldn't 
adequately compete with discounters. They were 
afraid of being stuck, or taking markdowns. 

Now that the high priced trend is reversed 
(most fans in the $40-and-over class dropped 30 
to 50 percent in 1955) dealers can get back lost 
volume in the lower priced models. Discounters 


are Wary of such seasonable items with low price 


tickets, and are not likely to offer competition. 


Discounters haven't the room to lay in fairl, 
heavy quantities of lower priced models And 
dealers have experience that shows they cannot 
Almost 


everyone begins to run out at the same time 


wait for hot weather and buy piece-meal 


The discounter is scared to death of being 
caught with a surplus. He has to be more aware 
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of this than a dealer because there isn’t room 
in his average 12 to 20 percent gross margin of 
profit for markdowns. He would much prefer 
taking his risk by selling air conditioners from 
samples, and delivering from someone else’s 
warehouse. 

As a rule, the discounter isn’t in the charyve ac 
Most dealers know the value of 
deferred billing when prices get over $20. This 


count business. 


is especially true when the temperature hits 100 
dey. three days before pay day On the spot 
credit can lick discounter’s bank financing in such 
a condition. 

And there’s always service. With fans, se 
vice is a prime factor. A fan may run days on 
end. Some draw heavy power loads. They're 
subject to much handling, to children, heat and 
moisture. Customers know this, and are wary 


of breakdowns on such high-priced goods. They 
know you'll be there indefinitely to back up your 
own and manufacturer's guarantees. They don’t 
usually have this confidence in discounters, re 


yardiess of the price-cutter’s advertising. Your 
acceptance and the promise of future service can 
be your greatest selling weapon 

A big change was evident in the fall-off of last 
year’s fan market Desk and bracket models 


dropped sharply while $40-and-under window 


fans topped 1954 sales by over 100 percent. Win 
dow fans of all types account for over 40 percent 
of fan dollars Nearly 10 percent of the 1955 


$56 million-plus business was done in $40-and 
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under mode! in 1954 the same fan did only 
5 percent of the total 

If the trend holds, one fan in every 10 you 
sell will be a window model at close to, but les 
than $40 

Air circulators deserve attention this year 
They, too, are gaining yearly on smaller “Buzz” 
desk) types While representing only 5 per 
cent of total nie they could now the same 


(irculators in- 
the 


lengthy gains as window models. 


clude pedestals, roll-arounds, and various 


portables. 


Many feature have been packed into lower 
priced fans that heretofore were found on high 
priced mode} iwo and three peed Ly pes 
sealed-oil bearings, electrically reversible motors 


decorator color and styling, and expandable panels 
(nat make window models adaptable 1 many 
iZe are Duta fe 











make 


oOVel 


Anothet 
discounters 


important gain you can 


is in salesmanship. Selling fans ha 


virtually become a science Qne manufacture) 
conducts a “Fan College” to point up the need 
for expert selling Questions like “How many) 
cubic feet per min ite (kM doe it move Cr] 


“What's the value of the thermostat?” or “How 


many complete air chanye per minute ar 
healthy?” and “Which type best for sickroom 
or nursery?” are asked everyday 

Sell service and yvuarantees Many fans now 
carry five years guarantee Will the discounte! 
down the street be there that long to make yood ¢ 


same line 


And Will ne till ne ¢ 
Will he bother? 


arryving the 





Fan facts to help you plan 


Let last year's performance percentages guide you 


in sales and promotion in 1956." 


Trend Percent $ 


Type 1955 Sales 
¢ sullt-ins Lp, over 30% Nearly 12% 
Iixhaust, 
ventilator 
Window fans Down, average 2 N@al 3 % 
(over $40 
Window fan l'p, over 100° Nea q 
under $40 
Desk fan Jown. over 24% N@ar! 
Air circulat lp ' (iver 5 
Hassock far Jown, nearly 14 (Over 
. f NEMA 


your hot weather sales 


Fan sales are variable depending on the number 
and consistency of hot spells, and aggressiveness 
of promotion. Here is a chart which shows what 

you may expect this year. 


Before May |! 5 to 15 percent 
May 10 to 20 percent 
June 20 to 30 percent 
July i) to 45 percent 
** August > to 10 percent 
\yure ve promotiol even in cool weather! 
| T-brand mode “at Can pile up 
inp 1 efore Ma Mudget terms 
mp tari! 
Wi ,ugust Lif re gvenerauy Ot a eal 
nee ture in ia recent 


hot Augusts in 








HARDY ARE AGE, WARCH 1956 


29 

















Dates that help sales 


Plan for holidays and weddings to raise 


volume in electrical housewares lines 


Januar’ 6.8 percent of weddings. 
(,raduation gifts are in order. It’s the 
third best month for electric blanket 
clock 4, electric cofleemakers, and roasters 
It's the second best month for heating 
pads and sunlamps 


February 7.0 percent of weddings, 
and many graduations. Valentine’s Day is 
Feb. 14. It’s the third best month for 
heating pads and sunlamps. 


March 6.0 percent of weddings. It’s 
not too early to think about your fan 
program. Electric heaters and blankets 
should be clearanced or stored. 


April Weddings jump to 8.5 percent. 
Kaster is April 1. Start building up a 
Mother’s Day and June bride electrical 
gifts section early. It’s wise to run little 
ads setting yourself up as gift head- 
quarters. 


May Weddings reach 9.1 percent. 
Mother's Day is May 13. You'll be selling 
travel irons for early vacationers, and 
sales will be heavy on appliance gifts for 
June brides. 


June The traditional bridal month 
sees 11.9 percent of weddings. Father's 


Day is June 17. An electric shaver or 


knife sharpener will suit Dad. Promote 
a toaster, iron, coffeemaker, and electric 


skillet for duty at the summer place. Hair 


dryers go on vacations, too. Have you 
heaviest stock of fans, it may simmer any 
day now. 


July 8.3 percent of weddings. Blend 
ers should be promoted for summer fruit 


and vegetable surpluses. Sunlamp sales 
can surprise you at this time ol! year 
Vacationers carry them to be sure in case 
of gloomy weather. Advertise fans 


August 99 percent of weddings 
August is the third best month for irons 
of all types. Summer things and vaca 
tioners help iron sales. Stock fans depend 
ing on weather. If it’s been a cool summer, 
drastic clearances are in order. 


September %.1 percent of wedding 
It's the second best month for waffle irons. 
Replace fan display area with heaters and 
electric blankets. Folks who want to keep 
their tans will buy sunlamps. Take a look 
at last year’s sales and plan for layaways 
on electric appliances for Christmas; it’ 
not too early. 


October 8.0 percent of weddings. It’s 
the third best month for toasters Hang 
up your layaway banners and prepare for 
early Christmas shoppers. Heaters and 
blankets should get their first push. Set 
up small Christmas counters in appliances. 


co 


November 7.7 percent of weddings. 
This is the second best month for electric 
blankets, clocks, coffeemakers, irons. mix- 
ers, roasters, and toasters. Full steam on 
Christmas displays and promotion of elec 
trics. 


December 7.8 percent of weddings. 
it is the best month by far for these ap 
pliances: electric blankets, clocks, coffee 
makers, heating pads and sunlamp 
ers, irons, mixers, roaster 
wafflers. 


neat 


toasters, and 






HARDWARE AGE Sales Anowledge Quiz No. I 


How many can you answer? 


Test your knowledge of hardware merchandise 


Sales Training 


Answer each question accurately and quickly. The average time for 


completing this quiz is 34 minutes. 


No 


i 
5 
a 
D 
6 
E 
bE ; 


. | | G 8 


What is correct name for A?.............. 


(Seore 5 points for correct answer} 


Name 3 places where hammer B would be used ---(1).... 


fener ‘SRT tear (3) 


(Score 5 points for eorrect answer | 


If a woman customer asked for a hammer for her husband 
to use for general repair work around the house, which 
of the four hammers shown above would you recommend - - 


RR EE RT OT | 


(Circle correct letter. Score & points for correct answer) 


What is the most popular weight of hammer A sold? 


(Score q points for correct aneawer) 


Which of the hammers illustrated above will be found in 
most upholstery shops ---A, B, C, or D? sinisednnitaiiaiast 


(Circle one. Score 6 points for correct answer) 


Give the correct name for each of the saws shown at left. 
Dl <ceiennckspnaleaieeasaieenssaaimils 
F 
G 
H 


(Score 2 pointe for each correct anawer} 


What is the chief use of saw H? 


(Score 6 points for correct answer} 


What is the chief method of designating the different types 


— 
of saw E? ......... | | 
P (Score & points for correct answer) 
. 9 A do-it-yourself customer wants to cut designs in light 
= H 8) aluminum. What type of blade for saw G would you ree- 
ommend? .... 
(‘Score LO points for correct answer) 
10 What is the most popular tooth count in saw ke? 
(Seore 4 pointes for correct anewer, | 
Correct answers will be found on page 76 
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Store Manager's Notebook 







































Store Manager's Notebook 


Store Manager's Notebook 


Part VII 


Showmanship in Business 





by Zenn Kaufman 


The wooden Indian is dead ... , 





Editors note—This is the seventh part of a series of articles on how dealers can put showmar 
their promotion Showmoar :, p the elemer +t that mores the a Haran e eatweer 1a ve! 
protitable promot nd a weak. non-productive ettort. These articles w give you many u et 
ideas on how f mprove your promotions by using snowmonsnip [he author of these articles 
on out tand Ng auth yf ry m sores pron otion and the o ithor + the hect selling ' Kk. S} Owmoar 
hip in Business The first article in this series. “Strike up the Band appeared in HARDWARE 
At yt Aug ie 2 94 Th e& secor dq artic le Don ; T el! Me | et Me (-5 ie WOS put nec§ Sent 
5 [ 1QO6: the third. lf mis corner we have oppeored ( e+ | 4 ’ |74 tine * nth 
Vont t rqet the cast. gppe area Nov. 24, 1 b rhe fifth Ther: nly ne ner 
lan. 19, p. 98; the sixt! Not only a forever, appeared March p. 68 


If you were walking down the main street of 
Colo., 
surprised to find three lovely gals picketing a 


recently you would have been 


Duranyo, 
hardware store. But Jackson Clark, the owner, 
was a happy man because the girls were bringing 
in business, 

Hired by 
with provocative 
“UNFAIR 


wives too much 


him, the girls carried picket signs 


selling messages such as 
Westinghouse appliances give house 
“STOP-—-if you like 


heavy housework, don’t patronize this store.” Mr 


time.’ Or. 


(lark was cashing in on a prime element of good 
nhowmanship-—the element of motion. 

(he wooden Indian is dead! We can remember 
“deluxe” in window display, when 


when he Wis 


no self-respecting cigar store would be without 
he’s gone; gone with bustle 
Bernhardt 


theater, Too 


him. But bugyies, 


and Tableaux are gone from the 


This gentle theatrical art form was 


inable to keep up the pace of a nation that was 


, 


headed for dawn-to-dusk hops from coast to coast 


Tableaux and wooden Indians 


peared Not 


they ve disap 
didn't 


because the, move tast 


O88 


enough, but because they didn’t move at ail. One 


the other 


now Cali 


was a symbol of popular entertainment; 


was an early introduction to what we 


window display. 
At the World’s Fair, in itself a wonderful lab- 


oratory for showmanship, the Owens-lIlhnois 


Glass Co. was able to get maximum crowds at 


minimum cost by letting the customers do the 


work. Folks were invited to throw real baseballs 
at glass bull’s-eyes Thus people were given a 
chance to release a long-pent-up urge 


successful shows at the Fair 


In fact, all the 
had some element of action, such as the Chrvele) 
daredevil race track, or American Can’s push-a 


button-and-make bank machine 
This, like the 


tated in oul 


VOUrTr-OWNlD -Can 


yiass snow, followed iA precept 


eariiel article whnen we snowed tne 


importance of putting the audience on the stage 


exhibit there four 
‘| nires 


kor every Visitor 


Again--at the tood 
hooths 


Were 
mayonnaise were motionless, one 
had motion who saw any one 
of the static shows, there were 50 stops made at 


the display that had motion 
HARDWARE AGE. 
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The World’s Fair wa tne deluxe example 0! 
practical showmanship on a professional spree 
So lets use it as a gu depost, even if planning 

ich things as a side street window display. Or 
even the face-to-face sale of a 1U¢ cigar Motion 

as important in face-to-lace selling as gestures 
UDI speaking Perhaps even more SO 

First, it attracts attention. Second, if helps to 
hold attention against the competing influences 
of: “I’m late for the movies,” or, “Il wonde) 
what’s on the radio. 

Please note that store demonstrators, who ar 
venerally highly trained and paid, almost always 
ise motion when they work. Whether it’s cos- 
metics or cleaners, housewares or hairwaves, 
remember: Action gets reaction. Emotion follows 
motion 

Elmer Wheeler, whose “Tested Selling Sen- 
tences”’ lead salespeople to sales bull’s-eves, tells 
of a pipe salesman who was tapping the counter 
nervously as he despaired of ever selling a certain 
pipe. A customer interrupted his tapping with, 
‘Is this pipe unbreakable?” 

“Yes!” was the answer. 

“Sold!”’ came the reply. 

A perfect sale for him, and for us a perfect 
example of the use of motion in face-to-face 


selling. 


Boom goes the cannon 


alesmen especially should avoid a tableau, or 
even a slow-motion show. Not that a sales talk 
must continuously bustle and bubble with demon 
trations and props. But how much more effective 
were those gas-refrigerator men when they lit a 
match, and held it to a woman’s ear to back up 
the phrase, “operates as silently as a match.” 


The most exciting sales contest | ever heard 
- 


f was one that was fairly bursting with action 
No simple wall bulletin with thumbtacks to indi- 
ate the salesmen. This contest was run by Ma 


Brothel! 


, 


Artnul Dodge dealers in ‘lucson, 
Arizona. They dramatized the contest as a wa! 
which in itself suggests action 

They took the whole town into their contest by 
advertising that an American Flag over thei) 
tore would be pulled down any day they didn't 
ell 1O cars A cannon was placed on their lawn, 


‘ 


and was to be fired every time they sold a car, A 


mani might be seated in a rival showroom daown 
the street, pen in hand, ready to sign for a new 
(harles MacArthur sold an 

MacArthur 


public nuisances, which was more 


car, when bang! 
other Dodge. The trothers were 


aiie ted a 


action than they expected, though not more than 
tne wanted 

You can put action into youl sales contest by 
putting a bull’s-eve on the wall and announcing 
tnat every time youl employee wores, ne or ene 


yets one shot at the bull’s-eve with a dart. Extra 
prize 7 of course, for nign wore (jt) the ry ill’s-eve 


Put more motion into your sales meetings 
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’ 


Most sales meetiny ct; are au because there is no 


action. The boss just does a lot of talking, and the 
men yawn along waiting for the chance to “wake 
ip and go home.” 

The Tuley Hardware Co. in Oakland, Calif 
puts action into sales meetings by holding them 
right in the store after hours instead of in the 
meeting room. Some cierks take parts of cus 
tomers, others as salesmen 
Put motion in window displays. There was a 
time when it Was expensive to get motion in win 
dow displays. Existing devices were both expen 
sive and unreliable. You had to take a short 
course In engineering to hook them up and ope! 
ate them 

Today you get good turntables for about $10 
OQne company makes a rocker-arm motion device 
that costs less than a dollar and runs for weeks 
on a single dry cell 

A gilded, revolving ferris wheel was used as an 
attention-getter for a window display of Christ 
mas dolls and plush toys by the Black & Co. hard 
ware store in Champaign, II 

When a motion display is stopped, the number 
of people stopped is cut down 80 percent, accord 
ing to tests by George Wellbaum. A still window 
on a contectionery item stopped iT people in an 
hour. The same display In motion attracted 630 
people! 

If you can’t actually make something move, 
then a semblance of action is the next best thing 
A 2x6 piece of wood seemingly thrust through a 
store window was used by W. E. Cooper in 
Alhambra, Calif., to bring attention to a dramatik 
display. The window was painted as if the glass 
was shattered; half the wood was attached on the 
outside of the window while the other half was on 
the inside 

The Reader's Digest tells of a sheriff in Marx 
nall County, Ohio, who has been re-elected every 
ear lor 18 years and has never made an election 
pee h. No oratol vy. vet he’s always elected 

How does he do it? The answer is simple. A 
week before election he takes his wife to City Hall 
Park, stands 50 feet away. and shoots cigarettes 
out of her moutn 

An instructive obit ct jeason. There's One pien 
lid substitute for word it's action! The empha 
‘is on the word “promotion” belongs distinctly 


on the last two syllables. The wooden Indian is 


dead lie nad nag motion >t) yet yoiny LOOT) 
Hnetore he’ rid edd Ove aa make room for VOU 








een aa ean es _ — 


FREI LHk SHOWMANSHIP YARDSTICK 


end a self-addressed envelope for a free 
copy of The Shou manship Y ardatich atiZz 
pont check list of the elementa that make a 
good Show Addres your request lo di 
torial Dept., HARDWARE AGE, Chestnut & 
Ath Sts., Philadelphia 39. Pa. 
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kven your displays of fasteners. 
steel goods and chain can be so 
well arranged that they will attract 


steady traffic to your store 


All people know hardware stores 
as places, in which to buy fast 
eners, steel goods and chain. 

When you have sold people in 
your trading area on the idea that 
your hardware store is the best 
place for these lines, you can build 
good traffic with them 

These customers can be at- 
tracted to your store to buy these 
staple hardware store lines if they 
can quickly find these items with 
out assistance. They will be con 
vinced that you have adequate 
stocks if displays of these lines are 
set up to identify sizes, types and 
prices, 

A mid-western hardware dealer, 
whose fastener, chain and steel 
goods departments have helped him 
to build an enviable reputation for 
his stocks, is known for his varied 
and complete stocks of these lines. 
People say of that store, “If they 
haven't got what you want, no 
other store in the county has it in 
stock.” 

Frank Hay, owner of Hay’s 
Hardware in Storm Lake, lowa, 
has proven that fasteners, neatly 
displayed and in good variety, are 
true traffic-pullers. He gives these 
items major wall display space on 
one side of his store, directly in 
back of the wrapping counter 
placed halfway between the front 
and rear of the store. 

All customers standing at the 
wrap counter see well-built, neat- 


70 


Are you a goo 








d housekeeper? 





ly placarded bins with bolts neatly the counter top level. In addition 
and evenly stacked in each unit. there are 322 drawers for screws, 
There are 176 display bins for other fasteners and related items. 
bolts in this section, these being lLurger size bolts are in additional 


upplemented by RO bins below 


Frank lay at his bolt rack with stock in each sectior 


peopie with rs neotnes: ong 


ompleteness Ni. ie 


intormation on each bin. 


(Continued on page iB) 
































































































HARDWARE 





AGE, MARCH 29, 1956 






































The KEIL No. 6 and 6'2 Key Duplicating Machines cut virtually every kind 
of key. The machines are equipped with a variety of six cutters and guides, 


all mounted on a semi-automatic turret head. ra“ 
The beveled cutter is for cylinder keys, and the five high speed steel cutters 4 
are used for cutting all types of flat steel keys, also the tumbler and 4 
endward cuts on bit keys. On the side of the machine there is oa yi, 
special cutter for cutting sidewards on bit keys. 4 KEIL 
A flip of a lever and a turn of the turret snaps the proper cutter Ss LOCK 
and corresponding guide into position ready for quick, accu- A 
rate cutting. This one feature alone proves the superiority of 4 COMPANY, Inc. 
th ines. 4 
this type over all other machines J aia. te 
4 
Ask your jobber to demonstrate / 
P's Please send complete 
this machine to you ee Py information about your 
y, No. 6 series of Key Duplicators. 


4 


MAIL 2x07 no 


a 
Z City State 
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KEBAB 
SKEWERS 


30”, 18” and 9” 
Stainless Steel / 











Kebaber 


Complete set of 6 
skewers. Stainless 
Steel Tray. No 
4418 $7.95 











Androck is The Leading Line of Out 
door Tools. Your wholesaler stocks 
them 


THE WASHBURN COMPANY 
Worcester, Mass. e@ Rockford, lil. 
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, a slonial 
strongly suggesting a colonial time 


early American type utensils. 


shop is this 





Spice Adds Variety and Volume 


To add variety to its housewares 
department Sharlach Hardware Co 
in Bedford Village, N. Y., offers 
spices and imported utensils. Both 
epicures and barbecue fans are at- 
tracted to the store by these items 
shown in colonial stvle 


visible through a show 


Re thy fal fy esti or J ry pi ried fyOyK if 


tion of the 


Riiits Ft: 


shelving, 
window 


uggesting an early 
snop 
A $300 inventory of spices 


American 


and 


nerds is selling at a rate promising 


Lil {) , irhove»ns, 
tne id iv oT taking 
! Ted pace ! rrie 
ectie T} 
Wore r ‘ 
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ALL-LUMINUM PRODUCTS PRESENTS 
For summertime relaxing .. Sun ‘n Surf FOLDING ALUMINUM CHAIRS 


( = ' . — 
striking iripie-tone Saran Webbing and po 


: ‘ lay Alias nr Pe Seah | tar +h 
neg Al; 4a AUMNU - IUINg piend Tor he 













- | iy = mnet in mtar? aa b,/ 
iOOK OF luxury, The Most in comfort and GurabD! 


"y As las eian ‘ id 
ty. Unique “Wonderfold design for fast fold 
7, \A , . | 
i Wwebdbding a pped securely DY Wonder 


al ) T if yea;rs of Ser y ce 
















MODEL 250—LAWN-KING. Smart lawn chair weie! 
nly 8 Ibs. Open, 31” x 26%” wide, 18” seat. Flash 


| - 2a ZT artotr 





MODEL 350-—FOLGING SETTEE—Miracle built for two! 


j 4 
' wy it non } 
> ver o jU | eT 4b x i 


COLORS: Triple-tone webbing in Green-and.ivory; Coral-and-ivory; or Black - Charcoal - ivery 

















" 

MODEL 450-——FOLDING CHAISE-KING. Man sized com 

fort with 4 position lingertip x0ju imen? Upen 4? 

. r 54 hioh «x 4 pat } } } “¢ is Tf ‘ : 

x | Weigt 14 it individual vt 

edie ~ 
> Sa suaranteed by 
Lees f Housekeeping 


* wa 


COLORS: 


Any of these chaws availabie 
n Green Plaid or Yellow Piaid 








f > aN) 


« 





> 
2. 


IT’S PLAID FOR THE SMART SET ‘le kale 












, ’ ° ry ; , 4 . 
Rich fadepr 07 WOVE itd " Rita lh empered 
, - 


; f f ry ry , J 4 rv $4 , + ‘ ?? 4 " 
Al UR ; , | 4 ' { L yt ; ; [ j Tuy rougt 





J nei 
’ we 


é ae 


U | dq wie-sewn Ww tf vi it ' 44) OT Or yf nread 
These smart chairs fold in a jiffy for storage or carrying MODEL 318—SUN-CHAISE. Bie. spacious MODEL 280—TERRACE KING. Smart. moder 
| | | ' naise with Tingertio adjustment | ; j ’ ‘ tubing with extra wide arn 
MODEL 340-—FOLDING CONTOUR-KING. Just shift your weight to ous positior pen, 42” high, 22 wide Weigt t 5 lbs. Open. 32” high « 25% 
move from upright t fortabls four posit 3 it af eat. rold pfiash to 36° 226° 41 wide % roids to 3 29%" 2 4 
y 4 ’ ’ is | i’, @ gin Vieig ‘ liviGua 1s Packs 


AVAILABLE AT YOUR LOCAL DISTRIBUTOR FOR NAME OF NEAREST DISTRIBUTOR, WRITE OR CALI 
ALL-LUMINUM PRODUCTS + 36TH AND REED STS., PHILADELPHIA 46, PA. 


























“oO —— 
FURNITURE BY ALL-EDS 





UM PRODUCTS 


Every Family Needs co Useful 


FOLD-A-WAY 


ALUMINUM 
TABLE 


Fale ; i 
* Guaranteed by © 
ood Housekeeping 


%, ° 
“8 sovigraa® a 





This lightweight all-season, multi-pur 
pose folding table does everything, 
goes everywhere. Unfolds at the touch 
of a button: foids in seconds for stor 
age or Carrying on its own Jewelite 
piast c handle ‘xtra large Fiesta erm 
bossed top serves 6 with real 
comfort. Every home needs a Fold-A 
Way lable! Order yours now! 
*HOSTESS MODEL “C’’ 


le ,; y | D. Weigns only ZU IDs 








BANQUET MODEL “B erve 


it U , I fa | ' Wi pT ) jl ly Z/ IDS 


¢ eae 
Sie 


QUILTED PLASTIC COVERS 


} fr extra na 







_ 


FITS IN CAR 










UPHOLSTERED FOR LUXURY ! 


For those who want the very finest! Weatherproof, heavy-gauge 
viny! cushions filled with rubberized hair. Sturdy helical spring 
under-structure. Gleaming ALCOA 7%” tempered aluminum for 
lifetime strength. Exclusive “Wonderfold” mechanism . . . for 
one-motion folding. Color: Corai print as shown. ~ 








«i* _ 
fe Guaranteed by YN 
\ Lood Kousekceping j 
. of 











ae 
MODEL 255—UPHOLSTERED LAWN-KING. Deluxe 
comfort! Open size 31” high, 26” wide, 18” 
seat. Folds in a flash to 26” x 26” « 5”. Weighs 
8% Ibs. individual cartons. 


¢@vcer ee 


CHAISE-KING folds 
in one motion, 
is easily carried. 














Exctusive WONDER-FOLD 
design reduces chairs to 
tiny space in one motion. 


AVAILABLE AT YOUR LOCAL DISTRIBUTOR . . . FOR NAME OF NEAREST DISTRIBUTOR, WRITE OR CALL 
ALL-LUMINUM PRODUCTS + 36TH AND REED STS., PHILADELPHIA 46, PA. 














ae 
Here's the a a 4 


Jf 


“raining power” 


for ny 4 rg 
saies vs 
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THE PERMANENT UNDERGROUND SPRINKLER SVSTEM 


You can make money—big money—with the nationally advertised Perma- 
Sprinkler. Last year—marketed for the first ttme—-$500,000 worth of 
these “do-it-yourself” kits were sold. Any householder can install this 
underground system. It’s permanent. Plastic pipe resists freezing and 
chemicals, Fittings are heavy duty. Patented nozzles spray in even pattern 
A natural seller to customers who buy lawn supplies and equipment. 
Priced right for good profit margin. 


Also available—the complete Quaker-Quaker Pioneer line of rubber and plastic 
lawn hose. Priced for every pocketbook. Attractively packaged for quick-selling, 
space-saving display. 


H. K. PORTER COMPANY, INC. 


9 QUAKER RUBBER DIVISION 
Philadeiphia 24, Pa. 
Q QUAKER PIONEER RUBBER DIVISION 


MK PORTER COMPANY. mC San Francisco 7, Calitornia 
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STARRING Pr | 


«f interesting homes 


7 f 


STARRING !0 v0" 


: line! 
profitable hardwar' 


j 4 Lf 7 Villy 
hi fbs 4 4 Vhs ssf 
me BF 
a” Bl Y 
by , 


Wn! 
Were 


celling ca d 
hk 


the fastes! 


n 
hardware yo" ca 







‘FREE 


*3.50 Value Display Board 
with Americana Deal 
Show your customers you have it with this 


clever stand-up display board, complete 
with New Americana hardware. 





BNI" 


Americana Knob #iit-—%"" “B Americana 


Semi-Concealed Minge #32b—h" “T" Americana 


Semi-Concealed Hinge 



















#327-—""HiL" | 
#328—"'H" %” % ‘Americana 
Americana Offset | 
Offset Hammered 
Hammered Hinge | 
Hinge 


#990—"HL" | 
Americana 
Flush Ham. | 


eae" %" mered Hinge ' 


Americana 
Fiush 
Hammered 
Hinge 





3237—"EZ" 
Rubber Roller Catch 


UU. S. Pot. 22660464 


is handsome, 
hammered steel 
hardware, finished 
in “Star-Brite” 
Black, Antique, 
Copper or 
Brushed Brass. 


#394—Americans Hammered Puli 


| 
! 
| 
NEW AMERICANA 
| 
| 
#395—Americana Hammered Puli j 
- 





SEND FOR COMPLETE CATALOG TODAY! 


STAR METAL er... 


TO F& tler Street Brookly" 
; »V ‘ 







Sold through wholesalers only 
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Answers to Quiz No. I 





¢ * ’ 
~~ ¢ 
’ alt 


Here the answers to 
Knowledge Quiz No 


These 


are 
l on page 67. 
checked 


answers have been 


Dy hardware autnorities fo ac- 


curacy. Local custom may have 


different names for sOTnNe of these 


items, but the answers given be- 
low are the proper answers and 
should be used in scoring the quiz 
How to score the quiz ach time 
you nave the correct answer, cir le 
the point score in the right hand 
column below Then add up all 
circled numbers to get your score 
score 


Hou fo vate your score: A 


oft 63 points (jt hetter is excellent 


—_ »e ‘ 
on» to 2 ix ) 


averayve; oWV 


than 50 


Score of 
DD 18 JUSL PaSSINg, less 


HoOmMmts 18 


poor 


Point score 


Circle 
Question No. correct answet! 
| Claw Hamme! } 
2 A machinist’s ball 
peen hammer for 
general factory use, 
for auto repair, in 
machine snops > 
3 A. the claw hammer » 
116 o7 7 
dD © f 
6 kK-—Handsaw 2 
r—Compass Saw Z 
(,--Coping Saw Z 
H—Hack Saw Z 
7 Cutting Metal 6 
% Tooth count per 
inch, length and 
whether crosscut o1 
rip 8 
9 Medium tooth, 20 
per in 10 
10 24 teeth 7 


Open Up A Can of Paint. 
Watch Sales Increase 

Some dealers make ita prac tice 
to regularly repaint parts of their 
give it an ever-changing 
While the 


drying, customers note the pleas 


atore to 


appearance paint is 


ant odor. and often ask about it 


Many impulse sales are made. 
At least 


makes it a practice to keep some 


one far-western dealer 


fresh paint in an open can some 


MARCH 29, 1956 


















Win a 1956 
Ford Ranch Wagon! 


Only Air-Lite Fiberglas 
dealers are eligible to win a 
new car in addition to the 
exciting prizes offered by 
Owens-Corning Fiberglas 
Corp. in their big Display 
Contest. Write us today 

for details. 





Sim. OC F Corp. 
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LU, 
helps the passer-by 


AIR-LITE 
FIBERGLAS* 
SCREENING 


sells itself off this 
handy display rack 


- 
Even the customer who drops in for a box of nails 
stops to get the full impact of your Air-Lite Fiberglas 
message. 


He's already been influenced by a million dollar 
advertising campaign in leading magazines and on 
T.V. This attractive display wraps him up and sells 
him for you. Rack costs you only $9.95, shipment 
prepaid—less than half our cost—with initial order 
for 6 rolls of Amr-Litre Fiberglas Screening, 

FREE—extra $16 bonus 
Order rack and 6 rolls now and get an extra 50 ft. 
roll of 26” Air-Lire Fiberglas Screening—a $16 
retailer—absolutely Free. Contact your wholesaler 
right away or clip coupon for details. 


Represented nationally by John H. Graham & Co., Inc. 


Plastic lloven Products Ine 


51 CAMDEN STREET © PATERSON 17, N. J, 
weavers of AIR-LITE Fiberglas 









Please rush full information on AIR-LITE Fiberglass Screening 


Store Name 
Your Nome 
Street. 


City .. 


Zone State 


Your wholesaler's name and address 


=) 
~) 



















THE COBURN 

SLIDING DOOR 
SET +5916 
has everything 
you need 






















™ easy to order 


™ easy to stock 





m@ easy to sell 


Complete in one package except for track, the 
Coburn #5916 Sliding Door Set contains every- 


: 
, 
: 
. 


thing needed for easy installation of sliding 
doors up to 300 lbs. in weight and up to 144” 
in thickness. It includes two hangers with bolts, 
three brackets, two end inserts and three lag 
Screws, 

From your stock of Coburn standard track 
lengths and #5916 Door Sets, you can meet 
every demand of the farm, home, light industry 
and do-it-yourself markets. Coburn’s packaged 
sliding door hardware is a steady profit-builder 
because it’s easy to order, stock and sell... 
it moves quickly off the shelf and smoothly on 
the job. 

Write for catalog and price list to Coburn 
Sales and Engineering, 56 Sterling Street, 
Clinton, Mass. 









































i] yive tne as J a of 
portur to Phat fres| 
paint me if he ge eoptl 

tninking and tall Yat pall 
DY tni impie ruse ne can ottel 
seize tne opport init LO induce 
the visitors to buy some paint ro! 


an interior or exteriol On 


Whether he ei] paint at that 
time, tne ey} fact that tne 
Lomer na prougnt ip) trie ipyect 
of buying materials for a painting 
on } all he nee tO Tart a Hie 
talk 


, | >. 
Good Housekeeping Pays 
Continued from page 70 
bins in the basement, stock In that 
ection reflecting the same good 
hou ekeeping that | Oo evident on 
the first floor 


Mi Ha An or ni rore ( 


Lome! appres inte 4 neu rore. 
and odo we Yes, it take time 
to keep a store this way, but we 
always have a few spare moment 


now and then, to work at th 
cleaning and display job It is a 
program that can bring excellent 
results in sales and profit 

The reputation for having well 
rounded Lon Ks of fasteners, if} 


cluding sizes and types not avail 





HARDWARE HUMOR 
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all year ’round... 
more and more dealers 


are saying: 





S, 





Wrought Steel Butts 
Cat. ZRLA0 





“Tet’s handle / -, 


( [RIFFIN’ 


“A good line of hinges to handle’... that’s 
the trade’s way of saying, “We like to sell 
Griffin products”... “Griffin gives good 


a full Line—WROUGHT | «rice... they back up their product... 


they never have and never will cut then 
| ality... ‘ wholesaler-s ler likes 

STEEL BUTTS and sccetaina haus Geadienaas |. cash 

SHFLE HARDWARE our customers like the product.” 


Display them and you'll sell them—Grniffin 
Hinges... order by the carton... in any 




























You'll find your fellow 
dealers saying, ““We like to selections your customers want, 
handle the Griffin line.”’ 

NEW VISIPAKS — Order by 
Buy in any selections you the carton of indiwwidual VisiPak 
want in any item in shelf , carded items 
hardware...mending plates, 


flat corners, corner braces, 





strap hinges and T hinges 
light or heavy), safety 
hasps, shelf brackets, or 
what have you. 
“since 1899" 


d , | MANUFACTURING CO. ERIE, PA. 
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Sells Itself, 
This Popular 
“Do-It-Yourself” 


Line! 









.. | KESTER 
ge / TV-RADIO © 
KESTER W SOLDER 
SOLDER . KESTER 
. AVL "4 ¢ 
‘, f OL 
* y 3 LDER , , 


SOLID Wing 


KESTER 
SOLDER 


It ivge m Core 


KESTER 
SALTS 





KESTER SOLDER 


EVERYTHING YOU NEED FOR PROFITABLE SOLDER SALES 


is available in the profit-maker Kester Solder line. But your 










“do-it-yourself” customers won't buy it if they don’t see it. Make 
a display for Kester products, be sure it’s in a good location, then 
see how it attracts the trade. Don’t forget to feature Kester’s free 
16-page “how-to-do-it” booklet, “Soldering Simplified.” A liberal 
supply is yours for the asking! 


KESTER SOLDER COMPANY * 4207 WRIGHTWOOD AVENUE, CHICAGO 39, ILLINOIS 
NEWARK 5, NEW JERSEY * BRANTFORD, CANADA 











HARDWARE 


able too close to the store, has been 
the means of attracting farmers, 
do-it-yourself fans and contractors 
These 
other related 


from within a wide area 
customers also bus 
merchandise and items from unre- 
lated departments. 

Neatness of the fasteners sec- 
tion is also apparent in other de- 
partments. The power tool island 
is well stocked with a variety of 
units, accessories and parts, but 


there is sufficient space between 
each item to give an uncrowded 
appearance. This enables prospects 
individual 


to more quickly see 


items. 

Steel goods are shown at three 
brackets 
neatly painted sections of lumber 


levels on fastened LO 


fastened on the store wall. These 
tools are always in orderly condi 
tion for easy inspection and re 
placement, and utilize wall space 
which might otherwise be wasted 

A rear service room with a back 
door, includes a display of cable 
and chain stock. (able is ona 
rack built of Il-in 


metal bars holding the cable rolls 


lumber with 


in place for easy rolling and un- 


rolling 


Sectionalizing Electrical 


hittings Aids Sales 


f nw i¥ f ar 4 ‘ 
, elact snail ’ P ae the 
; ; ; 
ix ry 
‘ j 
‘he , | oy “s 
4 ; 7 
we aa f , | WOre by A 
j ae { 4 ’ +, 
,? ‘ , ree f ’ dat. 
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now... popular 


SPOT-CORD 
BAGGED and ip 
TAGGED for new ~*: 


POINT-OF-SALE &y 
Ty ap 






























WOW TO REPLACE ae 


get teet Cord fer longer’ 
Ute end mest dependable vervie® 








You asked for it...and \_} 
now SAMSON has done it! 
A SASH CORD 


NEW POLYETHYLENE BAG... 


eye-catching, easy-to-display! 


gets longer-lasting SPOT-CORD on counter 
where it belongs! 


keeps cord clean... no more dust or dirt! 


+4 4 





helps increase sales! 


NEW INFORMATIVE TAG... 


tells how to replace a sash cord! 
helps sell SPOT-CORD quality! 
gives it the ‘“‘jump"’ on competition! 





$464 


creates good ‘‘customer relations’’! 


Remember, cord is no longer a “sigple” — 


display new “bagged and tagged” SPOT- een So) UCh wm 20h a a 
CORD and you'll sell more . . . profit more! BOSTON 10, MASS. 







* Guaranteed by 
Good Housekeeping 
* oe aa 





Also Nylon Cord, 
Mason's Line, 
Awning Line, 

Tiller Rope 










Whale Beaver Tite-Rope 
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: acy Control 
















































saps” gems * 


j * es ate ee 


— t 
Eliminate the many problems of inventory * 
control by purchasing your Arro Anchor- 
ing and Drilling Devices as needed from 
your local industrial supplier, wholesale 
hardware, or electrical supply house. 


Mlonys Srey 


>. 


saeeee try 


TRAOE?E 





7 
. - os 


COMPLETE LINE 
ANCHORING AND DRILLING DEVICES 


FOR ALL MASONRY 


PIRAL-ORIVE NAIL ANCHOR 
a DOUBLE EXPANSION SHIELD 
I% 
nO iilk oo \ ‘f a. 
EAPANDER SETTING TOO! / 


MACHINE SCREW ANCHOR al 


4 

fj} 

IWoO) “hla SPRING, TYPE 
TOOUOGLE BOLT 


ie 
~ . 
rAU SCREW ANCHOR i 
= i _!... iad all 


) HEAD TOGGLE BOLT 
— . "™ ¢ a 


ra 
TUD BOLT ANCHOR en ef! ee ee 
ee ARROFIUTE CARBIDE MASONRY. DRILI 
emma Boe oy 


FOUR-POINT HAND STAR DRIL! 
ita Oe ee le 


Pidgin in ane in TWIST DRILL POINT 
wee 


SSS rere pe re) 


eee oe - — 
W EXPANSION SHIELD 


PCOUR-POINT DRILL POINT 


a 


‘ 


wiir 
eee TaTe | 


RUBBERGRIP DRILL POINT HOLDER 
1. OF = 
i Miiiii oT. 
— a te le = 


rE EAPANSION SHIELI tisitae,.|.4.e, miei i, |. tia ae. 


See your industrial, hardware or electrical supplier 


ARRO EXPANSION BOLT COMPANY 


1600 Boone Ave., Marion, Ohio 





~~ Washing ton 
NEWS and VIEWS 


(Continued from page 10 





Justice Dept., FTC Oppose 
Federal Fair Trade Bill 

Both the Justice Department and 
the Federal Trade Commission are 


opposing a bill now pending in Con- 


yres which would punish manu 
fact rt] Oj! (| tT} puto} ‘ 
KNOW NY ell Tall led prod 
th aise - - ! | 

Phe Dill VI ‘ ( 


forcement of fair trade by a ma! 
facturer an unfair method of com 
petition, would cost each ayens 
almost $2 million more a year, the 
complain, by shifting the burden of 
proof of enforcement from bu 


nessmMmen tT) the wove rniment 


Poriland Cement Shortage 
Shows Signs of Easing 

Shortages of Portland cement, a 
vexing problem to many homebulld 
ers and hardware dealers Lyi 1955. 
should not recur this year. Latest 
figures from the lL. S. Commerce 
Department show that recent add) 
tions to the cement industry s ca 
pacity should be abl to meet de 
mands all thro igh the year 

The industry’s potential output 
now is 311 million bbl a year. Nev 
expansion projects to be completed 
this year will add another 46 mil 
lion bbl. Demand th year 18 eX 
pected to hit about 300 million bb! 
There may be some “spot” short 
ages of Portland cement, the gov 
ernment warns, Du tne will be 


shortlived 


Higher Freight Bills Seen 
Following Rail Rate Hike 


Wholesalers and retaile) 
find their freight bills for good 
shipped D\ rail I mv wy anpout ) 
percent i a result of a rallroad 
rate increase approved recently b 


the Interstate (ommerce Comm}! 


LOT} 
I re ont t) i ' ? 
metal prod Te! Wilk 4 n ‘ “ar 
more, by 6 percent 
T | i] COs of 1 ‘ | f i isé 
r shippers of all types of con 
modities will be about $423 million 


am Veal 


Kesume reading on page i] 
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BOY, how they're selling... 


NEW *159°°... 
DIRECT DRIVE 
CHAINSAW 


COMPLETE WITH 16-INCH GUIDEBAR AND CHAIN 

















New CHIEF CHAINSAW 
MODEL O28 
(Aliso Model O38 availab/e) 





NO OTHER CHAINSAW HAS SO MANY 
BIG SELLING FEATURES FOR THE MONEY! 


© Quick Starting ... Fast Cutting 

© Full 30 Day Warranty... Service Everywhere 

© Full Discount... Outstanding Profits 

® Complete Line of Direct and Belt Driven Models 
Here's the lowest cost chainsaw on the market a powerful, easy handling 


chainsaw with terrific cutting speed. It's quick starting and cool running 
with dependable Clinton engine. Has remarkable balance and operating 
vision . . . cuts close to the ground. Full control of power both on or off 
Entire quidebor surface chrome hardened—sharp chipper type chain. Eye 
catching with hammerloid gold painted finish. You can't sell a better saw 
at near the money. There's also the Chief Direct Drive Model DIB with 
cutting capacity from 16" to 26''—prices start at only $189.50, F. O. B 
Clinton, Mich. 


CLINTON MACHINE COMPANY 
DEFT. 3-0, 
CHAINSAW DIVISION, CLINTON, MICHIGAN 


SOUNDS GOOO TU ME' send me eli the facts ehoul your sew 
Chet Divect Oriwe Chaensews and Gelt Torsion Orive Chainsaws 


sion Drive Chainsaws. There ore two models—prices start at only $199.50 City a State 
F. ©. B., Clinton, Mich 

individual 
Remember, you need not service Chief Chainsows there are authorized 
Clinton engine and chainsaw specialists waiting to help out your customers 
More than 3,500,000 Clinton engines are now serving on farms, homes and 


j Company 
Clinton is the only manufacturer offering complete line of chainsows. If 
| My favorite jotter 4 ineaiiaieetiemmate —— 


prospects are looking for a belt drive chainsaw, you can sell Chief Belt Tor Address | 


in industry. Clip coupon and get complete facts Se ME eR etMINRRERE em 
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Step up your sales of 


SPLICING COMPOUND 


— with the brand 
\ they like best 
\ | } because it... 





For top volume . . sell JENKINS 





FRICTION 
RUBBER 
PLASTIC 





BEST SELLER FOR 
PLANT SUPPLY > 


All types of GOLD SEAL 
TAPE — Friction, Rubber, 
Plastic-—are packed in 
10-roll cartons as well as 
single rolls. All rolls cello- 


phane protected, stay fresh. 





JENKINS BROS., RUBBER DIVISION 
100 Perk Ave., New York 17 


84 


HARDWARE AGE 
1956 1957 


Convention Calendar 

















conventions shows conferences 
Convention Check List 
1956 
April 
4 3 Sout kota «Reto Hardware July 
f- *, é Ay 
’ p 
May 
23 justrial Supply ° September 
( dis ‘ 
June 
4 " ( October 
¥ bA ae 
4 é ; , 








Industrial 


National Events 


tions are at D115 Madison Ave.. New 


York 22 


American Hardware Mfrs. Assn. joint 
annual convention with the Na- 
tional Wholesale Hardware Assn.., 
Oct. 7-10, at Atlantic City, N. J. 
Headquarters, Marlborough - Blen 
heim Hotel. Arthur L 
secretary of the manufacturers’ as- 
ociation with offices at 342 Madi 
son Ave., New York 17. Thomas A. 


Ferniey, Jr., is managing director 


National Hardware Show, Oct. 1-5, at 

the Coliseum, New York 
hy National Hardware Show, Inc., 
Faubel is on : 


j5] Vadison Ave.. Ve@w Yor} 17. 
rank Y eager, 


Sponsored 


directo! 


National Housewares & Home Appli- 

ance Show, July 9-13, at Conven- 
of the wholesalers’ association with tion Hall, Atlantic City 
offices at 1900 Arch St., Philadel- by the National Housewares Manu- 
phia, 3 facturers Assn., 1140 Merchandise 
Mart, Chicago 54; A. W 


berg, executive 


Spon ored 


tudden- 
Supply Convention, May 
21-25, at Atlantic City. Attendance 
restricted to 


ecretary 

National Retail Hardware Asan. Con- 
vention, July 22-26, at the Royal 
York Hotel. Toronto. Nationa! ‘e 


members 
by American Supply & Machinery 


Sponsored 


Manufacturers Assn., W. B. Thomas, 

liunter- Thomas Associates, 2130 tail Hardware Assn., 964 N. Penn 
Keith Bldg., Cleveland 15, business sylvania St., Indianapolis 4 
manager; the National Industrial National Wholesale Hardware Assen. 


Distributor’s Assn., 1900 Arch St., ‘oint 

Philadelphia O, Robert C, Fernley, \(merican 

executive secretary; The Souther Oct 
Distributors Assn., 712 

Bidg., Atlanta, FE lL, 


annual convention with the 
Hardware Mfrs. Assn., 
7-10, at Atlantic City. N. J 
Headquarte! Marlborough - Blen 


heim Hotel. Thoma \ 


Industrial 


Voluntee! Fernley, Jr., 


’ : ats ‘ * ; . ° " : 
Pugh, secretary-treasuret is Managing director of the whole 
' salers association with offices at 
National HKuilders Hardware Exposi- ;, 
¢j g 9.19 C) j 1900 Arch St., Philadelphia 3 
ion, Sept. Y-izZ, at aro. S — 
- nw CagY pos Arthur L. Faubel is secretary of 


Builders 
managing  di- 


sored by the National 
Hardware Assn.., 
rector, John R. Schoemer,. and the 


the manufacturers’ association with 
offices at 342 Madison Ave., New 
York 17 

American Society of Architectural 

Hardware Consultants, 
ecretary, W A Mathewson Ad 


mrinistrative offices of both ASSOC Ia- 


executive 


Regional Events 
& Co.., 


Cotter (hicago, wholesaler 
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Doing the impossible may depend upon faith 


An Inventor’s Dream 


Gave You Weighing 


Accuracy at Home 


cars back, only the doctor's beam 
scale enjoyed full trust in its ac- 
curacy. A familiar question in the 
average home was 


bathroom scale? 


How much off is 
vour 
Weighers got different answers in dif- 
ferent weighings and their “weight” 
varied as they changed position on the 
platform No one could be sure ot 


his weight 


In 19436, an inventor named William 
Greenleat became interested. He had 
solved various “impossible” problems 
while working tor George Borg, the 
Mr. Ciurtch 


this weighing problem intrigued him 


of automobile fame, and 


He found that bath scales used a 
second class lever system, in which 
the weigher stood (a$ on a plank) be- 
tween the fulcrum or support point, and 
a weighing spring 
The spring stretched : 
in weighing, and : 
the constant flexing 
fatigued it 

OR’, he thought, 
I'U use a first class lever system, as in 
analytical balances, with the support 
point between weigher and spring, like 
tis on a childs teeter-totter 


Ir couldnt be done, some told him 


as advertised in }Rea 


MARCH 29, 1996 


For so sensitive an instrument needed 
MicrOscopK perfection in each part For 
example, so little as a 2/10,000" vari- 
ation in pitch’ on one part caused a 
one-pound error in the weighing 

There being no choice, Greenleat 
sized every part to the clos tolerances 
used if ci licate instruments 

Ir took Greenleat two years to build 
a pertect working model. But his vic- 
tory was sweet, for his scale gave ac l- 
rate weight every time lay after day, 
and no matter where or how the weigher 
stood Now everyone COU 


exactly what he weighed, 


very first pound of change’ 

Originally created as an inventor's 
dream without thought of cost, in time 
modern machinery permitted his scal 
to be sold for as little as $7.95 retail 

Now you can have this watch-like 
scale in your home, to guide dieting, 
hgure control and guard tamily health 

a scale precise as your doctor s under 
normal circumstances, sold everywhere 


under the name Borg 


. 
You can believe your BORG 


a 





© 1956 Borg-hrickaon Corp 


ders 
Di gest 


Apr il Issue 

















“SOLD 36 
IN JUST 
93 DAYS,” 


SAYS CHICAGO 
HARDWARE 
RETAILER 









\ersamalic 


REVERSIBLE SPEED REDUCER FOR POWER DRILLS 





ADVERTISED IN THE 
SATURDAY EVENING 


Post 


GH ag Pes: Yo: . 


ee 


J 


-_ 7 ) 





Sales zoom on reversible attachment 
that increases drill power seven times! 


Here's the ultimate in power drill attach- 
ments. It reduces speed 7 to 1, increases 
power a like amount, and can make even a 
light weight drill do tremendous jobs. It’s a 
screw driver, screw remover, power wrench, 
power tapper, all in one. And by attaching 
44” chuck it makes possible every kind of 
heavy duty drilling. Versamatic is truly the 
most versatile drill attachment ever pro- 


a 


duced. So easy and safe to use, you can 


' 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
become an expert in 5 minutes. 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 





Everyone Wants a Versamatic! 


REVERSIBLE POWER WRENCH Half the men who enter your store use a 


power drill. Everyone of them will want a 
Versamatic. Show Versamatic for thirty 
days— you'll be a dealer forever' 


@® LOW LIST — $14.95 
© BIG DISCOUNT 


@ FREE — $3.00 
MERCHANDISING 
KIT WITH ORDER < . rath 
OF 6 UNITS. KIT ‘ 
INCLUDES 
TRAFFIC STOPPING 
DISPLAY 


| 





REVERSIBLE SPEED REDUCER 





Ayre! CIDREM I —— nl 
Ae SUPREME PRODUCTS Wc 


BO 


BY THE MAKERS OF 


Convention Calendar 





John Pritzlaff Hardware Co., 


Southern 








‘ ontinued 


Toy & Gift Show, May 2% to June & 
Milwau 
kee. wholesaler Toy and Gift D 

piay at company warenouse, June 


; ; 


{j J liv Zi 

Hardware Convention § of 
the Southern Wholesale Hardware 
Assn. & the American Hardware 
Mf) Assn., April 15-19, at Hotel 


> 
Roosevelt New (Oriean SWHA 
managing directo W VicAl 
lister, 814 Metcalf Bidg., Orlando, 
Fla.;: AHMA secretary, Arthur L a 


Faubel, 342 Madison Ave., New 
York 17 
Walter H. Allen Co., Ine., Dallas, an 
nual stockholders’ meeting and Me 
Hiitor 


cnandise Snow ul Statie 


hHiote|l Dalla sept lO and 1] 


State Events 


lowa Retail Hardware Assn., Feb. 5-* 
LY57 Philip R. Jacobson, Mason 
City 

South Dakota Retail Hardware Assn., 
April 4-5, 1956. Exhibits at Coll 

and hotel headqua! 
ters, Cataract Hotel, Sioux Fall 

Ok failv. 1300 So. Jefferson Ave 

Sioux Fall 

Wholesale 

and Texas Hardware Boosters Club, 


eutti, 5¢ iq! 


Texas liardware Assn., 
annual convention June 14-16, 
1956. at Statier-Hiltor liote|l Dal 
ia lHioward Weddington. 5 


tional City Bildg., Dalila 


i327 Na 


Garden Hose Display 
















Mort ; fe ; 4 ; 
if f 4 l¢ ‘ 
/ y 
AA , AA 
= 
; ‘ Nj bq ; 
F ‘ r? , 
A 
aa ,.? ha ‘ t ; 
Ww y y 
r 
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FASY INVENTORY 


a ee ee OS ae 


. " , 
UANTITY ANO CONTENTS MARAE 


PLAINLY ANDO COMPLETELY 
PRE-STITCHEO Wil 


METAL CLIPS FOR 
TIGHT CLOSURE 


TOOLS CARRY THE WE/GHT HIGHER! 
NO CRUSHED CARTONS 


LESS SIACK/NG SPACE 
REQU/REO 


ijé I/MIAl 


ALL CARTONS 3 PACKED 
DISTINCTIVE cos? 
FANCEAS Ge 6 


- 


FASY /DENT/FICATION) 























WAREHOUSING SPACE PROBLEMS? 


Warren Tool’s ‘FLAT PAK’ Five 
Carton Will Help Solve It! 


but l Can orde! it for you nevel losed a sale Ihat 

why extra storage pace means extra protits 

[he Warren-Teed “Flat Pak” Five carton gives you this bonu 
Space in your storeroom or warehouse Iheres no wasted space 
in these sturdy containers. Flat Pak Fives are also designed for 
shelf stocking 

Stack them as high as you want. No danger of crushing th 
cartons because the tools inside upport the extra weight. Seams ars 
pre-stitched with metal clips for tighter closure 

Fach carton’s contents is marked plainly for quick inventory 
[he distinctive Flanders Blue identifies all cartons as Warren-Teed 





tools All cartons are decimal pratt ked 
. Right down to the cartons they re shipped in, Warren-Teed too! 
build your profits and cut your costs [hat’s why distributor 
. and dealers everywhere stock them with confidence and sell them 


with CASC 


NEW... AAW HANDLE 


The finest obtainable— agi A () 
anywhere— at any price W A R DENA. E E D 
eV “et maw 


trade 





WARREN TOOL CORPORATION 


Manufacturers ef Warren leed and lievtl rai 
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WHAT'S NEW 








© For more information on these products and services 
use free post card on page 91. 


(Continued from page 13) 


AM 


ne ee 


protection against corrosion. A 
nyion insert has been added at the 
point where the ball assembly is at 
tached to the spool cup to guard 
against rust and mineral contami- 
Retails for $14.05 Mon 


fagque-Ccean City 


nation 


For more data circle No. 9 on posteard, p. $1 


Window Paint Scraper 


Two blades are furnished with 


the Tiny Trimmer paint scraper 
for windows. Each blade is shaped 
at one end for scraping paint near 
the sash; opposite end of each 
blade is for scraping paint, removy 
ing labels, and similar tasks, from 
Wide 
blade is for trimming paint close 


to sash on inside of window. Nar- 


the interior glass surface 


rower blade is to be used on out- 
side of window. Correctly-spaced 
runners glide smoothly along sash 
to space distance of blade prop- 
erly. Tool is bubble-packed. The 
Fletcher-T ey ry ( 0. 


Por more data circle No. 10 on postcard, p. 91 


Garden Decorations 


Featuring hollow construction to 


be weighted with sand or 
gravel, three lawn and garden items 
have been added to the Beco line: 


the No. 370 Garden Bird Bath, the 


down 









No. 380 Garden Sun Dial, and the 
No. 375 Garden Solar Ball. High- 
impact material makes these light- 
enough for 
carry home without effort, and they 


weight shoppers to 


are virtually unbreakable. Tops are 


removable; to anchor in place, 


owner inserts a bag of sand or 


yravel for weight. Two polyethy- 


lene bags are included with each 








one for first 
filling of sand or gravel, and one 


unit as a convenience 
for spare. Bird bath is 25 in. high 
over-all, sun dial is 27 in. high, and 
solar ball is 32 in. high. Bernard 
Kdward Co. 


For more data circle No. 11 on postcard, p. $1 


Screw Driver Set 

Each size in this 6-piece swivel 
top screw driver set is easy to use 
because the top of the handle turns 


































































so that driver never leaves the 


palm. Set provides a driver for 
practically every purpose, and tools 


Han- 


dies and tops are made of Tenite 


have tempered steel blades. 


butyrate plastic in transparent 
amber and red. Set comes in a wall 
rack which keeps drivers accessible 
in home or workshop. Amalite, Inc. 


For more data circle No. 12 on postcard, p. $1 


Bench Plane Special 
specially priced for Hardware 
Week, the Stanley-Handyman bench 





plane is offered in a homeowners 
and hobbyist’s size—9 in. long with 
easily ad- 
Packed 
four in a carton with price card, 
this No. HW 1204 plane has grey 
finish and red trim. A $5.19 value, 
it is offered at $4.44 
Hardware Week. Improved design 
mitre and corner clamps (No. HW 


Z-in. cuttel Plane is 


justed for various jobs 


retail for 


104) are being marketed at a spe- 
cial introductory price of $1.98, re- 
tail. Clamps are designed for wood- 
gluing, stapling, 
nailing of picture frames, screens, 
Packed 


four in a tell-and-sell carton with 


workers doing 


trim and storm windows. 


price card, clamps are made of pre- 
cision-cast aluminum to hold mitre 
or butt joints at a 90-degree angle 
for accurate joining. Stanley Toois. 


For more data circle No. 13 on posteard, p. 91 


Spray Finish 

To give a hammered metal look 
to furniture, toys, appliances and 
Metaltone 
spray-it-yourself finish comes in a 
large 
tainer 


workshop equipment, 


16 OZ aerosol Spray Con- 


Available in blue, vreeni, 


copper, silver and clear plasti 


Spray is resistant to acids, alkalies, 


water and corrosion. and may be 
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INGE YR! 


CRESCENT 
SOCKET 
WRENCHES 


= 
Pit ge ie 


Es 





tl 








ae 


omplete Set No. CSBIA. 1/2" 


quare Drive. Twelwe 12 point eockets 





if” to 1.1/4", three handles and two exten 
neaoime heavy gage prano hinged steel case 


@ Latest addition to ‘The Hardware 
Line,’ Crescent Socket Wrenches are 
ready in a wide selection of popular 
sizes at moderate prices—six set com- 
binations; 4" and 4” square drives; 
6, 8 and 12 point sockets; standard 
and deep types; and a variety of han- 
dies, drives and attachments. Crescent 
Sockets are a quality line, made from 
high grade alloy steel permitting thin- 






* hgostal Set No. CSB! ner than average side walls with no 


L/a ! rive. Twelwe 12 point 


m aete ify” te i j 4” wo handles and sacrifice ot strength. They are prec i- 


s bar in a heavy gage, plano hinged steel cane 





sion machined, handsomely chrome- 
plated and offer many features which 
increase their usefulness and conven- 


ience. Order from your jobber. 











i Care tet tees we 
7- \ ad 
x & ° fy 
; 
: 
? \ 
5 Midget “et No ‘ MBRIG 7 
} | /4+ Square Drive. Eight 6 “) 
point and three H point mee kets 4/16" '* ‘ 
it”. two handles and cross ber and two 
extensions in «a sturdy metal case with plane 
hinged cove: 











HARDWARE DEALER evervwher 


creasing thew tool sales with Crescent Dieplay 
panels Designed for wall, counter. table or win 
dow twpiey, they can be usted with various m 

ing hatures. Ack your jobber lor details 








: 
se ih ema 
CRESCENT TOOLS — 


































Crescent is Gur trode mork, reg etered in the United Stotes and ebrood, tor wrenches and other tools Sold by leoding distributors and retailers @everyehere and made on'y by 


CRESCENT TOOL COMPANY, JAMESTOWN, NEW YOR K 
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WHAT’S NEW 





® For more information 
on these products and 
services use free post 
card on page 91. 







bive 


applied to wood, metal, plasti 


paper and leathel NO primes 
needed when applied on a metal 
urface Air dries to hard, firm 
ylons iti minute lame maate 
(Chemicals, Ine 


For more data circle Neo. 14 on posteard, p. 41 


Paint, Varnish Remover 


This Wash-away paint and var- 
nish remover, Scat, is made of 
non-inflammable materials bo) 
lowing a brush coat, remover pene 
trates and blisters surface films 
for quick removal; it is heavy, 
bodied and clings to standing 
trim, carvings or uneven asaurtaces 
for complete stripping results. 
scat removes paint, varnish and 
enamel from wood, metal, glass 


and plaste: Packaged in displays 





XG 


at me Om me 
een ewe 


ek gerne 


sm 
paint ond WARN! 
gemover 


s wot v\- 


<i 








| (Oa 
| eewen OF : ; 
ae , | 
| Bay 

a wow rou we" | 
wow vow OF” 


90 


carton of six quarts; also availabl 
in pints and gallons. Dayton Colo 
W orks The Lowes 


For more data circle No. 15 on postcard, p. 9! 


srothera Co 


Fishing Trigger Device 

or still fishing, trot line fish- 
ing, ice fishing and trout fishing, 
the Trigger Hook has a spring 
trigger which sets hook at just the 
right instant, and before hook can 
be swallowed by the fish. Thi 
fish-getter is attached at the end 
of line (bait the hook in usual 
manner) and spring trigger is se’ 
Any regulariy-used live bait may 
be used, and fish virtually hook 
itself Comes with 9-in snellea 
hook, but anv other type of hook 


or leader, or worm harness, may be 








substituted 


packaged in individual acetate 


Retails for 5Odé and 


vn’. mounted on’ counter display 
card. Dayton Bait Co. 


For more data circle No. 16 on postcard, p. 9! 


Home, Picnic Products 
Marketed unde. the Skotch 
Kooler brand new name and pack 
aged in 12-02 aerosol cans, three 
chemical products are offered for 
Insect Killer, 
(‘harcoal Lighter Spray, and Grill 
Insect Killer 


contains no kerosene and is non 


home and picnic use: 
and Oven Cleaner. 


poisonous when used as directed 
ror use in homes, restaurants, hos 
pitals, outdoors and on porches, a 
can retails for $1.79 Charcoal 
Lighter Spray has formula SK 44, 
which contains no kerosene, and is 
hickory -scented and smokeless. 
spray eliminates need for wood 
and paper in building grill fires, 
and retails for 79¢. Designed to 
spray on and wipe off, Grill and 


(oven ( italic! Contains ¢ «it id fet 
causthk pases: it ria‘ ne sprayed 
on picnic grills, ovens, pots, barbe 


Suggested retail 
$1.49 The Hamilton Metal Prod 
ucta €060 


Cues OT pans 


For more data circle No. 17 on posteard. p. % 


Power Lawn Mowers 
Added to the 1956 line of powe 
lawn mowel and multiple tinh 
large acreage mowing equipment 
are a power propelled rotary mow: 


with a 24-in. cutting width and a 


Z2l-in. manually - operated’ rotary 
mower, plus a Johnston 2l-in 
power-propelled rotary mower (11 
lustrated The 2l-in. manually 


the Jacob 
sen suction-lift rotor and a leat! 


operated mode! feature 


mulcher, and a stand-up handle to 
permit storage in a minimum ol! 
space. The 24-in. power-propeliled 
Jacobsen. for park *. cemeteries, 
yolf courses, industrial ground 

and estates, has recessed wheels to 
permit close trimming around ob 
stacles. The Johnston 21-in. rota: 

Is powered Dy aZ y np, } cyt le tTi- 
vine, and has recoil starter and re 


2uction lift cutter bal 


a cm 


versible 





Several new and redesigned Worth- 
ington units for large acreage, 
multiple-unit 


mowing equipment 


and tractors are also available 


Johnaton and W orthinaton Nui TE 
aries, Jacobse fi Mita ( 0. 


For more data circle No. 18 on postcard, p. 91 


Paint Remover 

(reamy white in appearance, an 
emulsified-type of non-inflammable 
paint remover, Magic Paste, will 
dissolve latex-based paints for re- 
moval from walis and woodwork. 


Paste is water-washable; it may 
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Please use this P. O. 
Box Address for Quick 
Check Cards Only 
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Postcard valid 8 weeks only 





AN EXTRA 


CHECK CARD 


HARDWARE AGE SERVICE 


A successful hardware dealer keeps up to date on 
The Quick Check 
Card on the bottom of this page will help you get 


What's New in merchandise. 


more information on new products described in this 
issue, quickly and easily. HARDWARE AGE brings 
you more new product descriptions than any other 
magazine. The Quick Check Card service will now 


get you all the information you need, quickly. 
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Here's a wide assortment of 
screen hardware designed to 
ie ea 
protection against the intru- 
sion of flies and insects. | 


The basic materials, the styles, 
designs and precision con- 
struction all tend to promote 
the efficiency and long-service 
life of National Screen Hard- 
ware. Spring and catch actions No. 93 Screen and Storm Door Set 


gies: © 





are simple—sure and positive 
and seldom require further at- 
tention following installation. 





FO — ap 


PN 


ne 


No. 80 Screen and 
Storm Sash Hanger 


No. 79 Screen and 
Storm Sash Hanger 


ae 










Bh ct 
a \ . pies, 
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No. 95 Latch No. 86 Nois-Less Storm Sash Adjuster Set 


— — — 


No. 196 Screen Door Turnbuckle 





Sterling, 
NATIONAL MANUFACTURING COMPANY 93 
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WHAT'S NEW 








be flushed off with a stream of 
water or wiped off with wet rags, 
as well as by a scraper, steel wool 
or dry rags. Magic Paste has long 
wet time—neither stripping agent 
nor paint film hardens before they 
are removed. Paste is fast-acting, 
and needs no neutralizing or after- 
half-pinta, 
pints, quarts, gallons and five gal- 
The Klean Strip Co., Ine. 


Vor more data circle No. 19 on posteard, p. $1 


wash. Available in 


lions. 


Masonry Drills 
Two offered 
among 11 tungsten carbide-tipped 
masonry drills added to the line. 
For drilling 
brick, marble, 
plastics, wallboard, giass, reinforc- 


basic types are 


through 


concrete, 
plaster, asphalt, 
ing steel, and steel beams embedded 
in masonry, the drills are turned 


_ 
c= IG 
i . 
A $010 
; CUTTER 
7 
or 

core 

TYPE 


r y 
hs {} L~/\ 
Ls A) 

¥ / 7 
Fe 


| a, 


VDE 


+ 


Tah 


‘d 


RR, 





by rotary electric and air drills and 
are principally used by 


workers, 


masonry 
contractors, plumbers, 
shop repairmen and home crafts- 
Six of the drills, for 3/16 to 
holes, are the solid cutter 
type; the other five drills, for 

to 1*% in. holes, are the hollow core 
type. Plomb Tool Co 


Por more data circle No. 20 on postcard, gc. 9! 


men. 
, 2» ill, 


Goild-Plated Toaster 
To mark the 30th anniversary 
of the automatic, pop-up toaster, a 


24-carat gold-plated toaster is of- 
fered, along with a copper toaster 
which follows the trend toward 
kitchens Gold 


has Toastmaster’s Powermatic fea- 


copper in mode! 


tures, which automatically lowers 
the bread, starts it toasting and 
serves it quickly. ‘Toaster also has 
toast controi dial for assuring de- 
sired browning. Gold toaster ha 
Bakelite handles 


has handies and feet of Bakelite 


( opper Toaster 


(Copper toaster has extra-high toast 
pop-up, making it easier to remove 
small slices. Both toasters may be 
cleaned with a damp cloth. Copper 
Toast- 


Mi (,rav 


toaster is priced at $22.95 
Products Div 
Klectric Co. 


For more data circle No. 21 on postcard, p. 9! 


maate? 


Knobs for Children 
storys 
tured in a line of Amerock knob 


book characters are fe: 


for either furniture or built-ins in 
the home, school or store. Four de 








The HANDY 
Hand Grease 


Gun 


With the 
1,00] Uses! 


Here's a gun that has more potential uses and 


CUSTOMERS than any other item 
It's just what the do-it-your 


hardware store 


in the 


self handy man ordered for lawn mowers 


work shop and home maintenance equipment 


See your jobber or write 





705 Allegheny Ave., Ockment, Pe. 
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He’s Intolerant About Tolerances... 





a 
to Assure You Quality in Sheffield Bolts 
4 bolt-and-nut assembly is a miniature precision machine. To do its job 
SHEFFIELD 
9 j 


right, it has to be made with hair-splitting accuracy. When our visitors 
see a product rejected just because it’s one or two-thousandths of an inch 


off, they oftenask: “Could that little tolerance actually make a difference?” 
Bolt Products 


Sheffield “serv-a-bolt” package will The man in the picture above will tell you it does. He’s checking the taps 
ee0 UD vr bol al Thi trim . . . " . . 
pee tale Baggy antennal no and dies used in making Sheffield bolts. He’s intolerant about tolerances. 


“serves” Mem faet— without your They have to be right on the button. 


moving the cartons or disturbing 


their neat array on your shelf 


Easier handling all around —in the It’s just a part of the Sheffield quality control system that assures pre- 


store and on. the job! 


cision size, easy installation, and dependable holding power of Sheffield 
bolts. From the special analysis bolt steel in Sheffield furnaces to final 
inspection, quality is constantly guarded by critical electronic, mechani- 
cal and chemical tests and controls. 










You can be sure of Sheffield quality. Be equally sure you stock Sheffield 
bolt products in quantities and variety to serve your customers’ every 
need. Order from your jobber now. 


SHEFFIELD STEEL 


ARMCO STEEL CORPORATION 


SHEFFIELD PLANTS: HOUSTON + KANGAS CITY + TULSA 


M/de 


95 








MAKERS OF QUALITY 
BOLT PRODUCTS 
SINCE 1888 
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There’s profit for you in 


ANCHOR BRAND 
BARNYARD HARDWARE 


eS 


No. | Curry Comb 
Duplex (Patented), 
Sheet Steel, 
Leather Handie 












Ne. 15 Curry Comb 
Circular Pattern 
(reversible ‘ 
Spring Steel, 

Red tnameled 
Wood Handle 


Ne 0540 
Curry Comb 
Eight Bars. 
Closed Back, 
Stee! Comb 
and Shank 
Red Enameled 
Wood Handie 


Livestock owners in your area — 
farmers, ranchers, breeders, stable 
owners — know and prefer famous 
Anchor Brand harness, saddlery, 
and grooming hardware. And you 
can meet all requirements trom 
this one complete line. Ask your 
jobber — or write direct — for 
full information. 


NORTH a JUDD 


Manufacturing Company 


New Britein Cennecticut 


New York * Boston * Philadelphia * Atlente 


bufiale * Detroit * Chicege * SF. Louris 
Dalles ° Los Angeles Ad San francisco 


WG 





® For more information 
on these products and 
services use free post 
card on page 91. 


signs are offered: NO A605, 
Humpty-Dumpty with green back- 
ground; No, A601, Peter Rabbit 
with yellow background: No. A602. 
Choo Choo Train with blue back- 
ground; and No. A604, Happy 
Clown with pink background. Knobs 
are of steel construction, 2% in. in 


~ 


diameter, and colors are washable 
Knobs are individually packed in 


clear-vue packages to afford view 





to customers carton for 


Display 
counter, window Ol shelf holds one 
dozen knobs 


Retail price is 45 
American Cabinet Hardware Corp 


For more data circle Neo. 22 on posteard, p. 91 


Trolling Rods 


lor trolling and boat use, Black 
Watch trolling rods are fashioned 
in black glass and are available in 
five or seven-foot 


lengths, with 


medium or heavy-duty 


handles. 
(,uides are hardened steel, wrapped 


with handle | 


colored nylon; 
natural finished hardwood, chrom 
plated brass locking reel seat, 
Plasti 
bag included The 


rod (illustrated 


rubber butt cap carrying 


Awlinwon 
about 4% ft in 


over-all length, is a trolling or boat 
rod with a detachable handle hat 
ing turned 


hardwood grips and 


rubber butt cap. Reel holds up to 


600 ft of line and has adjustable 


HARDWARE AGE, 





ga ~ ——— 
line guide and reversible drag 
Blade is solid glass with guide and 
Lop Premax Products Div... Chri 
holm hKeude) ( Poe | ne 
For more data circle No. 23 on postcard, op. 91 
Gravity-Type Hinges 

Specially designed for dwart 


louvre-type doors, two double-act 
ing gravity-type hinges, of the pivot 
type, are offered Hine 


(Types ROOT and HOOT will not 


being 


sag, sO a single size may be used 
for dwarf doors °, to 1° In. thick 
Type HS007 has a hold Open rea 
ture, to permit dwart qdoors to re 
main 


open temporarily for con 


Hing 


venience 
(0 


(Chicago Spring 


For more data circle No. 24 on postcard, p. 9! 


Mitre Box 


Modeled after the Acme box 
Model 1124 Langdon Mitre Box | 
for the economy-minded workman 
It is a precision machine for cul 
ting angles in 
piece cast iron bed and back, with 


wood. nas a qotie 


other parts of steel, nickel-plated 
where exposed Extendable swing 
ing lever travels freely from 45 


to “YW degrees 
locks 


used angles 


right or left, and 
automatically at frequent: 
A compression clamp 
permits locking at 


Depth 


intermediat« 
angles gages and  sa\ 


stops are 


provided As a atet 
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ant have one without the other! 





BETTER: THAN-EVER 
=> PRODUCTS! 


IRONS 


aaron, oneten BIGGER-THAN- EVER 


the ironing table with 


the air-conditioned top! a 
SALES: 
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Nour Lnproved 
Rid Jid KNEE ROOM 


Way out front again with a brand new leg 


BRIDES, 7 | Houses 
\ a A py 


sy | 
CB Woes 7 





a, 1 He design! ‘The new, improved Rid-Jid Knee Room 
; } & . | Bo is extra strong perfectly balanced and aa 
' yrovides plenty of knee room. Add these features \Y 
I i j f \AXe 





12 comfort-level height adjustments, air-condi- 


hen tioned top, automatic opening and closing Air Flow Pad 1 Cover Set 


Advertising r Promotion and you're all set for the best sales year yet! for Related Sales 
with New Sales Punch * : It's a natural! The Air Flow Pad 


Watch it roll! See how the new and Cover Set with Rid-Jid Knee 
Rid-Jid actionized sales campaign Room gives the homemaker a 
for 56 preselis with hard-hitting | | “matched combination for 
national ads in these great pub- matchless ironing’... gives you 
lications . . . point-of-sale ma- an automatic extra sale with 
terial... seasonal promotions. every table! 





MIXED CARS 
SAVE YOU MONEY., _ . Include these Rid-Jid products! 








~ : L ’ 
¢ Te 
“ie wii 5 ‘ i 
7 Pd] } 
i © | ieee 7" % 
' 
“« ih 
' , 
; M 
od ‘ 
ce » 
ALUMINUM LADDERS AND STOOLS WOODEN LADDERS, CLOTHES RACKS ALL-PURPOSE ALUMINUM aii 
Safety, lightness, strength, eye appeal Rid-Jid features a complete line of A favorite of professionals and home 
make this a super-selling line of quality wooden ladders including extension owners alike the ladder with a hun 
ladders. KRid-Jid Aluminum Ladders and step ladders, and stools. Every dred uses. The Kid-Jid All-Purpose 
have no sharp corners or edges, no pro- step reinforced with patented rod con Aluminum Ladder changes instantly 
truding screws or rivet See the full struction. Also clothes drying racks in from step ladder—-to stairway ladder 
range oO!f sizes in ingle extension and every size » Overy style Packed KI) to extension ladder or two single lad. 
step ladders, and stools for economy. ders. Famous Rid.-Jid quality ... @X&- 


clusive design 


Tec §¥. Re CLARK COMPANY 9 “*iincrarne 
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WHAT’S NEW 








feature, saw blade is cut back at 
rear 80 that no teeth are exposed 
to injure operator while adjusting 
10% in. at 
angies, 7'4 in. at mitre: 
length of bed, 18 in., width 4% in., 
and height of back, 3 in. Price. 
with saw, $44.95: without saw 
$29.95. Millera Falla Co 
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Maximum capacity is 
right 


Rental Steamer 

For the weekend decorator, the 
Lectric Rental Wallpaper Steame: 
is compact, light in weight (34 Ib) 
and all-electric. This portable unit 
light 
without changing fuses Unit has 


runs on ordinary circuits 


a stainiess stee] water tank and 
white baked enamel finish. Thermo- 
stat shuts off current when water 
level gets low. The Lectric runs 
tank of 
Steamer is ready to remove wall- 


1'% hre on one 


water. 


paper when filled with water and 





A customer comes in for wall paint. It’s easy to sell him the 
beautiful colors, the velvety smoothness, the scrubbability of 
Pratt & Lambert New Lyt-all Flowing Flat. And while he is 
with you and his mind is on room decoration, suggest and 
sell him Vitralite Enamel in matching or harmonizing color 
for woodwork and trim. Then to assure entire room beauty, 
recommend and sell “6L” Floor Varnish for the floors. That's 
Pratt & Lambert compounded selling ! 


These related sales of related products enable you to cash in 
fully on the completeness of the Pratt & Lambert line. 
Remember it. Practice it. You will have con- 


oo . 


ou 
Lyt-all 
FLOWING FLAT 








tinually growing profits when you do. 


If you are not a Pratt & Lambert dealer and 
want to know 
quality line, write Pratt & Lam 
15 Tonawanda Street, Buffalo 7, N.Y. In 
Canada, 254 Courtwright St., Fort Erie, Ont. 


more about this = 
pert, Inc. 


“PRATT «x LAMBERT-1NC. 


A Dependable Name in Paint since 1849 


NEW YORK @© BUFFALO @ CHICAGO @ FORT ERIE, ONT 
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cord is plugged in. Unit is 9 in 
wide, 13 in. long and 13 in 


$119.50, 


nign 
Dealer cost is complete 
with display sign and pad of rental! 
Warner Mta. Co 
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forms 


Auto Paste Wax 


With a built-in cleaner, an auto 
paste wax is offered in a 9-o0z sealed 
key-open can and has been named 
J-Wax 


film and oxidized paint 


Wax-cleaner removes road 
uniformly 
without streaking; it leaves a long- 
lasting paste wax finish. Washing 
with clear water, or mild detergent, 





to remove heavy grit and heavy 
soil is the only requirement before 
waxing. Heavy spring advertising 
in Magazines, newspapers, and on 
TV is being scheduled to introduce 
product S. C. Johnson & Son. 
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Salad Susan 


Featuring semi-porcelain units 
mounted in a copper-plated frame, 
the Salad Susan is 


hostesses. 


a wift item for 
Susan revolves on ball 
bearings and serves two kinds of 
salad at buffet, table or in the patio 
Unit is styled in pink or turquoise, 


with accents of copper and black 
Included are 


servingg ACCeSSOTICS 
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New Idea Revolutionizes Appliance Selling 


One Presto Coittiol: Moator 


OPERATES A WHOLE FAMILY OF 
NEW SUBMERSIBLE APPLIANCES! 








CONTROL. 
MASTER 





PLUGS IN 


so appliances cook 
by controlled heat 


Gives Dealers the Greatest 
Price Story in the Business! 


DETACHES 


so appliances wash under 


water, handle and all 

















9” FRY PAN 


i. 9 x 15” GRIDDLE 
at priced ry low compet 
11° FRY PAN 1 $ Q5 nll mark up’ ( brnice , Ci 
a 239 ; { ontro} Miu tw re i 


SPECIAL INTRODUCTORY OFFER 








ALLL Cost 














ontroil sat 
$1407 
| GIVES YOU Y PROMIT $5.34 fry Pan 99 SI 
| $5 42 f y Pan i? 9 fa TA 
mokaite | 96-33 Griddle (9 49 i OF 
BEAUTIFUL DISPLAY f y 'ass Cover for S$-34 Fry Pa 1 85 125 
ABSOLUTELY ¢/ er | Glass ( er for 55-32 Fry Pan 4.00" 135 
%~ 
: | GI over i ’ , 
FREE " a me S p Griddle 295 1.99 
on 
= TOTAL $66.50 | $44.88 


_ te bn Nala Cty 
a SPECIAL 
({  'INTRODUCTORY OFFER MEANS 
| AN EXTRA $5 PROFIT 
“mag FOR you! 
ee 


Go Go with Presto 
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An extra 11% fer you with this 
special introductory price — 





$3988 
Your Profit *2662 








NATIONAL PRESTO INDUSTRIES, INC., Eau Claire, Wis 


99 





There’s 


PROFIT 


IN SUNSET 
Spectalized 














When you stock SUNSET 
lines you have all of these 
things working to help you 
sell them: 


© Specialized lines designed 
fer your fishing areas 

® Finest packaging 

© Best prices 


© Fast delivery —twe factories 
to serve you 


© Consistent advertising 
© Valuable sales aids 


Put a compact 
Sunset Line 
Merchandiser 
on your counter 
and watch 
sales go up! 





A PERENNIAL BEST SELLERS 
Castmaster + Floater + Surf King 
Flexon Monofilament 


Write today for com plete color 
catalog of other Sunset specialized lines 


PETALUMA, CALIFORNIA 
FLORENCE, ALABAMA 












WHAT'S NEW 





FISHING LINES 


® For more information 
on these products and 
services use free post 
card on page 91. 





two Y-In salad bowls, oi] and Vinie 
yar cruets, and salt and peppe) 
hakers Retail price is $19.95 
Kenwood Ceramics 
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Household Foil 


Offered in three sizes and sheated 
in aluminum foil packages, Alcoa 
Wrap is a household foil which will 
be distributed by Wear-Ever. Each 
foil package has a metal cutting 





edge. Line is offered in these sizes: 
25-ft roll 12 in. wide; a 75-ft econ- 
omy-size roll; and a freezer-weight 
foil in an 18-in. wide, 25-ft roll. 
Heavy national advertising and 
promotion are backing the new 
product liuminum (0. of ‘A piericda, 
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Rewind Starter Kit 

For Reo power mowers, this 
automatic rewind starter kit is of- 
fered in two models to fit both clock- 

















Can you use 


5% more profits 


Silly question? Maybe... but 
you can increase profits 5% and 
more. You can eliminate paper 
work, have uniform deliveries, 
easier inventory, prompter ship- 
ments and save time when you 


Buy from One Source 


\TEMS 
¢ 











When you do, you have the selec- 
tion of thousands of items — the 
largest variety of tacks and nails 
in the worid, plus rivets, glazier’s 
points, staples and related items. 
And you give your customers 
Atlas’ world-renowned quality, 
backed by a name they know 
and trust. Ask your Atlas 
wholesaler to show you the 
complete line. 





HARDWARE AGE. 


Since 1810 


Atlas conr. 


FAIRHAVEN, MASS. @ HENDERSON, KY. 


Meokers of the largest veriety 
of tecks end nails in the world. 
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in the medium-priced field 


FLEISCHMANN 


FAME 6 ,sNEP 
HANDLES 


measure up 
to 


MORE SALES 





















Fleischmann’'s Flame- 
Seasoned line of hickory 
handles results from a 
careful tempering pro- 
cess that stops weather 
erosion by locking out 
harmful moisture, holds 
down breakage by 
strengthening the world’s 
toughest hickory even 
more, and adds an eye- 
appealing finish second 
to none. 


That's why Fleischmann’s ft lame-Seasoned has be- 
come the measure of quality in medium-priced 
hickory handles...why Flame-Seasoned measures 
up to more sales and more profit for you. 


Yes, if pays to stock Fleischmann Flame-Seasoned ... 
the measure of quality in the medium-priced field! 


Write today for full details 


FLEISCHMANN HANDLE CO. 


WAYNESBORO, TENNESSEE 


HAKRDWAKE AGE, 
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Super Profits 


comes with 
PRE-INSULATED 


splices 


connectors 


terminals 


FREE with 
EACH TOOL 


does all these 


things besides! 


CRIMPS Solderiess Terminals and 
Connectors without solder or tape 
for safe connections. 

STRIPS Wire sizes (22-/10. Gauges 
assure proper length for sure, safe 
crimp. 

CUTS Wire, making clean, sharp cut 
through insulation and conductor. 5 
SHEARS Bolts and screws without dam- 3 ) 
aging threads—no filing or hack sawing. 

This popular tool comes boxed with trial assort- 
ment of terminals and connectors. Anyone can 
do a professional job on hundreds of minor 
electrical repair jobs around the home or garage. 


COMPLETE MERCHANDISING PROGRAM 
Newspaper and national magazine ads and 
store displays. Repeat sales of terminals and con- 
nectors from the Terminal Assortment Counter Dis- 
play. Call your jobber today. 


eeeeeeeeeee eee eeee 


see our 
‘featured value 
in hardware 
stores 


irha 


HARDWARE 
WEEK 
APRit. 12: 21 





c------------; 


Aircratt-Marine Products, inc. 





Hardware Division 
2100 Paxton Street, Harrisburg, Penna. 


i 
i 
i 
| Address 
i 
i 
i 








City State 





Your Jobber 
Address 











Terminal Assortment 
Counter Display 


idl 





For The First Time! WHAT'S NEW 





wise and counter-clockwise rotation 


Reo enyvines Both starter model 
feature positive enyayement and 
require no | ipricatior Starters 


are pre-assembled at factory to 





simplify installation step-by step 
mounting instructions are included 


with each kit Long-wearing nvlon 





starter rope is permanently fast 
ened to rewind starter. Suggested 
retail price for kit: $9.95. Reo 
Div. of Motor Wheel Corp 


For more data circle No. 36 on posteard, p. $1 





| Dog and Cat Repellent 
No “Special Order” Penalties. Now available in an aerosol-type 


bomb. as well as bottle form, Dog- 
Order In Small Quantities 





/ 1. Five Trays contain the 91 items that account for 60 to 85% 
of the average hardware dealer's bolt and nut business. This 
means FAST TURNOVER and BIGGER PROFITS 


/ 2. All boles are Brite-Plated. Five assortments 
~ Carriage Bolt, Machine Bolts (2), Cap 
Screws and Stove Bolts. 


Vf 4 All boles come with nuts on. 


gf 4. All products come in small-quantity cartons 


with the right amounts to fit into the tray sec- 


og- 


Chech 





tions. Eliminates over-stock storage. 





SPECIAL TRAY STAND 
Jf 5. The Lamson Serve Yourself Tray “adver- Durable floor stand avail 


2 , Check dog and cat repellent is 
tises’’ and sells your “back room" stock. But, !'¢ '@ hold any 4 trays : N 

and assortments you sprayed evenly and effectively. New 
remember, it does not replace it! select 


packaging makes product easier oO 
use. Nott Mfaq (_0.. Ine 
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Order from your Lamson distributor 


Hand Tools Special 
‘ser | At a special price for Hardware 
C\ar Week, 





a S-piece set of stainless 
1971 West 65th Street - Cleveland 2, Ohio 


PLANTS AT CLEVELAND AND KENT. OM10 - BIRMINGHAM « CHICAGO | steel hand tools comes mounted on 


102 
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EMPIRE’S 
“THRIFTY THREESOME” 
FOR HARDWARE WEEK 







We are 

participating in 
Hardware Week & 
April 12-21 






DISPLAY PACKED 
ALL-PURPOSE PUSHBROOM 









NEW SPIN-WASH 
FOUNTAIN BRUSH 


—spins as it washes! 










| ry) 
LonglastingTampico /, \ 


bristles ideal for pr 













Attaches to garden hose. Has 





indoor, outdoor, — watermatic sudsing or rinsing action 








all-around use. Packed in and shut-off valve. Brush 












colorful display carton. ltem 


t5474. Packed ' doz.to 


carton, shipping weight, 29 Ibs. i 
tl Bo es 


+ doz. H {| ked 

per doz andies packe ‘ i 
‘ge? DG 
“4 


? Feuaretboes| ye 
— *ping 












spins as it washes. 
Display boxed. 
item £5580. Packed 














V, doz. to carton; 


separately. 


A $2.65 value 
for only $1.98 retail. 


shipping weight, 


24 \bs. per doz. 





Beats higher priced 
fountain brushes, 

















45 covsense OE 


feature for feature, 
but retails for only 





DISPLAY PACKED 
OUTDOOR PUSHBROOM 


ova. 































Rugged palmyra bristles 
for heavy outdoor 

use. Garage, rubbish, 
snow, etc. Packed in ~ . 
eye-catching display carton. 
Item £5473. Packed '/2 doz.to 
carton; shipping weight, 34 Ibs 





per doz, Handles packed 
separately 

A $2.35 valve 

for only $1.79 retail. 





All your brushes from one dependable source 


EMPIRE BRUSHES, INC. 


Port Chester, New York 





WHAT’S NEW 


® For more tnformation 


YOU SELL POSITIVE PROTECTION WITH on these products and 


services use free post 
card on page 91. 


a green-and-yellow display card 
Set includes digging trowel, trans 
planting trowel and 3-prong cult: 
vatol Stainless steel heads are 
. rust-resisting and easily cleaned 
RAP-PROOF ; Handles are (fire-hardened = and 
4 palm-shaped. Sets are Catalog No 
3TW and come packed four to a 
carton Special Hardware W eek 
retail price is $3.98, instead of 
usual $4.50 True Temper Corp 
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Head Protectors 


Two batters’ head protectol ar 
available for baseball playe ! 
help prevent serious injury. Pre 
tectors NO DH940 and DHO4 
are made of heavy molded fibre and 


provide protection to temples, ‘cil 


EAGLE No. 04281P 


RUST- PROOF 


PADLOCKS 


Eagle All Brass Seagoing pad 

locks, built to Novy specs, offer 

your beating customers a cor and back 
rotion-resistant padiock with fits all Ze OT! 

lop security pin tumbler mecha ‘ L\ pes are Wort 

nism. Sell rust-proof protection Drape) Maynard {0 
for boots, boat houses, dock For more data circle No. 33 on postcard, p. 9! 
sheds, equipment lockers and 


oviboerds Availabie in 3 size: 


Round Fry-Skillet 


This special promotional Im 

perial round fryv-skillet Mode! 

2205 less cover, Model 2206 with 

cover nas a 5-qt Capacity Food 

the EAGLE LOCK and SCREW COMPANY are kept from sticking or burning 
Sahsidiags of Bawner. tne a) automatically controlled hea 
TERRYVILLE, CONNECTICUT through which # constant selected 
temperature is maintained Pry 

skillet is 11! in. in diameter and 


‘ ‘ 
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ALL PLASTIC PIPE 
1S ROUND, BLACK 
AND HAS A HOLE 

IN IT 





BUT 
THERE IS A 
DIFFERENCE 
! 






EVERY ORDER OF 


LINE 


GUARANTEED-QUALITY FLEXIBLE PLASTIC PIPE 


SHIPPED 


within 24 HOURS 


When fast delivery helps you make a sale of flexible 
plastic pipe, you can count on CRESLINE. The 
CRESLINE people treat every order like a rush order 

.. make every shipment within 24 hours, whether 
its for a few hundred feet of pipe or several miles. 
CRESLINE delivers quality, too. CRESLINE is made 
from the finest 100°. virgin materials supplied by 
Du Pont and 
the Bakelite Division of Union Carbide and Carbon 
Company. CRESLINE is manufactured under the 
strictest quality controls in the industry, and guaran- 


two of the biggest names in plastics 


teed right in writing. Each coil is measured and 
marked every foot and every 10 feet. CRESLINE is 
“packaged for profit” 
and backed with effective 
dealer aids For big- 
profit, big-ticket sales, 


NSF APPROVES CRESLINE 
CRESLINE WNT. 7/54 
100 # and Double jet 


afe approved by WNa 
write for literature and tional Sanitation Foun 


name of your CRESLINE 


representative. 


dation for transmssion 


of drinking water 


MADE TO SPECIFICATIONS OF THE THERMOPLASTIC PIPE 
DIVISION OF THE SOCIETY OF THE PLASTICS INDUSTRY 


wg» FREE TO JOBBERS 


Ov” 
Me ind ll SLIDE RULE DATA CHART. Quickly helps 
° f f 
“f \ you find answers to tuch probiems as 
friction loss, pressure drop, GPM flow, etc 
i Write for details on how to get your free 
of 


piastic pipe Data Chort 


CRESCENT PLASTICS, INC. 


Dept. A-6, 955 Diamond Ave * Evansville 7, Ind 
HARDWARE AGE, WARCH 29. 1956 
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SELF-SEALING 
THRESHOLD 


No. 103. 3%" 33” 
No. 107.3%" x37" 


4 ( 
~ 








NX ‘at 
~ i 


Door Edging 
Carpet Bear 


CHROMEBRITE 
e 
mouldings 


Ready to Install 
Fasteners Included 












NEW Vinyl and j luminum Aluminum 
Threshold—Self Sealing against all {een Stair 
types of weather— Rugged Construc- , 24 Nosing 


tion and easy to install 


NEW... 


No. 5 MOULDING 
MERCHANDISER 





includes: _ 


grtay tere 
Mia! 


% Vinyl and Aluminum Threshold, 3%“ a 
Widths, 33’ and 37” Lengths. 





‘’ 
No- Drip 

Satin Finish 

Counter Noasing 


Heavy, Wide Stainless Steel Carper 
Bar. 1\4" Widths, 3’ and 6’ Lengths 


Rugged Butt Type Aluminum Stair 
Nosing. 6° Lengths. 


Stainless Steel NO-DRIP Counter 
Nosing. 1 and 1\a" Face 6’ Lengths. 


Reverse Type Cove. 6° Lengths. 
Saleablo Moulding worth $8.28 FREE 
Self Service Disploy worth $15.00 FP EF 


2 2 a 2S oe, 


MERCHANDISER DISPLAY COVERS 
ONLY 3/4 SQUARE FOOT. 


You will have more Sales and Profits tron 
this $pace than any other im your store 
Total Retail $144.7. 
Your cost 77AY 
YOUR PROFIT 67 


SOLD THROUGH JOBBERS ONLY 


Write For Special! introductory Ofer 


On Ne. 5 Meviding Merchandiser 





UNITED INDUSTRIES, in. 


229 Seuth Lea Salle Street, Chicage 4, Illinois 














SMART STYLING FOR INCREASED SALES 


gpeteee 





COLORFUL! 
Hinge-Top 
Plastic Boxes 
Separately 


SINKER es were 
ASSORTMENTS 


7Feee eo eee eae eae eee oaoen ee eae ee eee eene0eaenesa 





ATTRACTIVE! 


@ Cleaner Merchandise Saddle-Labeled 
Polyethylene 
Bags 





@ less Pilferage 
@ Neater Stock 
@ Easily Priced 


< in. deep, and can do a variety of 
TEES EVE STILT CLEP TTT ere cooking jobs from frying and stew 
ing to baking and casseroling 
Kasily cleaned, fry-skillet has sig- 
nal light on control panel that 


lignts up when skillet reaches con- 


A complete line of Split Shot, FUNCTIONAL! 
Pinch-On, Bass Casting, Ad- Slide-Top, 
justable, Ringed, Trolling, Spill-Proof 


Bank, Pyramid, Egg and Clear Plastic 
Deep Sea Sinkers. Dasnee 


trolled heat cooking temperature 





Dominion Klectriv ( OT yp 
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General-Purpose Drill 
Weighing 4%, lb, the Lesto gen- 


| Hi : Z ’; eral-purpose drill is an _ electric 
ys e hand tool that turns 700 rpm un- 
tor BIG line sales . . . sell 


Shuford’s 


Tiger Lily No. 7 


oot CLOTHES LINE 


the strongest No. 7 line made 





Guaranteed 


5 years! 

e 500 Ibs. strong 
® Less stretch 

* Longer weer 


der full load. This drill, designated 
® Easy to tie 


the GEK 5/2 





<, Operates on either 
® Easy to clean Se (“ith td AC or DC, and is for industry or 
h line - Guaranteed by the } | afte L ict | 
> All-weat er , Good Housekeeping if home cra mat sis price is 
" sc@eds gor ’ hrearing strength spect © 0s sorrerase OEE $236.50 Vis fo) J k ried Ine : 
» olastic extruded over tire cord rayon core Nationally For more data circle No. 35 on posteard, p. 91 
. se ‘ : snd color -fast pastels Tiger Yellow, Pin-up Advertised 
"Te *« 
> rf Azure Blue, Mint \ereen 
ny pur , 
Packaged in Shuford s Kitchen Wall Clock 
EVER-WRAPPED BAG, i” 


a “A Bar k cl 
fae sblisl tae. length 4 "Tie | : 


by heavy spring adver 
“dor, hon ;pocked | tising and promotion, the Kitchen 
kea wi a 
{ne Go! honks pa 


‘ ' ee lie Mate wall clock ha 
the NEW colorful self-dis sec wy 


sa brightly-col 
Cjraer NOW ! 


ored dial and decorator features 


This General Electric - Telechron 


piey ' arton 
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“@ Ge 


o Et additien to Ge 
COOK 'N’ KETTLE line 
the COOK ’N’ KART 








| (rv n 
{ 
tj 
VA i ( I 
he (oor r i} ( 

| (jn } r 

| 7 | COOK ‘N’ KART 
-“ ‘ bie nm A din Retaiis tor $59.95 
CASI IRON L\.ND MIHi Lib nett 


MAKI lhe DITFERENCE. M 


thy ‘} { 






, : : ' ) 

NIK 3.) LLIR { r . ~ © rig i (y 
. ’ } . . j ct oe A 

footie rman 1) oTrne! art j r«) Tt 


Lite Saturday hve y | 4 COOK ‘N’ WAGON 
: Hd Hert 4 ( Retails for $99 50 
I ( > ‘ r cag 4. 
reisin . I a 

H j bie ‘ | 
vwazirn Its cay’ © sell the 
( OOF NY Ketth larva the mast 
famous lank ot outdoor COOK rs if} 
the country the World binest 


( hare oal brows r 








COOK ny ‘TOOL — 
LS, $3.95 eta 


BOX 949HA TULSA, OKLAHOMA 
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FAIS 7 


is the word for these 
fast-selling little 


Rrilalb 















Easy threading of 
%," to 2’ pipe or conduit 


Your customers buy a lot of these threaders because 
heads snap into ratchet drive ring from either side 

can't fall out. Dies reverse easily for close-to 
wall threading. OOR, %" to 1” 
sets of most popular sizes. Free carrier with seta 
(Conduit and special dies available. Stock and sel! 
them-—for fast easy turnover! Order today 


you can stock in 






Feit Bolt Threaders, too — 
No. OOR-B, 4°" to I’", National 
coarse and fine thread, efficient 
drop-head dies. 





The Ridge Tool Company, Elyria, Ohio, U.S. A. 














mended fair trade price is $4.50, selector for desired strength, redi- 

W H A 7 N & W plus applicable taxes. General Elec- lite and the heat sentinel, to keep 
tric Co, coffee hot until served, are in 

For more data circle No. 36 on posteard, p. 9! cluded in the new Coffeematic. 

© For more information Eight-cup model retails for $24.95; 
on these products and the 10-cup at $29.95, or $32.95 


ede: gore te alg aaa 1956 Coffee Maker with copper finish. Landers, Frary 
card on page 91. vith cog 
Five features highlight the 1956 & Clark. 


6 : For more data circle No. 37 on postcard, p. 9! 
model of the Universal Coffee- 


matic: newly-designed heat-guard FI 
| ea Guard 
handle, non-drip spout, plastic bot- 


‘leece pad attaches t underside 

tom, glass top and gold escutcheon Fleece pad attaches to und ies 
: yr collars and is des ed for 
plate. Basic shell is of solid cop- of dog collars and is designed fo 


per, which is chrome-plated. Flavor 





clock is for kitchen use and comes 





in four color combinations——white 
with pink, yellow, red and tur- dogs which dislike sprays and 
quoise, Full-vision crystal covers powders for combatting fleas. Ap- 
entire dial. Clock diameter is 6%, plied to pad, Flea-Gard ointment 


in. and it is 2% in. deep. Recom 





emits odorless chemical vapor which 








Big TV end RADIO advertising: Print of dramatic |-minute tele 
vision film commercial and | minute radio spot transcription can 
be made available to you. Details on request. Free newspaper mats, 
giossies, suggested layouts 





the modern fire extinguisher magazine featured 











THE REVOLUTIONARY FIRE 
EXTINGUISHER IN THE AEROSOL BOMB 


Makes all other fire extinguishers obsolete, old- 
fashioned. Stops every kind of fire — electrical, grease, 
gasoline, etc. at the source! Panic-proof — even a child 
can use it. inexpensive enough so that every home can 
use several —in the kitchen, cellar, attic, garage, car 

. in the factory and shop — anywhere fire can start. 


KILL FLAME is superior to other fire extinguishers 





yy REALLY WORKS Childproof, panic-proof SOL APPLICATION MAKES ALL OTHERS OBSOLETE SAFE positively does not contain 

Kti-FPLAME® can't jam, can't etick, can't quit at the so much lighter, easier-to-handle, more effective Carben-Tetrachioride, Chiero- 

erucial moment. A 6 year old can handle it. 17 RULAS the aerosol bomb insures faster and more forceful! breomemethane (CB) er any other 

EVERY TYPE OF FIRE Until Ku.-PL.ame was deve! action than any other extinguisher. By comparison al! harerdous, toxic or possibly in- 

oped, home or factory fire protection required at least others are obsolete, too big, too heavy, much too ex jvrious ingredient 

two different ty pes of fire extinguishers the cooling pensive v's $0 MUCH CHEAPER eo Ihe xz pensive RETAILS fer $1.98 cost te you 

method for spontaneous combustion, the oxygen cut that everyone now can afford really complete protes $12 @ dozen FOB, N.Y treight 

off for wae and electrical fires. But Kiw-FLAMme kills tion because you can have as many extinguishers in poid on orders of 10 dozen or 

them all before they get out of control Any fire your home or garage, car, office, factory as you reall overt 

Kti-PLAMe can't handle requires the fire department need. 17°S $0 MUCH SAFER Hecause it's chen} WHOLESALERS: Territories open, 
enough, emall enough to be stored in every dange aaline enlien 

THE curt is NOT worse THAN THE DISEASE point in your home ready to work immediately tx 

Unlike other fire extinguishers, Ku.t-FLAMe is non fore the fire is out of control. When a fire starts in the A L L Cc ia b M 

toxic, leaves no residue to injure delicate fabrica or basement, even a $20 fire extinguisher in the kitchen 

expensive machinery —does not spoil food. TS ARO- is not worth a nickel MFG. CO., 15 West 39 Street, N.Y 
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i! rped b gos I d Kill 
ar ‘ ne ticks { } ete vith 
ree-montl ipp! ntment 
tlea-Gard sells for $] isco klee- 
ite f 
ber more data circle No. 38 on posteard, p. $I 


Concrete Adhesive 

For repairing and resurfacing 
masonry, concrete adhesive is mar- 
Keted in small-neck containers 
vhich are easily opened on the job. 
(oncrete adhesive will be available 
in various sizes for different-sized 
jobs Units are packed in small 
cartons for easy shipping and sim 
plied inventory Wilhold Prod 


fi ix Co. 


ber more data circle No. 39 on postcard, p. 91 


Wax Applicator 
floor wax is applied evenly and 
automatically with this lightweight 


upplicator Tenite butyrate pias- 


tic handle is tough and resilient | 


and holds up to a pint of liquid 
wax. Fingertip pressure releases 
wax through special non-clogging 
alve just above waxing pad, which 


is removable, has four application 





rfaces and is washable. Fit- 
tings on end of handle are molded 
] butyrate and Tenite poly- 
ethylene. Pionair Products, Ine. 


Fer more data circle No. 16 on posteard. p. 9! 


Linesman’'s Pliers 

Five pliers have been added to 
the Gensco line. These Linesman’s 
Pliers are made of Swedish steel 
by Swedish craftsmen and are 
heavy-duty tools. Pliers have per- 


manentiy lubricated joints, easy- 
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COMPLETE LINE 


OF QUALITY ELECTRICAL 
WIRING DEVICES 5 

4 ——e— 7 
e “1” Line That Offers 
M be for Today ‘s Selling Needs 


hase order, 

. LETENESS—onre purc 
ae ment, one invoice; better stock 
pres aves time and reduces handling 

































control, 5 


costs. o 
Ow COST- Eagle's 4 plants basica Y 
. a | 
. oduce ail materials, keeping — 
yaa and allowing you 9 greater pro 
margin. 


ERCHANDISING—Eog!e 
roducts are smartly podtage®, = 
“quicker sales, and clearly marke 


\f ‘dentification. 


© EFFECTIVE 





easy she 


35 
e QUALITY— for over | 
= ‘dentified 9% the quality 


device line, at competitive prices. 


years Eagle has 
wiring 


2 z 
and Eagle Wiring Devices ar 

SOLD EXCLUSIVELY 
THRU WHOLESALERS 





. “anne 


BUY Eagle with CONFIDENCE 
SELL Eagle with CONFIDENCE 


Write for Complete Eagle Catalog and Price Lisf. 


SOLD THROUGH 
WHOLESALERS 
ONLY 










EAGLE ELECTRIC MANUFACTURING CO., INC. 


wD ClTY * NEW YORK 


a , , 
Menection (2 nol aa 











P designed with wire twisting holes angular-shaped sides of hanger, 

W Hf A é S N & a for splicing. Gensco Tools, A Div. which is made of rust-resistant gal 

of General Steel Warehouse Co.. vanized steel Hangers may also 

Ine. be used for other purposes, includ 

° For TOTS information For mere data circle No. 41 on postcard, p. $1 inye installation of shower curtain 
on these products and rods. Set of two hangers is pac! 
services use free post ayed in polyethylene bag, with 24 
card on page 91. Closet Bar Hanger sets and screws in a carton Dis- 
tequiring only three screws for play card with mounted sample 


+ 7 attachment to the wall, this bar packed In each carton List price 
645 hanger simplifies installation of per dozen is $5 The F. D. khees 


rods in clothes closets. Any rod Mfg. Co. 


— from *'% to 1% in. in diameter may For more data circle No. 42 on postcard, p. 91 
a <a be fitted wedyge-tight into the tri 
Plastic Paint 

A new piasti paint Kry las 
for asbestos shingles, interior and 
exterior cement, and masonry in 
ill types of! bulldings applies Ca> 
ily with either roller or brush. Ha 
a breather type film, and doesn't 


blister, crack nor peel. Paint is re 


ca *> sistant to chemicals, alkalies, fumes 
a and mildew (omes in 10 colors 

AK yanize Paints. Ine. 
grip handles Styles and shapes ae ee ee ee 





include lap joints with side cutter, 


: 


(Resume reading afi page | | 


Sell AKAY DRIP CATCHERS for MORE PROFIT 


These self-service, impulse, volume sellers are individually display-boxed to sell themselves... 
meet a definite warm weather need ...and cost much less than porcelain or aluminum drip trays 


_ 





squared nose, and some styles are 














de ig 8 4 


AKAY PLASTIC > De AKAY TOI-TRA 


DRIP CATCHER He. aN | DRIP CATCHER 
for Modern Toilet Tanks for Wall-Hung Toilet Tanks 





This break-resistant white plastic drip catcher fits all modern This break-resistant white plastic removable drip tray fits all 
type toilet tanks... catches moisture from sweating tanks in wall-hung flush boxes...channels moisture from sweating toilet 
two large, removable plastic cups that just twist and empty tanks directly into toilet bowls. Airplane type rib bracing give: 
Won't rot, rust, crack or discolor. Installs in a minute — yet extra rigidity as well as good drainage. Kasy to install—easy to 
gives years of trouble-free service. A fast-moving, warm weather maintain. Coste much less than porcelain or aluminum drip 
seller at a suggested retail of $2.99 each. catchers. A fast self seller at a suggested retail of $1.79 each 


Write for free Dept. HA- 


CORPORATION DIVISION OF HAUSER PRODUCTS, INC. 


literature and prices today Be 4034 North Kolmar Avenue, Chicago 41, Illinois 
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WELDWOOD CONTACT CEMEN?Y 





RE USES! 
ar ent USERS! 


ps INSTANTLY Me 
ON CONTACT 


wiTHOUT CLAMPS & 
DRESSES OR NAILS! 


Weldwood 
CONTACT 
CEMENT 


bn INSTALLING PLYwooo wITHOU! wis 
Me Manning aut oeconarive MIM \ 


f , BONDS INSTANTLY 
fa ON CONTACT 


WITHOUT CLAMPS 
OR PRESSES 


EO STATES PLywooD CORPO 





: 















BO 


prio 





OPENS 3 NEW MARKETS FOR you! 








1 For Applying plastic 7 FAST. 


laminates like Micarta without 


cces! 
clamps or presses: 


SELLING SIZES) Order Now! 






cans —— 

ints wood | 

2 For installing plywood a See | Backed by P 
paneling without nails! * gallons f Biggest Ad Drive 


uses around BOTTLES Aa in Glue History! 


3 1001 other 








% . 
home, garage, Shop’ with ee’ ies 
ri 3 
justrial uses, too! Biiens ish 
Industri ce bottle 


With brush 


a4 
a AUERICA Home 
Post 











TUBES 
] , 4 Ounce 


tube 








Handyma —. 
n ; 
Weldwood — — $DATE ae 


PRESTO-SET* GLUE! r wD 
Kirst white elue worthy WHITE for woodsy Rudder 

af the Weldwood name blond or pickled finishes — 7 
Ready-to-use sets fast on any wood; or an un- ri 
bonds like magic dercoat. Helps prevent 
grain raise and checking. 


CLEAR—to tame unsightly 
wild grain on all soft 








woods » ¥ 
. we f * Tradeome 
Piedad ~” ee — ey 
' § UNITED STATES PLYWOOD CORPORATION 4g 
Weldwood | SATINLAC® g 55 West 44th St., N.Y. 36, N.Y HAse 6 
PLASTIC RESIN GLUE tr Brings out and preserves Send ene (check theme desired) 
America’s fastest selling : the natural beauty of SB ; | Catalog sheet on Weldwood Contoct Cement with full | 
wood glue. Highly water- any wood. Ready for } ifoemation and Waratues : 
resistant. Makes joints second coat in 3 or 4 Al d leaf! 
~ han wood hours. | so send me counter teatiets on: | : 
stronger ini , | } Weldwood Plastic Resin Give | | Pivgite 
é j Weldwoo« i Presto Set Glue ' j Satint!ac 5 
Same : 
UNITED STATES PLYWOOD CORPORATION wiz ‘ 
World’s Largest Plywood Organization * 55 West 44th Street, New York 36, N.Y. » WHOLESALER'S NAME ’ 





HARDWARE AGE, WARCH 29, 1956 



























































| The “do it yourself”’ 
| vise with industrial 
| quality features 


st competitive prices 
theres only one vise line 
that gives you these lop quality 
| selling features in every vise 
| in the lime 
stee! channel slide 
enciosea screw 
shoulder-tit jaw inserts 
| cut-off tool 


pipe jaws 


one-piece no-pinch handle 





Jaw widths: 3°, 3'7,/,4,5 
for various needs of shop, farm, 
| garage, school, or home 


| On top of all this, 


Desmond gives 


hardened stee!l 


pipe jaw inserts 


you replaceable 


in the two large sizes 





| LEADING HARDWARE DEALERS PROMOTE EXTRA VALUES IN 


| Desmond-Simplex 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 





Use handy coupon Oo obtain lor s 
on the new Desmond-Simplex 


Vise Display Deal 


THE DESMOND-STEPHAN MFG. CO., URBANA, OHIO 
Please send me full details on the new Vise Display Deal. 
EEE 

POE cman - 


Address 





HARDWARE AGE, 


TO HELP YOU SELL 


New Displays and Other 
Dealer Sales Helps 


(Continued from page 13) 





enamels and coatings will now be 
offered in 17.8-0oz and 6-02 sizes. 
lilustration shows the old (left) and 
new can, Which was developed with 
American Can Co. Arylon, Ine 


For more data circle No. 44 on postcard, p. 91 


Bolt and Nut Server 

To enable dealers to display a 
wide variety of bolts and nuts, a 
Bolt and Nut Serve Yourself Tray 
has been made available Units 
speed customer self service selec 
tion and aids dealer in promoting a 
laryve stock and increasing turnover 
sasic unit consists of a metal tray 
14 in. deep, 23 in. wide and 9 in 
high to the top of sign. Tray fits 
standard islands, gondolas and wall 


counter, and is of all-steel con- 





struction with adjustable metal 
dividers. Server is in three tiers, 
with product and price tag slots in 
front of each tier. Trays may be 


>, 


arranged in matching groups o 
two to six or eight As many as 
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a 
— —= ee 


a =“ 


“that UTICA & ON 
“MERCHANTMAN” | 
/ really sells tools! _,’ 


— 
























’ 4 
‘ / 
Utica 
| 
| No. H-18 
Merchantman 
| Display 
—_. 
~ 
‘\ 
\ 
; : \ 
| | 
| / 
va 
| 
4 
) in-~ 
H : 
: | 
. 
| | 
| 
* 
ao 
/ 4 
‘ sure, here’s why... 
| SUIe, flere S WILY... 
\ 4 a 
‘“ 
~ - 
ao age’ 
~ j — ‘ ; ’ 
U riICA has picked 18 of the fastest Use it to start your own self-service tool de 
moving tools from its line and displayed partment now! 


them on a rich looking wood and chrome 
self-service merchandiser 


‘This dynamic sales builder comes with two of 
everything —from adjustable wrenches to slip 
The “‘Merchantman” display—offered to you joint pliers 

at no charge—is devised for your convenience 


(rder your “‘Merchantman’’ (H-18) today 
and added sales. 


and watch your sales soar' 


/------------ BBO 








| THE HALLMARK OF GUALITY 
, UTICA DROP FORGE & TOOL CORPORATION | 

Utica 4, New York 
Ee iw lee Rae Rage ake. 7 sauce ga a ee re te 
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TO HELP YOU SELL 


, different items may be di played 





>, 


pick up and try both No. 1755 Spin 
1) pias rin’ he ordered with 





or Wondereel and No. 1785 Wonde 
vitnout stock Lamaon & Session: Spin spinning reels The counte! 
CO platform features the same sale 
For more data circle No, 45 on posteard, p. 91 ‘tory 48 national Magazine adve . 
tisement (complete outfit is full 
. assembled and packaged in reship- 
Spinning Reel Display = : , 
T pable carton with reels mounted, green and red on white board L)\- 
iis compact, four-color counter ' 
| 6 Ib test Wexford Monofilament viders form interior cells, separat 
diemonstrator allows customers to 


Line threaded and rubber practice ing floats by size, and thus permit 
plugs attached Total list price 1s space for price circles for each 
$41.15, which covers the demonstra- size of float One float may be 

: tion tackle. Shakespeare Co prominently displayed nanying 
For more data circle No. 46 on postcard, p. 91 from top of opened box, to show its 
actual use in fishing. Box is self- 

shipper type Ideal Fishing Float 
Fishing Float Display C 
For the 5-Way Fishing Float, 
this counter display is designed by 


{) 


For more data circle No. 47 on postcard, p. 9! 





) Hinde & Dauch, Sandusky, Ohio, 
: | Wall Plates Displa 
for year-around use 50x empha P y 
sizes bin-style mass display of For use on counters or walls, this 
floats and is printed in bright point-of-sale display features wall 








IT's HERE! The Aluminum Ladder that Makes All the Others Out-of-Date! 
THE 


UMINUM 
we ken SID away “SS 
EASY TO CARRY ... $0 
CONVENIENT TO STORE! 


Tekes Up Only 1/6 of the Storege Spece 
Used by Ordinary Ledders when Foided! 
Sefe, ‘Sturdy, Durable. it's Pocked with 
Magnetic Appecl for Women, builders, 
Servicemen — will Boost Ledder Seles te 
Record Heights! 








DALTON {fice JIG SAW 
with PISTOL 
GRIP HANDLE 


Provides COOLER 
™ HANDLING 
Greater SAWING 
ACCURACY 
throwgh easier ep 
eration and contre! 


/ SAWS IN ONE 
Dees the work of « 
Rip, Crosseut, Coe 
img. Serotl, jig, Band and 
Keyhole saw 





ONLY THE DALTON FOLD-A-WAY 
HAS ALL THESE FEATURES: 


SIZES... from 6° te 14° 


iy CUTS —Circtes, straight jines. in 
trieate designs in W ood Plastics 
Metals Lom pesition 8 cards Mard 

Rubber, Leather and others 
® MADE OF REYNOLDS ALUMINUM 'f light 


Or 
weight Jurability ar a strength ~ ch satin Model 0-506 
ini - ’ ’ , ’ 
finish. Ca us Now .. $44.95 


OTHER FEATURES THAT SELL 
Specially built meter with Chrome 
Piated Heusing Oilite bearings, hard 








ened steel gears Makes own starting 
® Exclusive HINGED RUNG Construction mokes Complete with hole for inside cuts. Air ctream blows 
t easy to carry, allows saving in transpor Five Different sawdust off guide lines 
totion and storage Stabilizer automat: ally Blades 
iocks ; positior wher opened Can ? occ! ev 
dentally lose pimple fingertip release for For Heavy-Duty Uses—Sell 
. ; ng 


SPECIFICATIONS Size of Side Rails 2 DALTON 


11% Diameter of Rungs | Rung spacing Fully-Mechanical 


i? inside width between rails 14 





: 
? 


Sawhorse Brackets 





® HEAVY CORRUGATED RUBBER SAFETY 





SHOFS prevent slipping or creeping. Rub We — Bolts or Miter 
ber tips on top of ral? sections prevent ows Gn Leg 
Heavy-duty, efee!, 5° Safety Shee, with corrugated marring of walls, woodwork, et Sizes for 1e4 6 & Ded s 
rubber treads of (0. (2 and 14 ladders. The @ and . Put tember im fone 

s teadders ae equipped with 2° Safety Shees ® INDIVIDUALLY BOXED jeg sockots—tighten wing 
nut Use ter platterm 

ORDER NOW! IMMEDIATE SHIPMENT—FOR PROFITABLE SPRING CLEAN-UP, FIX-UP seaffeiding. picnic tables 
PROMOTIONS! JOBBER INQUIRIES INVITED _ — : ty 

jo 2% size om t 


DALTON MFG. CO.. 20 S. Central Ave., St. Louis 5, Mo. | is nx: sroctes oy your jobber, hove him onder for you 
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GP 2 Ee GD GED OD EP 8S Oe Ss 


Exclusively 
used in... 


ALSO, other favorites fromm our comrmplete 


- 









HOMES 





The world’s foremost 
home prefabricators 
E-Z-SET be 
Cause its 
quality 
ity 


selects 
fuperior 
and durabhil 
meet the high 
standards of National 
Homes 


SELF - ALIGNING 
FOR FASTEST 
INSTALLATION 


(only 3 factory-assembled units 





fitting together with 2 screws.) 


Full 1/2" throw letchbelt « One piece knobs 2-1/8" dia 


Heavy duty latch; all steel and brass parts 
Steel parts heavy cadmium plated; no die-casting 


Concealed screw roses * Roses 2-9/16'' dia 


Brass snap-on rose (‘held by spring) prevents bolts from loosening 


Locks completely reversible « 5 pin tumbler solid bross cylinder 


For 1-3/8" te 1-3/4" deors (up te 2-1/4" on request) 


line of builders hardware 












SECTIONA| 
ENTRANCE 
DOOR 
CYLINDER 
LOCKSETS 
with full 
3/4 


throw 





APARTMENT 
ENTRANCE 
SET 


COMBINAT 


SCREEN AND 


SED GED GED GED GS GS GD GE CD GD 6 Go 6 42 @ &, 


INTERIOR 
LOCKS 
for passage 
chamber 
bath 
and closet 


DOOR 


Ww 


1ON 


KEY LOCKSETS 


falso availahie 


plain lock style 


¢ Builders Hardware fx 


NATIONAL HARDWARE 
CORPORATIO 


Chicago 


HAKDWAKI 


AGI 


VAKCIHI 


205 West 


2°, 


NEW YORK 
Wacker Drive 


1956 


OZONE PARK 


16 






ee i 





— | YOu 


MM 








New plant in Weensocket, @. | 









ROYAL “Crystal” .. . the ORIGINAL glass 
top fuses . . . are again available, the first 
production since our former Manville plant 


was destroyed by fire last Fall 


REPORTS FROM OUR WHOLESALERS 
indicate that you continue to ask for ROYAL 
“Crystal” Fuses. Thanks! That's the kind of 
demand that, for over 25 years, made ROYAL 
“Crystal” the best-known, largest-selling plug 


fuses in the world. 


PRODUCTION IS INCREASING every day. 
lf your wholesaler does not yet have his new 


stock, he will very soon 





exclusively for 


manufacture of ROYAL fuses and wiring devices 














7O HELP YOU SELL Mobile Hammer Display Skillet Special 








ihis mobile display for hammers lo help stimulate trafic, a spe 
hangs from ceiling fixture or cros cial price on the &-in. Magnalite 
piece and requires no counter o1 Skillet is $6.95, without cor 
floor space Slightest air mov 


ment keeps it in motion. It comes 
free with purchase of any 10 ham 


me} and hatchets ideas pag 





tead of the regular price of $7.95 
plates, and includes matching Cain oth pntiehdn Gee 20° Mon 
rorgecraft swite ates i Ay | 7 

. ch plat ind re and West prices are the same, and 
cept me le pilates Display ix printed trie yet hi‘ quainted offe) he peer 


in five e * ane vt. s 17x22 ’ 
loss colol ind measure bixel extended to July ] Phi killet 


in iy color illustrations, the lac 





carries a special numbe} 1306 


Weighing 9 Ib, packing includes 3 
kitchen, playroom and den ) 


quered display shows three rooms 





Kh let bottom and Z2 covers t “A 
where hardware may he used on and other hammer promotion ma- pied 
: : carton Phe Vi “are? Mta {0 
cabinets. Penn-Akron Hardware terial are packed with display. 
; on For more data circle No oo on postcard p “1 
f orp True i mnepe 4 ( OT). a 
Vor more data cirete No i*§ on postcard DD %i bor more data circle Ne ‘9 on postcard, p 6) (Resume reading on page | } 





For Service « Satisfaction + Profit 


MAKE TRYON YOUR COMPLETE SOURCE OF SUPPLY 


When you trade with TRYOWN it's like having your own huge 









warehouse except that you do not have to carry heavy 
inventories 


- You can order against our stocks of practically every 
a Hk nationally-advertised brand of fishing tackle. You can order 
IN 7q A in quantities to meet your requirements with less orders 
: ™ to write and less bookkeeping to do. Combined shipments 
FISHING TACKLE ping | yy 
save you money, too. In fact, if you'll make TRYON your 


complete source of supply, you will find worthwhile economies 
that mean extra profits to you 


This is the time to make certain your stocks are in readiness for the big spring 
business — with season opening dates coming nearer and nearer 

Spinning Rods, Fly Rods, Casting Rods, Surf and Salt-Water Rods 

Spinning Reels, Bait and Fly-Casting Reels, Fly Reels, 
Salt-Water and Surf Reels. 

Lines, Lures, Leaders and every kind of accessory a 
fisherman needs. “ 








And when it comes to athletic goods and wheel goods 
for the great out of doors, you'll find great satisfac 

tion in making TRYON your complete source of supply 
KINGFISHER Fishing Tackle and TRUSPORT Athletic goods are brands you 

can depend upon to please your customers both as to quality and price. 


ag era 


RS = ie 








& ae ery 7 
=. ” . ny Ty 
Paes ck Malet 
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NEW IDEAS 


TO DOUBLE YOUR STORAGE CAPACITY 
ROTABIN COUNTER PREM . 


Puts many items ) 
within easy reach * | 
’ 

> SERVICE CART 


For moving 


smaii items 


BiG MOMEY- 


with these quality products 





Phe fastest elling lime 
ti the niarnet bacel 


i mark up. 3u 


America’s Finest 
COMBINATION 









WAREHOUSE RACK 
For palletized 


items. Ped price irs 
$24.95 to $44.95 tor 


thie Del uwxe Nlode!l 


Electric 
CONDUIT RACK 











Stores conduit and EDGER and Stock De abe ~p ate 
tubing vertically. LAWN ' ~y 
meee zs . protit 
PALLET FRAME TRIMMER ry Ars 
BULK STORAGE RACK For fast | by Desert Ray UY 
Long-span shelving stacking = j 
zz AVAILABLE a 
THREE TYPES OF STEEL SHELVING... IN MODELS 
ee 
= = 
pe : f,et in on the 
aan = Desert Ray outdoor market,” 
| ight models it} 
er the Desert Ray 
: BARBECUE line of Texas Style 




















ANGLE TYPE ROTABINS KLIP-BILT 


The FRICK-GALLAGHER MFG.. CO. lon every gate 


102 $. MICHIGAN AVE., WELLSTON, OHIO HOOD | bracket, with ex 


clusive feature 
Specialists in Storage Planning and Manufacturing of Storage Equipment that make them 


with exclusive | Barbecues and 


mode | and pri lee 





Copper-Lyte 





tt es = 741s 


Ihis fille a def 


y nite market need 
reseals loose wallpaper Desert Ray , \SMOKI R dew 
. ° = the job of the old 
without spotting or tearing er oke hous 
lias large cay 
moker fe 


tee 110 volt * : 
Operates on v With chrome 


vpliated rach 


j f led retail 
price, $19.9 





fataa iil just plug im’ 








- 
This newest addition | 
Desert Ray | REAL OUICK-MO\ 
hed we RAPID-FIRE + tale pants © pm 









PLASTER-STIK fills hairline cracks quickly, easily ay aaytl LIGHTER 


The 


hed flame fl m vith ble 





favorite of 





miliior of home- Other LEONARD 
My! filling 
hair- products include 
rn plas- TRIM-GUARD 
rriixinig. 
or ~ PAINTER'S PAL 
CRAK.SEAI 
lds one PIPE.SEAL 








' . Ay —_— ' eri 


Ds Manutactured by 


THE LEONARD COMPANY HIRSH MANUFACTURING CO. 


GARLAND, TEXAS 





DEPT. 6B, 506 THIRD STREET « DES MOINES, IOWA 
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NEWS OF 





Read it in HARDWARE 








HARDWARE AGE FOR 





Pennsylvania Wholesale & Supply Ass’n Has 
56th Meeting; Airs Problems; Cites Gains 


(,000 sales gains in the 1956. 


Ore wholesale! pre 
first two months of 1956. and dicted that they would hold 
for all of 1055 compared to to about the ame profit poms 
1Jo4 were reported by the ase for 10955. A few indicat 
enn yivania Whole ale inat tney mignt mane a | 
Hardware & Supply Associa higher net profit tha 
tion at ite 56th annua! pring 19nG 
meeting Mars yh BO at the sore membpel prot 7 

neraton-Astor Hots New the lowering of discount on 
York City anbalen Mone 

One-hundred ana niteen All office: and members of 
memes And guest attended the executive committes vere 
a banquet on March ® reelected to office. Warren J 

in @ diseu ond of Ales Ceisinger, M.S. Young & ¢ 
nventort and account re Allentown. , pres (dent 
Civabies. at a Husines ° David Paule Pulton. Meh 


ion on March 4, representa 


ring & Hauser Co., York, and 


Live of lb wholesale house Ivan Rohrer. Schindel, Roh: 
told of the situation for their er & Co., Inc., Hagerstown 
firm An average gain of Md., are first and second 
‘.4 percent Wie made if} yice-pre ident re pectively 
19bD ove; olume for 1064 Jame {; Krau Se, (,e@0 
Volume for two months of Krause Hardware Co., Leb 
Ivo showed an average gain anon, Pa., } ecretary-trea 
of li.1lb pereent over the irer. Elmer Ek. Steinbrunn 
Ame pe rod of 14Ubh. Ave rave Potteville Supply (4 Potts 
inventory was 5.72 percent ville, Pa., is chairman of the 
higher De ‘1, 10956, than executive committee 
on the same date in 1064 Other members of the ex 
Accounts receivables as of ecutive committee are J 
Dec. 31, 1955. were reported Boyd Trostie, Gable’s, In: 
by 12 members as averaging Harrisburg; H. CC. Hopkin 
the equivalent of 37.8 calen Reilly Bro & Raub, Lan 
dar dave’ busines caste! Pa., and John Wol 
In an informal forecast of fertz, C. F. Wolfertz & Co 
business for the balance of Allentown, Pa 





some of ofhcers and executive members 


the 
seated {left to riaht), lames i, 
Warren | 
president 
the 


commiuttee 
Krause. secretary treasure? 
David 
riaht), are three 
lohn Wolfertz, 
Hopkins 


president Paules., firet vice 


(left to 


(,eiinger 


members ot 


Elmer I 


Standing 
executive committee 


and HH f 


Stein 


brunn, chairman 


118 





’ 
R. C. Neely Jr. Heads 
Amarillo Hardware Co. 
Rn. C. Neely, Jr., was elect P 
ed president of the Amat 
(Tex.) Hardware Co. at 
recent meeting ot the LY | 
f direct at icceed 
} VW Pipl n who take Ove 
re nev reated pe 
nhairmat r the ira 
Vii Y@eC TY ecome rie 
fourth president in. th 2 
year history of the whol 
aie firm which serve the 
IRVIN A. BRANDEHOFFE Texa Panhandle western 
Texa and part of O} 


Irwin Names Brandehoff 
To Sales Manager Post 

Auger Bit Co., Wii 
mington, Ohio, has promoted 
Irvin A. Brandehoff to sale 


manaye! 


Irwin 


Mr. KBrandehoff was sale 
representative for Ohio and 
Kentucky The announes 
ment came at the annua! 


At the meet 
ing, all officers and director 
of the firm 


hoard meeting 


were re-elected 


R. P. Hauck Is Manager 
Of M-W St. Paul Branch 





tobert P. Hauck has been 
ce homa. Kan as, Colorad HT d 
named manager of the St 
; ; ; New VMexico 
| nul branch of Marshal! Or} q 
’ } ‘) ee : ‘ f 

Wel! { wholesaler ol - ot abe 
Duluth. Viinn 

Mi Hiauck. with the firm 
ince 1937. heads up it 
largest branch operatior 
lie was stores development 
manager for all t S. divi 
1a) 

i Vi | abres who nha t\ 
heen with the firm ines 


U7 at Aberdeen. S D.. and 
ortiand and Seattle. Wasi 
ha 


manager at St 


merchandi . 


Paul 


heen named 





Disston Div. Appoints 





Asst. General Manager o W. PEPIN 

Arthur Nippe has bee! 
appointed assistant genera! (di Ratcliff nd 
manawer in charwe of manu vice-president! na 
facturing for Henry Disstor directs Mi Fd W. Ha 
Li Hi. K. Porter Co., Ins adit nd RR. ¢ NY eng 

lie had been works mana a Vial ii rie 
ver for the Elliott Co... Jeat Vice-president and Bru 
ette, Pa for two vears (“athe ecreta tren 
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Rickbeil's Wins Award 
As Year's Brand Retailer 


Brand rary retailetl 
the-yea! hardware 
store catevor' } Rickhe 


Hardware. Worthinegt 


Minn The award wil be 
made by, HH ky Abt. preside! | 
of Brand Name | ounda 


Lion ntl New Y ork’ Wa ior 
Astoria on April 1% 





P- 
winner in 1054-54 fi 


The award idged by a Fr. HARDY RICKBEII 


pane! r 20 retatiet Va 
for outstanding presenta W alte Suc ('oO.. kr resno 
tion of manufacture! id (‘a Bert Robinson’ liard 
verti ed brand qu ware and Appliance Vit 
19d Vernon, Wash.: Currie 
In addition to Rickles Viason (ity. lowa and 
four dealers were cited with Johnson Self Serve liard 
(ertificaté of Distinetior vare Sioux Fall Ss. D 


Toy Market For 1956 Opens Optimistically; 
Record Sales and Steady Prices Are Likely 


The LY o6 Loy market 


| lime?! 
tarted with tine American 


demand through ad 


vertising in consumer maga 


Toy Fair early this month zines and television program 
in New York City and a new Sets are given merchandi ins 
record of sale ikely thi Vaiue with attractive color 
year, with the climax coming and de vn on ry Lop 
at the Christma Loy Huying Vanufacture! , A180, are em 
season phasizing the importance of 

Orde! placed by hard year-round toy department 
Ware whole Hite department iti hardware Lore with ii 
Loy and vndicate ‘tore buy rood portion of the vent 
eT indicate a >1'% Hillion total ale cominy in non 
toy retail market this yea ( hristma selling month 

h) ie will ne about trie The Toy Van ifact ite} of 
Same a inst veal Hivhe! the t). S& \ Irie 200 Fifth 
prices have been announced Ave., New York 10, N. ¥ 
for Corrie aii on account ol sponsored the American Toy 


highet labo! and materia 
o"¢) ’ A iz A 


were 


Fait The Fair wa im the 


price decline 


— 
< 


permanent Loy ad) } 
result the 200 Fifth Ave. and 1107 


' : ‘ a, P : 
MANMULTACLUTITG economic hullding’s aisg in 


Yorke and Vii 


announced t hie 


, 


froadway 
tances et price the New 


. 


in some in 


inchangved WIth more 


wi me Alpin note! Hioratio ) 

piece added to the et Ly (iark } ecretary of the a 
ixe mod yf tandardad ociatior 

qi ire CL iti if rye 

el ivyn quantithe t na Le . 

. growing market for higher 24#@P@ Club Dinner 

priced item T ne HH irdware (fuareé 
kon HnASs) ’ on edqducationa { ib of New Yort brie Wi 

LOY ‘ vith we nT v1 noid it ADE Ant i hore 

Teg ie? ’ imnMm¢e ind (jT) Dinner Viay iT Lr Hiote 

pre-selling the market. Man- Sheraton-Astor, New Yorl 
fa ; re rs en ~“ , 
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Discussion of Economics Of Wholesaling 


To Be Feature of New Orleans Convention 


kconomi oT whol liié 
dj tripution. trie id ri i ‘ 
ion oF i frani dj 


of an outside report on ci} 
tribution, will be a feature 
of the moOmt annual conven 
tion of the Southern Whol 
als liardware Associatior 
and the American Hardware 
Manufacture! \ 


ociation 


in New Orleat April | 
to 1 

Three viewpoint on the 
economi OT distribution 
Vil pe pre ented it a int 
ion on April 1S. Chart 


t Nash, of Nash Hardware 
Lo kort Worth, Texa Wil 
represent tne wholesalet 

viewpoint | I pi iiding 
The Black & Decke Vify 
(‘o., Towson, Md., will repre 


ent the manufacture! 
vie wpoint Vit J Purcell 
of fatten. Karton. bDbursatine 


& Qshorn Ir New York 
{ ity advertising ‘ape rif " Wi 


“ it peake! 


DEALER BRIEFS: 





‘ t} mt ay ' ' 
| ‘ie rye } 
her holesnle ‘ 
tial he held on the 
morning Apri ' 
Wh ‘ cy ‘ ad ' 
nat rigt and what 
! yithn wholiesnie opera 
til today Vian ifnct iret 
irs invited to the ‘ or) 
if Vill not participate 


eit oint convention ope 
vitl 1 reception of inday 
evening Apri lb, and a 
ome vet-towethet ‘ 
the f owing morning 

ihe opening s« ion | 


Monday even 
vith ‘ onpre 
. hudd previa 
(pant in Asia 


peake! at 


ricer riitipe ‘ it) 


rae?ti W nitney 
(iow & son 
Ala.. and hdg 


radio and me 


hy April if 
Prisati Wa tel 


Mints 7 {)} 


the buesd 
rh Will te Wa 
of Jame i 
Hirmingham 
ar A. Mowre 


‘ " ’ 
; . 


Second Johnson Store Opens in Wyoming; 
County Hardware Corp. Has 4th N.Y. Store 


Powell Wy Kenneth 


johnson 
llardware nt 


na purchased the bide 


liardware i! 


lest store in the Big Horn 


( ma ive r Wig if if? : 
' ‘ Kennet} iH ‘ 
een named manage f the 
rhe ‘ Vi | ri? ’ nn 
iT j if L? ; 
Bufta 


(>W Tie ’ ct | ri Ti iT) 


( online d on powe iif 


Northern's 34th Show 


Seen by 100 


0 Dealers 


ihe three-day it) 
' and ww 
; rirnern VA ‘ 
if ‘ ‘ SA neid rece 
j rriger? i ; and f)} 
t Zz ' : 
Tria dj ‘ 
’ 
| ’ ; ’ feeyei 


f ontinued 


fai prage ' 






11% 





| 





1. The #70 145 Foedwhip. New 
design, new colors attract buyers 
by the dozens. Priced right for 
quick sales, the T&S Foodwhip 
beats any food eggs, cream 


batter, puddings, Offset hand 
and linger rips make beating 
easier and more natural. The di 
cast frame COTES ini ¢ oppet finish 
with pink, turquoise OF black 
handles; in chrome with pink 


black 


turd uolse red ol vellow 


handles 


for 


LOG Payee | 


Oy, 
‘en *! sorcerene® 


lar (’ ¢ 
plastic 


Witiv’ 


fo A | 


; 
with «i 





ae 


favorite 


drive 


bo aterTs 





Attractively packaged 


counter display 


and gift giving 


ig a 
(* Guaranteed by ~ 
food Housebee ping 


2. The 
A lower priced popular 
This sturdy beater has 
vear, easy to use 
handle and stainless steel 

a distinctive feature in 
of this type Vre priced 
rl ‘ bus inv and available 


thet blach cy red handle: 


IN 


iG ;  - . tn 
Moc = eaten tes. sui , 


3. The § 100 King Can Opener. 
Millions have been sold 
high on the best seller lists. The 
bines a bottle opener and cor 
opene! It is nickel plated and t 
steel. Each dozen is packed in 


world 


This staple item should be i 


Nan, 


“y 
“y 


\ favorite all over the 
and the King is still 
all-metal opener com 
k screw with the can 
he blade is of t« mpered 
a display carton 


n every retail outlet. 


Send for complete information and catalog sheets. 


Rin G 


TON 


os = 5 
‘Pin ~ ef % 
r a- 
A E $y ee aids i Sie 
: ae eo a . 
oe ta ads x 
* 
gr ~ 
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SP Beater. 


News of the Trade 


Corbin Initiates Extensive Decimal Packaging, 


Unit Pricing Plan To Aid Dealers, Wholesalers 


P. & F. Corbin Div., Ame! 
ican Hardware | 


Britain. ( onn 


{ orp . New 
. has instit ited 


; | 
An Overall dex imai packaging 


and unit pricing system 
“After a comprehensive 
survey aAmMmony hardware 


wholesalers, dealers. consul! 


tants and building materia! 
dealers,”” commented vice 
president L. Curtis Booth, 


“we have decided to embark 
on this extensive program 
“Our studies in the field 
have indicated universal ac 
ceptance of decimal packag 
ing and unit which, 
we feel, boom to 


pricing, 
will be a 


wholesalers and retaile! 
alike This will be true 
especially among those em 
piloying IBM or similar sys 
tems 

“Decimal packaging and 
unit pricing which we will 
employ,” he said, “eliminate 


the need for wholesalers and 
retailers Lo convert each 
item into dozens and yvro 

units The Corbin system 


will eventually include pack 
aging its entire line of build 


ers hardware in 


multiple 

Len 

“The transition will be 
gradual,” added Mr. Booth. 
“and the trade may expect 
that all Corbin pacKkaying 
will be changed to units of 
ten a oon @8 present 
ventories and packaging 
terials are exhausted.” 


Northern's 34th Show 
(Continued trom page 119) 


of display tended 


represen 


area were 
by manufacturer’ 
Many 


attended 


tative factory execu 


tives Pane! a} 


cussed promotion and ad ‘ 


tLising 





MAURICE B 


COSSMAN 


Ekco Products Names 
Asst. Vice-President 


Fkeo Products Co. ha 


named Maurice BKB. Cossman 


assistant vice president of 
houseware males and gen 
eral ale manager of its 
Chicago division He su 
ceed (,ilbert Thorne who 


re signed 
Mi (0 


of advert 


sna Wa director 


ing, Sales promo 


tion and public relatior 


E. R. Wagner Mfg. 
Elects New Officers 
Office recentiyv ele 


thie mec to} of be 
kk. Wagner Mfg. Co. are 


Kk ‘ Wagner. re 


ident 


hoard Oo! d 


elected 


pre and treasure! f 


(,arnv. vice ident 


ecretary ° \ J 


pre ana 


(,uequierre 


Jt vice-pre ident. cal pet 
weeper sale kK. Neuwirth 
Vice-pre ident hardware 
ALCS J M Hiime vice 
pre ident manufacturing 


and J A 


ecretary 


Kurz i istanit 





The Northern Wholesale Hardware “o. s 
and 


vention 


HARDWARE 


merchandise show 


44th annual con 
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Something 
is coming your way 
/ 
Ce: 
Y Fveryushere 





HIGHER QUALITY kc-C-C for Quali LOWER COST 


Cutlery Company - READING 














MOST COMPLETE LINE OF GARDEN CUTTING TOOLS 
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it’s Beautifully CHROMED 
It's Fully AUTOMATIC 


> 
LP 
af 










: 


It’s The NEW EZZQZ7: ZU 


sa ( Cop e-Maker 


NEW Ent rely new ! gt etul spou ’ 
ts rich gleaming chrome finish! la | ight » hand! 
© Otfering the most uselul conveniences ine ey 


catching Signalite © the Flavor Control © and Fully 


PCS SSS SSS SSS SSS SSSSSSFSSFeeeeeseeeeeeseeenenennanneeeanaaeee 








ee 
2 a) fe ’ 
The Empire “COFFEE-QUICKIE” =: 
2-CUP ELECTRIC PERCOLATOR ; 
WITH SMART NEW STYLING ; 
ii : 
: 
; bei’ ‘ 
aq er / . 
i= Traveling ’ 
‘ 
$qooy | 
etails at Only ’ 
No. 63 ee SE is ES 
Specialists 
In Coffee Makers 
ienaiiienen For Over a Third 
Housewares of Encl a of a Century 
The METAL WARE Corporation 

Merchandise Mart TWO RIVERS. WIS 200 Fifth Avenve 


Chicego New York 
Migher in Wee 








300 MORE 


SPRAY ENAMEL 
at No EXTRA Cost! 





im answer to 
public demand 
the NEW KRY 
LON GIANT CAN 

the biggest can of 

spray enamel on the 
market (16.2 oz.) 
the greatest value ever 
offered your customer 

replac ing the 12-07 
can, now discontinued 
PRICE REMAINS 
THE SAME, $1.69 list 
What a value aa len 
builder profit-maker' 
Order lool (Krylon 
6-oz. line remains the 
aame, O8e list) 17 colore 


CRYSTAL-CLEAR 


Yes, Krylon Crystal. 
Clear aleo in the NEW 
GIANT SIZE. (16.2 02.; 

same price, $1.95 list 
Again, 35% MORE 
Crystal-Clear at NO 
EXTRA COST! (6-2 
size Oe Liat.) 


PLUS these NEW, 
PROFITABLE 
QUICK-TURWN age, 


SPRAY PRODUCTS oa, 
x em 
Zinc Chromate METAL PRIMER Sprey provides 
excellent bond for bare metal surfaces. Spex 
MIL-P-6889-A, Type 1; Aviation supply 
stock No. R 62P 20405. Giant can, $1.95 
list. 
Kryleon-Heughten RUST VETO Spray protects 
metal surfaces against corrosion reaista 
oxidation displaces moisture. Giant can, 
$1.05 liat 
STENCIL INK Spreys for stencilling, marking. 
coding, et Increases life of stencils 
epeeds up work——cute down costa! 7 colors 
HiDE-a-MARK cover coat makes contain 
ers reusable economical. Dries rapidly 
(siant can, $1.69 list 


ORDER FROM YOUR JOBBER...OR WRITE 
KRYLON, Inc., NORRISTOWN, PA. 


KRYLON-——THE BRAND WITH THE DEMAND 
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News of the Trade 


New appointments, new territories, etc. 


MANUFACTURERS SALESMEN 


Savage Arms Md.. branch, and Harold J 
: : Hiertenstein manager at the 
QO. E. Pauley has been ap- ,, | Mh ramegay | 
ted to th . Nashville, Tenn., branch 
poin ¢ Assistant ‘) t i¢ Sni¢ Vi r Pac @ sue ‘ eeds Theo- 


manager of the Lawn Mower 


dore E (Culler who was 


transferred to Pittsburgh as 


assistant manager of opera 
tions, merchandising  divi- 
ion Mr. Hertenstein su 
ceeds Mr. Pace at Nashville 


Scovill Mfg. 
J North 


appointed 


Hathaway has 
neen assistant 


ale manager of garden 





oO. FE. PAULEY 





Div Savage Arms Corp 
Chicopee Falls, Mass 
lie will have his head 
quarter at Chicopee Falls 
lie Was ii salesman since 
19534 
Rubberset 
Paul E. Vician has been 
appointed it sales represen Jj NORTH HATHAWAY 


tative by the Rubberset Co., 


nose HCC@eSSBOTY 


sales. Mer 


chandise Div Seovill Mfg 


._ W aterbury. ( onn 

Vii Hiathaway had been 
ales promotion manager of 
the section ince 1054 
Westinghouse 

Frank W Lomo ha neen 
appointed national sales 


representative for Westing 
appliances 

Edward W 

Loko had 


nouse portabie 
lle icceed 
Rosenberwe! Vii 





PAUL E. VICIAN been Cincinnati, Ohio, di 

. . ’ ' | ‘ Ave (*4 1956) 
Kast Newark. N J Mii da Manage! dale 
Vician’s territory § include 
Maine, Vermont, New Philadelphia Club Holds 
liamp hire Ma ichusett 

1 16th Inaugural Ball 

Rhode Isiand and Connecti 9 
cut (Ove! 500) member! and 


ruests attended the 16th an 


‘ 
> 


Ss. A. Hirsh Mfg. nual pre ident inaugural 
; ball of the Philadelphia 
5 A Hirsh Mfg Co 
| - Housewares Club on March 
Skokie, Iil., has appointed 7 
Thomas LalbDore sales repre 
Office installed at tne 
sentative in the centra! 
: event were ( jlarence 
‘states. He was formerly with ' 
‘ {_one., president I (,ray 


rill Refrigerato! {0 : 
Doehblin. nit t Vice pre dent : 


Jonn S. Martin. second vice 


Pittsburgh Glass 


president John W rergu 

Pittsburgh Plate Glass Co. son, treasure and Samuel 

has appointed Fred C. Pace Ospow, ecretary for his 
manager of the Baltimore, 16th term 
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yen a TO} 


aa 


THE THOMAS JACKSON & SON CO. Reading, Pennsylvania 


REFLECTOR HARDWARE CORPORATION DEPT. HA-3 


Western Ave. at 22nd Place, Chicago 8, Illinois 


wy a ’ ; ‘y , ’ " : ; kee, Ai | rr , has ‘ P 
“sy t y hile MeCac! ’ stfomer riease serv rv yvurl free 
trated guide to getting 125% MORE LIVE SELLING SPACE 


th Spacemasctee 








am § 
a Se. on 
aue@@G&eauuan 


a ge 


Ad ie 


, VW 


Spacemaster 
Merchandising Equipment 


gives you unlimited retailing freedom 













* 
ms 








because it shows more of any line 

in less floor area Spacemastler 
completely adjustable seasonal 
changeovers and special promotions are 
easy because your own store personnel can 


re-arrange these set-ups in minutes 





REFLECTOR 
GENERAL OFFICE AND FACTORY 
223) S$. WESTERN AVENUE CHICAGO 6, ILLINOIS HARDWARE 


NEW FORE OFFICE AND SHOWROOM 


225 W. 34th STREET, 12th FLOOR NEW YORK}, NEWYORK Pe)‘ Jel 'e Bale). 








of 
quality 
manila 
rope 


Vackn ( ppl, for, 
Later, 
[ TINT OLE Gal 


FOR 
SPORTSMEN... 


HOUSEWIVES 


7 7 OVER 
CAMPFIRE 






———_——_——-ee« «= eee eS ee oe ee = cn eeceec eee ece en eo ey eee eee e ere 


4 
; y, OR KITCHEN 
ra / 
— , RANGE 
te. (a 4 
<. 
junior coil 
— 25 Ibs. packed in self- es eae Ba awane 4 as Citedilitinds cities tna 
dispensing carton, market profits. For the home, these new qgriddies are used 
super -TUFF Measure-marked every kitchen range and barbecue gq For the camper, they re sup 
50 fcr. coil of manila \/ 10 feet. oe os ee a ee 


rope in attractive cello 
phane bag. No wraj 
ping of measuring 


! 


fees GUARANTEED NOT TO WARP 
it's packaged right to 


Wire or Write loday for Details 


PAULS elt 


MANUFACTURING CORPORATION 





sel] on sight’. 


Practical rope packages for- 
Home + Farm «+ industry -+ 






MANUFACTURERS a iw ' '+aeg?g? 
Ps 
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Corpus Christi Hardware Group Numbers 20; 
Dealers Satisfied With First Advertising 


The Corpus Christi Retail 
Hardware Asso: 
founded by Corpus 
Hardware Co 


iation, 
Christi 
in the summer 
of 1065, numbers 20 
members, of whom 
have participated in full page 
ade such as the one shown 
Purpose of the in 
which the dealers share ex 


now 
most 


ads, 


pense, is “to advertise each 
time items that hardware 
stores offer for sale believ 


ing that many of the younger: 
housewives 


today do not 
know of hardware store 
wonderful housewares de 
partments,” said J. F. W ood. 


vice-president and sales man 


ayer 


“Many younger men do 
not know of sporting goods 
offered in hardware stores,” 
he said, “and the genera! 
public is not fully aware of 
the real values and variety 


December advertisement of Corpus Christi Retail Hardware 


YOUR FRIENDLY INDEPENDENT 
HARDWARE DEALERS SAY...... 


ee +e 








7 
: 
7 
: 
. 
: Gehibach Hdwe. Co 
NEE bec tre 
| Guarantee Herdwore Co 
B9R be ore ap tee 
| Plimper’s Hordware 
; 699 GRO Reterens Bend 
’ . : 
, SePolnts Hardware 
108) tect teepten 
. Suberben Genera! Store 
; FOCE Crete 
, Webring Mutthees Hordwo | 
Compary 
2 i tr 
’ 


| Jae Well Hdwe. & Sptg Goody 
RBS 
Wheels ' 

: _— 
CEE Os teens Bone 
Witieterd Hard ~ore 















ve) Oe Neto © eee 


pe. be Nee get ee ot Geer ate on of & ett we ie # ie 


sy +e pe of owes & henge ae He “Paniy GF Come 






















News of the Trade 


of merchandise 
through 


offered 
neighborhood 


stores. 

Items are picked by repre- 
seritatives of the association 
who work § directly 
dealer-members in 
tion. There are usually three 
to five items at sale prices to 
induce traffic. The rest of ad 
vertised used to 
show the stock variety avail- 
able. 


with 


the selec 


pyoods are 


Sixteen 
have 


of 20 members 
far participated in 
the full page ads. They were 
satisfied with the first 


So) 


ad, 


Association 





oe SOMA ON ee 8 a, ot Came te Me te make erg aoe fam Yang 4 anem 
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run just before Christmas 
Improved response is an 

ticipated as methods and 

merchandise selections im 


prove The origina! contract 
for advertising was set up 
for a full-page every three 


months. and a smaller Ag 
every 


Some 


month 
of the association 


members are ready to ste} 
up full-page ads to an every 


other-month basis. 


Thompson Is Elected ‘ 
By Tennessee Dealers 
Harry Fk 


{uel 


Thompson Jr 
’ 


Hardware Co.. Nash 


ville, Tenn 
of the 


, Wae ele ted presi 


dent Tennessee Reta}! 





HARRY F. THOMPSON, JR 


Htlardware Ass! at the It} 


annual convention last mont! 
iti Na hville 


(Other elected were (Car 
Higginbotham, Memphis, first 
ident J i 


(hattanooga. 


Vice-pre ley ke iT) 
econd Vice 


Morris }’ 


ecretar'’ 


president: 
Lee nitive 


Robin or) 


I paird 


Cleveland, and ft 
Lebanon. director 
Mell-Hoffmann Appoints 
Burke Sales Manager 
William iH Burke ha 


appointed sales manage: 


hye eT 





WILLIAM B. BURKE 


Mell-Hoffmann M f zg _o 
Chicago, Iii 

Mr. Burke has been a sale 
representative with the com 
pany since June, 1948 
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How to get a bigger share of 
Makes the clearest 


marks on metal = an history s biggest 
NT \. roller skate 


sales 


































ee Ge 
of ton 
od 


» 





Sifaisde!, 
CHINA MARKERS 


Price-mark brilliantly, legibly, any 
metal, china, glass or plastic article 
Markings stay clear and bold, yet are 
easily removed. Ask for 168-l) Blue 
169-T’ Red; 173-T Thick Black or 11 


other vivid colors. Af your dealer. o7 


write for sample naming this magazine 














BLAISDELL PENCIL CO., BETHAYRES, PA. / 7 [ . ( 
Stock the line that meets / / | LY 
every need—model-wise, —/ : 


price-wise. When you stock 
and sell Globe-Skates, you'll 


never lose a customer because 





they had something else in 
mind. Globe offers a complete 
line with models ranging from 
sale plain bearing skates forbe 
ginners to speedy, ball bearing 


models for advanced skaters 


Displays build traffic, do 
a job of pre-selling for you 


trilliant new (;lobe roller 





kate packaging catches every 


284 inems in ONLY 4 
} 15 INCH SQ. 
COUNTER SPACE 


eye, gives you ideal material 








for sales-boosting window and ~ 





floor displays 
To cash in on your big share of skyrocketing roller skate sales 


» GLOBE 


SKATES 
Giose-Union Inc. 


MILWAUKEE 1, WISCONSIN 





Thus jac Fasiy 


Shipping Points 
Milwovkee, Wis. © Denville, N. J. © Los Angeles, Cellf, 


, reef oO eparcate wt 


porte dstowy 
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OBITUARIES 


Alonzo G. Decker 


A4ionzo G. Decker, 72. co 
president, 
chairman of the 


flack & Decker 


founder, and 


hoard of 


Mfg ( i 





ALUNZO G&G, 


DECKER 


Towson, Md., died on March 
IX at Baltimore, Md. He was 
recently honored at the 45th 
anniversary of the § firm’s 


founding 


Godfrey Rueger, Sr. 


Godfrey Rueger, Sr., 8&1, 
Whoestablished his first 
hardware asatore at 
(‘al., the 
and fire of 1906. 
at San 


Benicia, 
earthquake 
died keh 14 
Marino, Cal. In the 
years, he was affiliated 
the old Pacifie Hard 
and Steel Co.. at San 
Francisco. In 1921 he tool 
active management of 
Co. then known as 
Dunham, Carrigan, and Hay 
den 


befor i 


eariy 
vith 
Ware 


uve} 


i ueger 


He became owner late 
He retired in the early 
forties, and was succeeded by 
his son, Godfrey Rueger, J 


Charles Holmes 


Holmes, 71, owner 
of Charles Holmes Hardware 
Co., Detroit, Mich., died De 
-| at his home in Roya! Oak. 
Mich. He started in hardware 
in 1901 at Detroit. In 1909 he 


{ nal i@s 


formed a partnership with 
kt. ©, Paton in the Arcade 
liardware Co Ten years 
ater, Mr. Holmes purchased 
the store and changed the 
name. He retired in 1058 


Fred J. Rappenhagen 


Fred J. Rappenhagen, 85, 


formerly of Simmons Hard 
ware Co., St. Louis, Mo., and 
it founder and director of 
Geller Ward Hasner Hard 
ware Co., of the same city, 
died Feb. 22 at his home in 
12h 


Vian j la 


nterest 


He 
and moved to Flo 
1u2Z4 


iia on 


W. Bayne Wright 


W Bayne Wright, 67, 
owner? of W Ee W right 
Hardware, Inc., Granby, Col., 
died of coronary thrombosis 
at Presbyterian Hospital, 
Denver, Col Feb. 2. He 
had been associated with 
Hallack Howard for 25 
years purchasing his 
own company in 1946 


on 


and 


before 


Warner M. Gelzer 
Warne} M 4 


former mayor of Hillsdale, 
Mich., a 
the Auburn 
Group, 


(,elZer,. 
charter member of 
Hardware 
and ui 


Store 


prominent 
Hardware member, 
died Jan. 24. He 
founder and member of board 
of directors of 
Wholesale: Ine 


or) Was a“ 


Hardware 


George Schuele, Jr. 


George Schuele, J: 
one-time president of Bomar 
Summers Hardware Co., 
March 12 at his 
Louisville, Ky. He 


partment manager of 


Hu. 


died 
home if} 
de 
kwald 


Was a 


Distributing Co. at the time 
of his death. 
Aiman W. Jones 

Aliman W. Jones, 85. who 


in 1903 founded his hardware 
business at Wolverine, Mich... 
died in February at his 
in Wolverine, He retired in 
aon, Wilbur. 


to manawve the business 


home 


1940, leaving hi 


Clarence Smith, Sr. 


(larence Smith, Sr.. found 
vr and president of Ocilla 
Hardware Co., Ocilla. Ga.. 
died on March 1. He had been 
active in the firm for over 
zl year 
William N. Creps 

William N. Creps, #4, a 
hardware veteran since 1LV¥OY, 
died Jan. 30 after a brief 
illinees at his home in Guide 
hox« K. Neb 
Henry Meyer 

Henry Meyer, 78, a retired 
hardware store owner, died 


fire in the basement of 
his home in Chicago, Iil., 


Feh. 


itt & 
on 


Wright & Wilheimy 
Holds Sales Clinic 


Wright & Wilhelmy Co 


(Omaha, Neb., wholesaler, 
recently conducted a three 
day sales clinic for its sale 
men 


Manufa« turers presented 


{ colorado 


alesmen. At 
Le pel OT) LOooOrF nart if 


W right wv W ilheimy Was 


organized in 1387] its terri 
tory include lowa, Kansa 
Nebra Ka, South Dakota 


and Wyoming 





Salesmen 


W right 


attending 
‘ larvae 


DEALER BRIEFS: 


(Continued trom 








page 119) 


Beach ae 
Hardware has ex 
panded with the purchase of 
Hardware Co., of 
N. Y¥Y. David 


the owner, empha 


Rockaway 
Dubrow Ss 


(ornaga 
Far Rockaway, 


Dubrow, 


sizes the importance of fre 
parking at the new and 
larger location. A_ special 
feature of the store is tele 


which n 
fo! 


phone delivery, 


cludes sample colo! chips 


paint 


Decatur, 
0, 

an open house with the offer 
range and 
fo! 


(;a 


King Hard 


ware recentiv celebrated 


ing of a gas nine 


prizes custo 


moved from 


doo! 
mers. The firm 
its old location at 520 No 
McDonough St. to Sycamore 
St. In addition to door 


ot ney 


prizes 

there were many free gifts 

for adults and children. The 
manager is Jack Hal! 

Riutte. Mont John Grib 

ben has opened his new 


Ap 
Harrisor 


(jribben’s Hardware and 


plance store on 


Ave, At special opening event 
there were favors for women 
and children, a8 well as doo! 
prizes ‘T ne recent expansion 
and modernization is the 
third and largest in the ten 
vear history of the firm 
bh loo! pace 1 more tnan 
doubled 

(Covington, Ay The third 


of Hartke family 
has taken charge of histori 
Hartke Hardware Co. Rich 


veneration 


HARDWARE 


take time out to pose for cameraman 


& Wilhelmy s three day sales 
ard Hartke ha succeeded 
nis father, Walter who has 
retired. The firm dates back 
to at least 1539. when it wa 


Sloop & ( {) If } 


KNOWN as | 


famous for a large variety of 
hardware, and for its e¢ol 
lection of hardware 


Walter Hartke 


antique 
assembled by 


Newberg. (jie 


The NI " 


Hardware 


berg store has 
been sold Dy My and Mr 
Robert Spence to M: and 
Mi Hiarold Aebischer. Mr 
Aebischer constructed the 
building in 1947, and iate1 
moved to Milwaukee, Ill. The 
former property owners are 


returning after four year 


in the appliance business in 
Milwaukee 

Rushville Neb Hinn’ 
Hardware and Furniture re 
centiy held grand opening 
ceremonies. Coffee and 
doughnuts were served to a 
There were numerous doo! 
prizes, with a special prize 
for each woman who attend 
ed Much use | made of 
perforated paneling in th 
emi-self service operation 

Vi lyn) Minn I { 


Qlander has purchased the 


interest of partner Walfred 
J. Lund in Litehfield Hard 
ware Co. Mr. Lund had bee 
with the firm for 51 years 
f heatertown. Vd I? 
Clark Davis has bought out 
his partner, ¢ C. Jones’ 
interest in the Jones and 
Davis Hardware. It now 
known as Davis Hardware 
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A report in pictures of events in the trade 





HA Photo Angles 








New ofhcers of the Wisconsin Retail blardware Assn elected 
at the 60th annual convention in Milwaukee recently ar 
(lett to right) hf \. Lewus, Stevens Point, se retary tLdward 
| Rathsack Manitowos president and Ray | (,asser. Bos 
cobe|l vice president Retiring president i i | endved 


( lintonville ' oOmes ar advisory board member 





\ 
Leaders of the recently organized Charlotte, N. C., Hard 
ware \esn are (left to rigmt) Hal Richardson, (,arry Vin 
root | DD. Little |: temporary secretary and | 4B. Hunt 
ingdon lr , temporary president he association adopted 
a constitution nd by-laws Ff eb 15 it is composed of inde 


pendent retail hardware lealers ir) the eity 


Oe. «= 
y* . ; 
\ ¥ ads fg 


at » “ah 





me 


The Penneyivan a VY hole sale biardware Ax Supply Association heid it« 5Hth annual spring rie eting, Mar: h, la) se at the 


a 5 , , - " 
Sheraton Astor bieote : wew Tork This banquet was attended ny >i oe members and yue ata {See story or page ' 3 
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ow ., 


COMpany Also 


(osgrave & 
ing and testing the 
a basic 


items of the 
hand tools. 


most 


was shown in 
typical stores 
ed the average 
stock 36 


most-wanted 


percent 
items 
usually stocks 170 
display 27 percent 
wanted items 
Among the 


itool program, in 


y 
hy lf r? w ’ =F 
fy at ; ij lf 
oe 7 
, joe j ; 1e7t7 rou 














used the 
Associates, 


distribution consultants. 


studies of 


dealer 
of the 
Instead he 


non-basic, 


features of the 





me 


a 


Stanley Selling Plan 
Seen Doubling Sales 


(Centinued from page 14) 


services of 
hardware 
in perfect 


plan, 
Heart of the Stanley program is 
hand tool stock list of 
widely 
This list 
about 80 percent of the hand tools 
normally wanted by customers 
The importance of this stock list 


531 
bought 
accounts for 


several 


These checks show 


does not 


basic. 


SLOW 


moving items and fails to have on 


of the most 
Prof 
addition to the 


~~ 
| 
+=. = 
toe 


a ibetchee 
een ee 
Rehshehahen 


¢ HARDWARE BUSINE 


pe ale 
are A 
mw ae, 


= 





Se nn og 





— 






DaSsIC 


stock list, 


eonatruction 


details to enable 


dealer to build a low cost, 


are blue prints and 


“a 


modern 





Test Stores Show 
Doubled Tool Sales 


The Stanley Profitool pro- 
yram was tested under nor- 
mal store conditions before 


being announced. These stores 


showed that hand tool sales 
doubled after the program 
was installed 

Jesse Zeigier’s store’ in 


Pa., 
yained 101 percent in 
months Cornell Hard 
Tuckahoe, N. Y., in 
120 percent in 
Croft Lumber & 
Pa., found 
increase If} 


spring Grove, reported 
sales 
1X 

ware in 
creased sales 
four months. 
Hardware, Savre, 
a 177 
three 


percent 
months 











ait 
) : >t 
ie 


~~ 








hand tool wall fixture instruc 


tions are also supplied to enabie a 
modify 
tory-bullt fixture. 


dealer to or adapt a fa 


The tools that should be di 
played on this fixture are listed in 
the basic stock list. A special 
per template and instruction sheets 
show how the tools should be dis 


played for best sales appeal! 

Price tickets are also supplied for 
item. These tickets 
the basis of a simple, 
stock control 


every price 
also provide 
but 


Dealers will also be supplied with 


effective method 
Merchandising Manual with com 
plete the 


including such details as how 


details on how to set up 
plan, 
to dispose of obsolete and slow mov 
ing stock 

The Profitool 


flexible and can be 


program is ver\ 


adjusted to ans 


store. For example, in addition to 
the 531 basic items on the stock 
list, an additional 81 optional items 


are included to accommodate spe 


clal interests of an individual store 


The basic stock list covers all 
hand tools It is not limited to 
tools made by Stanley Less than 
half the tools on the basic stock 
list are manufactured by Stanley 


Profitool kits 
able 


will be made ava!! 


to dealers through wholesalers 


Consumer Mailers 


New Wholesalers’ Aids 
for Dealers’ Use 





HARLW ARI 





Spring True Value Sale 
Circular Is Available 


Hibbard, 
(Co.. Evanston, Iil.. 


Bartlett & 


wholesaler, 1s 


spen Sie 


dealers a two-color, 


offering its 
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Self-Selling 


DRILL 


Cabinet 








Really Sells 
High Speed Drills 


Complete range 1/16 to 2 by 64ths 


From your jobber or 


Henry L. Hanson Company 


27 Union St. Worcester, Mass 








Mendstire 


















CLOSET 
RODS 


AVAILABLE 





IN 4 SIZES 


TO FIT ANY SIZE CLOSET RUST-PROOF 
THROUGHOUT 
No. 10.) 8’— Extends 18” to 30” ee 
Mo. 10.30’ Fxtends 30” to 48’ uTY 
No. 10.48 Extends 48" to 78" MADE of HEA vY- wweet 
P , 19° te f 4 oO Leto 5 
No. 10-72 Extends 72° to 108 coLD * 
INDIVIDU 
1uBE ALLY PACKED 
git Cor 1N 
e DL AMETES RUGATED CONTAINERS 


Quality designed and beau- 
tifully finished for lasting 
ervice in modern everyday 
living such as you find 
in all Rockwood products. 


ther . 
t Soig one wall to the © e . 


oF between wu, 
by hing will come 


/ +R " 
© Rockwood Close’ "edi 


N G ‘ 
a: eee ie), | ae ek 
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ey A wl 
, Le)’, Mar-y-\7- mele 


shipping costs 






Order both 
Aluminum and Steel 


rural mail boxes from 


FAW SCO 


Pay only one freight charge 
on your assorted shipment 












No.1 MAILBOXES 


SIZE: Length: 16-15/16"; Width: 6% Height: 613/16 
ALUMINUM i8@ & 20 gauge hipoing weight each 1 ib 
STEEL: 20 & 22 gauge hipping weigh? each 6 Ib " 


No. 2 MAILBOXES 


i 


SIZE: Length: 23 Wid Height 14 
ALUMINUM: |8 gauge. shipping weight each 8) Ib 
STEEL ZU ,;aNuGgGe ’ [ ; owe Lek eg ’ 20 rh 
¥ eee ee i 
FAWSCO MIG. DIVISION — / 
f VU yar Oga Fells Ohio j 
Please send me prices or f ral mailboxes ! 
NAME | 
ADDRESS 
CITY STATE ' 
CELE ERE ELIOT AOE 








i ee 
ce itn citi ait iti ian ia iin a a ly a ll lg lt a el 
PR ee ey 





PL LA GAL LO LOL LAA A AOA 


MR. PHXZ TRIES 10 
FIND A FASTENER! 





4 


Ache 





it's only a nickel sale, 
but spends valuable time 
trying to locate it! 


}O¢# rhe | vf ’ f ‘ 
Af , ’ " 

nyeg e OY f e HoT 

area? Cante e hut of 
f ; 1194 4 j ) 
money whe ne Car tind the lactene bh 

' ' ‘ 

7 t CO nave | if) ‘¢ ’ ; j ior er 

o 06 if thé hardware slore Gow ths tree 


4 
4 vA . 
66 bag ne doesn ! 


‘ 
mnow aboul he  naror 


fié¢ one Mmousang ci7es gf ine 047 wanted 
lactener neatiy pacved a complete tactener 
deoariment y |S teet of shel! space 

: PF ; ; 
arge variety in 4 $ma ace Orie moortar 
reason why it pay lock the Sharon line 


ASK OR 


——— _ tat tata a a ag a le a a a calc i i, 
a a a ae ~— — 


YOUR JOBBER, WRITE 


Porwood Wass 











\ Sell ] THIS 


AS LITTLE Box 
~~ BRINGS YOU 
_ A COMPLETE 

- KITCHEN 

iV THERMOMETER 

DEPARTMENT! 





Mere in one ymmpact shipment, you get a 
dote fast selliy 9 Cooper Kitchen Thermom 
eters with o@ hendsome display Shipment 
contains 4 all-metal Roast Meat Thermome 
ters 4 Over Thermometers 7 Refrigerato: 
and Freezer Thermometers and 7? ali-metal 
“andy Jelly and Deep Fat Thermometers 
(Corde No 27000 Cooper Display Promotion 
fron your iobber: foday 
No. 2000 
olde the bocRET 
of Gener ory COOPER 


Promotional 
Display 


Actual 
Thermometers 
Mounted 
at the 
Factory 





in this issue on 


1500 Copper Display 


The Cooper Thermometer Co. 
107 Main St., Pequabuck, Conn. 


See our od 


sensotional No 








130 


eignt-page rotvogravure Circulal 


for the Spring True Value Sale 
The sale coincides with Hard 
ware Week, April 12-21, and asso- 
ciation members may have the 
IRHA emblem imprinted on the 
circulal at no extra charge 
More than 80 percent of the 
merchandise in the sale has been 


reduced in price 


A 500-piece display kit for the 


ale ine (it ado ible Ove} the VirTe 
oO nnant ‘ indo ‘ parkel . S| ip) 
nHrouna ndaow itreamers yindo ‘ 
nd counter price card ad mat 


and window banners 


Bigelow & Dowse Issues 
Spring Consumer Mailer 

The pring 
logy of Bigelow & Dowse Co 
ham Heights, Mas 


ready for distribution to its dea 


1b consumer catu 
Need 


4.. Wholesaler, | 


kengland 
The 24 pret pee 


ey in Nev 


rotogwravure book 


let covel yarden uppli picnie 
good nnd porting yood If 
dealer imprinted for consume} 


mailing 


Whitlock Distributes 
New Dealer Catalog 
The Whitlock Hardware Co.., 
wholesaler at Mount Vernon, N. Y.., 
is Offering selected dealers a new 
price and catalog service 
The catalog will be in 
The first, 
and outdoor 


distributed last 


ive sec 


ipply 


ection. Wa 


tions the garden 


atte 


SOry 


month. Four addi 


tional sections will be distributed 
over the next two years. A special! 
binder was issued with the first 
ection, 

Dealers will be kept up to date 
with a price list showing resale 
ind cost prices in code 


J. Leven & Co. Issues 
First Dealer Catalog 
J Leven 


nler, nas 


& Co., Irvington, N. J 

whole completed its first 

catalog for distribution to deale) 
The the 


complete 


catalog features firm 


line of garden supple 


ind paint specialties. 


A Sper ial price list will supple 
ment the catalog showing reta! 
prices and dealer costs 


i 


Promotions 


Manufacturers’ New 
Merchandising Plans 


Montague-Ocean City 
To Run Magazine Ads 
A national and 














regional magazine 


advertising program cneduied 
t) \j ry 7 ‘ ‘ t pire f in I wy 
sunt’ t { 
¥ ris t? ’ 
ir} | é by ( S] 
j (a / j i f (Jula 


Sports A field 
Pha / é nid bey bid ppidiv 


hook, True s Fishing Yearbook ana 
pj : dk fit innual 
Res ‘ iu icautiol Bile arae 
Weekly Hunting & Fishing eu 
W fern CJuTdoo Neu NSouthern 
(Qutdoo / "Wg Long tsiand 
Wate is . an, and 


‘ ‘ ‘ 
res i} ‘) iit ‘ iT) 


Large Ad Campaign To 
introduce Coffeematic 
rrary & Clark, New 


Lande *. 


Britain, Conn., has scheduled it 

largest advertising budget to intro 

duce the 1956 Coffeematic models 
Advertisement will appear in 


these national 
Lite 
heres. 


Home 


consumer MayvaZihes 
Saturday Evening Poat, Col 
Look, Time, McCall’ Ladue 
Journa Woman Home 
Companion (,00d Housekeeping 
Woman Dau. Retter Li 
set. New Yorker, Bride 
frie Bride Vode rvyi 
Story, Far lourna 


fer Home “A 


Ping Sn 
(,uide 07 
Rridé Prue 
Holiday 
House Bea 
House Progressive 
Forecast for Home ki 
What's New in Heme ! 


a “nitive Crete 


(,rarden. 
faful & (Garden 
Farme) 
Prieta is 
Peta aviiie 


ana 


The MmavaAaAZIIie CAaAMpaivn : ‘ 


nacked i} ada in «bd Ke 


Oster Sets Record Ad 
Budget for Grinder 


To bysay mar mtrod wition ‘ 7 
electri meat i nde} tne J nn 
Oster Mfg. Co.. Milwaukee, Vi 
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"NO-COMEBACK” TOOLS 


MEAN 
“COMEBACK” 
CUSTOMERS! 


For 36 years, XCELITE deal 


ers nave 















neen enjoying a 


pecause the 


good Dus ness 
customers return no? the 

T | ‘ Stubby 
roo!ls nats because 


there . crattsmanshio n 













XCELITE screwdrivers 
and nut drivers BIG 
plastic handles 
chrome Vanadiun 
blades precision 


tips. It makes qood 
busine: 4,er.se to 


cell the hesf La 
. rut Dy 


wi + @ Ene our ca? 










alogq pr ces and 
cales proven 


displays 








XCELITE, INCORPORATED 




























Dept. G 


Orchord Park, N.Y 
















atti fhe ALL NEW 


HEAVY 


DUTY 
a RAM 
4 | 


CHAINSAW 


eS) 
© 18” CHAIN and GUIDE 
© LIGHTWEIGHT-29' LBS. 
| ASSEMBLED =. 





: PACKED 
RAM-WNEW FEATURES 


@ Grip Bite Bar Handles pilus Ex 
CLUSIVE DUAL ACCELERATOR CONTROL 
for Easy Handling ond Cutting @ High 
Cutting Speed @ Large Capecity Cost 
Standard 
Mode! 

No. #C.18 « 
Complete as 
shown 


Alurmnum Ges and Ol Tank 8 ust proof 
® Seld Alumunum Chain Guerd Prevents 
Sewdust From Enter ng Carbureter © EN 


seated $249°° GINE: 2 Cycle ~ Ais by POWER 


PRODUCTS Over 7.000 Service HWations 


Coaled 


CHAIN TOOLS, 
INCORPORATED 
ee me me ee ee 
411 N, CLAREMONT AVENUE 
CHICAGO 172, tLLInOrs 


ORDER FROM YOUR 
DISTRIBUTOR 
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‘that extra something” 


BAC Vises nave tha? 
choice with ths handyman 


that make them firs? 
in design yer priced 
BAC's diversified line of Low 
Cost vises provides you with definite increased sales potentia 


extra something 
Protessiona 
to attract the do-it yourselfer’ 

because you con always satisfy your customer ¢ need 
Put these vises to work for you! You eels. will enjoy the 
exe ellen? sales records of RAC 


dea ers 


B&C BENCH VISE 


Particularly suited for light holding 
operations Attrac tively priced for 
volume sales Two ,1ze4 No 150 
has a cast in pipe jaw. Jaws and 
bodies cast grey iron, milled and 
ground for proper fit and ay 
pearance Finished rn green baked 
bored 


on enoarr el Individually 





Patented 

Width Jaws and Opening 
No. 149 1%" 1% 
No 150 a‘/3 2 


B&C SWIVEL BENCH VISE 


Designed to attord different posi 
TIONS quickly and easily Low n 
cost. The Vise Body and Jaw are 
of grey iron properly mac hined to 


insure eate of operation and long 


service Finished in black and red 
baked-on enamel! Individually 
bored 


No. 153 Width of Jaws 
and Opening 2':"' 


BEC WOODWORKER'S VISE 


A medium size vise, perfect 
for the 


farm 


home 





workshop 
small shop and ga 
rage Attractively priced 
Grey iron iaws with cold 


guides The 


rolled steel 
screw is Ye dia. with Acme 
threads for rapid adjust 
ment eate of operation 
service Jaws 


and iong 


hove holes for attaching 


wood inserts if desired 
Finished in areen bated-on 
ename! individually hored 
No. 176 Width of Jaws 6 
Depth of Jaws 1') 
Opens 4'/)"" 


B&a&C SAWHORSE VISE 


A low-priced professional type vise 





that appeals to the home cratts 
mar riolds work in horizontal or 
vertical position Jaws are grey 
ron and finished in green enamel 
Main screw is ~% dia. with Acme 
thread 
to 2 
No 175 Width of Jaws 3° «5 
Jaws opening 4° 


Your Jobber has the Details . 


Clamps to anything iD 





. SEE HiM TODAY! 


ida: BRINK GOR te). Bi temas 


33 Poland Street 


Conn 


« Br idgeport 5 


: , 2 
Manufacturers of Clamp vise Hand Tools for Production, Mamtenance. Service Since 75 


YOUR CUSTOMERS ASK: 


“How can I get 
rid of moles?” 


the proven—profitable—way 


lo anewer that 


question im: 


ill Moles 


vwivw MASH TRAPS 





type soi! 


Approved 
by mole 
contro! 
speciatists 
hMarmiless 
19 pets 
ond children 


Retails 





Nash CHOKER LOOP TRAPS 
Order from nearest jobber—12 to carton 


“M. ¥. Carter Ge. Ine ten Frencisce, Calif. 

®. t. Gewld & Ge by. Pout, Mina. 
Schwebecker Hdwe. Co Seattle, Washington 
Yon Comp Hdwe. & tren Co indianapolis, tad 
Vewghns Seed Ce. (hicege end Hew ork 


NASH MOLE TRAPS 


Scotts, Michigen 








Retail 





Extra strong, finest quality English 
Garden Tools. Hardwood handles 
richly lacquered. Metal parts polished 
bright. Overall tool length 14 inches 
One trowel and one fork packaged 
| in colerful display box 





John H. Graham & Co. Inc. 





Works in any 





105 Dvene Street, New York 6, N. Y. | 





EEE ee — 





jas scheduled its bigyest advertis 
inv Campaign 

“i heduled lo carry ad 
ing include Better Homes & 
Metall s, Woman: Home 


Ladies Home 


Mayazines 
er? 


(,ardens. 


f onipa Le, 


(,00d Hou ekeeping, Pare nts. Mod 
ern Bride, Farm Journal & Town 
Journal. W hat Ne i ii Home Keo 
411 Le kaquire VU ode rv Scere evi 
Screen Stor and Modern Ro 
MnaVCER 

National! radio television and 
newspaper advertising also |} 


scheduled 
‘trations 


Cooking school demon 


will he conducted 


Weather-Proof Contest 
Offers European Trips 
Weather- Proof Co., 


Qhio, is sponsoring a national con 


(Cleveland 


sumer contest with a dealer tie-in 
featuring trips to Europe and Ber 
muda as prizes. 

The 


from May 1 to June 15. Contestants 


contest will be conducted 


name their favorite Wepco product 


and tell why they want to own it in 
25 words or less on the official entrs 
blanks available at their dealer’ 
store 


Promotion material for the deale: 
backed 
Housekeeping, 


W il] he 
(,00d 


with advertising in 
Life. House 
Beautiful. Li ing 107 Young Home 
makers, Coamopolitan and Popula: 


Vechanics magazines 


Fishing Tackle Mfrs. 

Offer Education Program 
The A Tackle 

Manufacturers, Washington, D. ¢ 


ssociated Fishing 
is jointly finan inigve ani outdoor edu 
cation program with the Sporting 
Ammunition Manufac 
Mnatitute 


Arms and 
rurers 
he 


and 


program, covering fishing 


firearm safety and related 
ActIiVItIes, | 
Phe Outdoor 
is available 
ae 

Project, 
Michigan 


Lansing, Mich 


explained in a booklet 
Project. It 


project 


he ducation 
from directo! 


Smith. Outdoor kK ducatior 


{ ollege of Kducation 


State University. East 


Plasti-Kote Campaign 
For "Packaged Line” 


A apring consumer 


Lite 


month. is 


Campaign if 
next 
Plasti-Kote, 


magazine, beginning 


planned by 





Jou j nal. 


HARDWARE 





( leveland., (Ono. Lo! its re 
Line.” 


prod ict A it] pe pal KeG 


inc., 
designed “Packayed 

ach 
ombination snipper-point Oi- pul 
plays Peven new prod ic te 


added to Tie 


pray, anil 


chase q 
and roacn spray 


pray, moth proofer, paint and val 


nish remover, engine de-y! 
agi deodorizel 


yarbaye 


Ray-O-Vac Co. Resumes 

“Birthday Special” 
Ray-O-Vac Co., Madi 

re-introduced its 


the 


W is.., 


‘Birthday 


SOT, 
nas 
Special” AS celebration 
of its 

The special 
tail at YRe. Dealers 


part of 
50th anniversary year 

is a flashlight to re 
offered a 
a display 


The offer 


withdrawn to allow 


are 


special on batteries and 
along with the flashlights 
was temporarily 
factory production to catch up with 
demand 

Other 


tions are 


5OtH versar’ 


scheduled fo 


anni promo 


tne year 


$450,000 Ad Program 

Scheduled on M-O-Lene 
A $450,000 advertising 

M-O-Lene rug 


wheduled tor the 


program 
to promote and up 


holsteryv cleaner is 


first half of 1956 

The program calls for demon 
tration films on more than 50 tele 
ision tations and advertising in 
ome 50 newspapers and national! 


mayazine 


M-O-Lene is distributed 


ry ad { {)T) { i) ct ( nicag 


Color Ads Scheduled 
To Promote Painting 

Full paye 
Hlomes & 


hiful 


Ke frp, 


Be iii 


Colo} ads iti 
and Ho ise 


monti 


(,a) dé i: 


mayvazines next Will 


irge consumers to visit their hard 


vare dealer for their : i@anup, paint 
ip, fixup needs 

fhe ad theme is “Spruce uj] t 
oring!” We} 


rton Steel | 


sponsoring the ads 


Gas Range Shipments Off 
Shipments of domestic 


totaled 


yas 


ranges 150,000 units § in 


lanuaryv. a seasonal decline from 


the 154,300 shipped in De 
the Ap 
pliance Manufacturers Association 
The 


helow 


ranges 


cember, according to (,as 


Januar’, igure is i.4 percent 


vear-earlier shipments 


AGE, MARCH 29. 


1956 











V-BELT DRIVES 


MEAN MORE PROFIT FOR YOU! 


Chicage pulleys in their patented STAK-PAK 
cartons seve you more then 30% in 
veluable shelf space 
Chicago pulleys in STAK-PAK cartons 
eliminate costiy errors , because every 
carton is printed with the correct 





diameter, bere and beil size 





(hicage pulleys in their red, white and bive 





STAK-PAK cartons moke an eye-catching 





display thot sells more pulleys for you. 








ASK YOUR 
JOBBER ABOUT 





. 
. 
° 
. 
. 
o V-PULLEYS IM STAR-PAK CARTONS. 


MFG'D BY 


DIE CASTING MFG. CO. 


2510-14 WEST MONROE STREET 
CHICAGO 12 ILLINOTS 














~~ dancin : E “- => 


Fr, iA > the ante! 


WOODRUFF KEYS 
*MACHINE KEYS 
“MACHINE RACK 
“TAPER PINS 
“COTTER PINS 
‘SPECIAL PARTS 


and other Stanho products 
Bulk or Packaged 





ya 


+ eeeeys ceeded EEE PEE 


. : 
bebbite 


WRITE for CATALOG 
J) and PRICES 


| STANOARD 


ORSE NAIL CORP 


wou — o 
‘fr V¥ mmiterM 


! tp, 
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NEW BEDFORD ROPE 


... first on the Clippers, 
first choice on modern vessels 


And first in hardware stores because New 
Bedford Rope meets modern merchandis- 
ing standards. . . 


Packed in attractive, self-dispensing dis- 
play cartons that: 


* Hold full or half coils. 
* Keep rope clean. 
* Keep rope coiled. 


Rope is pre-measured: 


* Factory marked every ten feet. 
* Sell every inch—no remnants. 
* Sell right from *he carton. 


Available at your Jobber 


NEW BEDFORD 


CORDAGE COMPANY 
NEW BEDFORD, MASSACHUSETTS 


Serving the Maritime Industry Since 1842 


| ; 
; 





4 
, 








DOOR-EASE 
WORLD'S LARGEST SELLING 
HOME STICK LUBRICANT 


| ‘ fig 
AMERICAN GREASE STICK co. 
Muskegon, Mich, 


eal hal LA La ia rs of 





© EYE-APPEALING 

© BUY-APPEALING 

@ PREPRICED 2 FOR 15¢ 
Step up unit sales with the self-serv- 
ice “Can't-Miss’ 2 PAC. This con- 
venient, transparent package is a 
proven, “sure-fire” traffic stopper. 


McGILL METAL PRODUCTS CO 





‘A REN G I Hti@e. sess 








Department Store Sales 
Show 6 Percent Increase 

Vepartment store sales in the 
l'nited States for the week ended 
March 3 rose 6 percent over the 
ame week a year ago, the Federal 
Keserve hoard reports 

For the four-week period end- 
ing March 3%, department store 
ales were » percent ahead of the 
vear-earlier figure 

A detailed breakdown of ‘Lore 
ales follows 


Ve 


February Store Sales 
Nearly $14 Billion 

Total sales of all retail stores in 
February were $15.7 billion, the 
U. S. Dept. of Commerce reports. 

Of this total, the hardware, lum- 
ber, building and farm equipment 
group did $889 million. This rep. 
resents an increase of &.1 percent 
above the $822 million figure of a 
year ago in February 

The total volume of $13.709 bil- 
lion represents an increase of 
slightly more than 7 percent above 
the $12.764 billion in February last 


year 


Cole Opposes Easing of 
Home Down Payments 

Albert Cole, Federal housing 
chief, opposes easier down pay 
ment requirements on government! 
backed home mortgages “in the 
foreseeable future 

“] doubt that the down payment 
has very much to do with the vol 
ume of housing starts,’ he said 

Mr. Cole predicted that housing 


tarts in 1956 will total 1.3 million 


Mortgage Money Still 
Appears To Be Tight 


The Federal National Mortgage 


Assn. continues to buy government 


backed mortgages at a high rate, 


indicating a continued tightness in 


the mortgage money market 


For the week ended March 2, the 





THE TRADE CALLS 
for 


DYKEM 
STEEL BLUE 7 


gue 


Dies and fy 
Templates 


» — 


4 


Teseree 


*e yular package 8-oz. can fitted with 

elite cap holding soft-hair brush 
- applying right at bench. metal sur 
face ready for eae in a few minutes 
The dark blue background makes the 
scribed lines show up in sharp relief, 
preventa metal glare. Increases effi 
crency and accuracy 


Write bor fl ind or motion 
THE DYKEM COMPANY 
Esteblished 1920 
23058 Nerth }ith St. + St. Lewis 6, Me. 





CHROME 
BRASS PIPES 


/_"' to 4° sizes 


BRASS TUBING 
Ye", Ya", 1%", Wy" O.D 


PITTSBURGH NIPPLE WORKS 
1455 Spring Garden Ave Pittsburgh 12, Pa 
Th 














His Hardware Age 
Ad. Brought Results— 


“As a Manufacturers’ Representative 
getting the HARDWARE AGE is oa 
necessity, especially in view of the fact 
that | have secured several desirable 
lines through the Advertisement | 
placed in the AGE in February. With 
best wishes for your continued success.” 
Sincerely yours. 


A Satisfied Advertiser 








STAINLESS STEEL 





FASTENINGS OF ALL TYPES 
RIGHT OFF THE SHELF 


Metal Screws 
* Get phe .* Ww cok —— “a -— uts Fin a 
* Clase 3 AWN Or ed w Fa8s ster Heads 
it omen! ‘ je qQuantitines 


STAR STAINLESS SCREW CO. 


Write 'a@r compiete Geseriptive catal: G 






; 

Gua Telephone Little Palin 4.2300 
fe 546 Union Bivd Paterson 7. NN. I 
-_— New York shene: Wiseensin 7-904! 





HARDWARE AGE. MARCH 29. 1956 












— 


what did mother buy today? 


Besides food items, Mother stopped at 
her local hardware store and bought 
three Hyde CARDOSELLS products 
Hyde putty knives, wall scrapers, paint 
scrapers individually carded called 
CARDOSELLS do a selling job on 
Mother. They are wanted items with 
100% more sales appeal! because each 
product is fastened to a colorful card 
that identifies the product, prices it and 
shows its many uses. Order CARDO 
SELLS and get those plus impulse sales 
for your store. Ask your wholesaler 
salesman for CARDOSELLS or write 
Hyde CARDOSELLS, Southbridge, 
Massachusetts. 














Amating New Liqeld 
S-W-E-L-L-S Weed 


* Pesetrates weed ftre— 
makes them e¢-x-9-a-8-é 
eermanenmtly 

*® Quickest and easiest way 
te fix leose ehair run 
lees, handiesn. Gow 
dove-tails, ete 


CHAIR-LOC 







A Fast-Selling imoeulse item 


Write for Free Sameptes aad 
Literature 


CHAIR-LOC CO 
Lekehurst 3, MN. J. 


GIBSON 
) GRIPPER 








| CLIPS 
KEEP 
; THINGS 
IN PLACE 
Bright Mickel Finish Dowble Spring Action 
Me jutting Peints 2? Sizes Mold Mest Hendles 





GIBSON GOOD TOOLS, INC., Sidney 6, WY. 








THERE |S A DIFFERENCE IN CHAMOIS 
» SUNSHINE 


TR Lh roti 
GEMUINE 
CHAMOIS SKIN 


PULL COO OF TANNAGE 
MADE Mm USA 
. eh Ue... le ee ee 
Outy Chemern Ceovbie Velve 
“sasien TO USE 
"LASTS LONGER 
"CLEANS BETTER 
HOYT & WORTHEN TANNING CORP HAVERHILL, MASS 
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agency reported it bought 650 
mortgages valued at $6,351,000. It 
was the eighth straight week pur 


chases topped $5 million 


Montgomery Ward Opens 
38 New Catalog Stores 


Montgomery Ward & Co. has 
opened 38 new catalog stores since 
Aug. 1, 1955, according to John A 
barr, president and chairman of 
the nation’s second largest mail 
order chain. 

Ward’s plans to open 100 of these 
new stores in its current program 

Karly results from these new 
sales outlets are encourayinyg, Mr. 
Barr says He notes that other 
iteps Ward's is taking to meet the 
competitive situation include’ im- 
proved product and store design, 
strengthening of company person- 
nel, increased inventories and more 
catalogs. In addition, a number 
of retail stores are being mod- 


ernized 


Price Increase For 
Pyrex Ware Scheduled 


Price increases averaging less 
than 10 per cent for the Pyrex 
ware line will go into effect April 
2. Corning Glass Works Consume! 
Products Div. announces 

The firm ave it maintained 
prices al the same yeneral level for 
the last five vears while labor costs 
alone rose more than 10 percent 


Revised catalogs listing the new 


prices are being mailed to distribu 
tors Discount chnedule vill be iT} 
affected by the price change the 


firm said 


Business Failures Down 


Business failures were 26% in the 
week ended March &, reports Dun 
& Bradstreet, Inc. This is a drop 
from the post-war high of 295 r 
ported the previou Veer hioweve} 
failures remained above the 2Zo7 and 


229 reported in the corresponding 


weeks of 1955 and 14954 


U S. Steel Ups Tin Prices 


, 


An increase in prices of tin mill 
products avVerTaying ) percent nas 
been announced Db Lnited States 
“fee! { orp. tor tne pricing period 


April 30 to Oct. 31 














The Greatest Thermometer 
Sensation in Years! 


COOPER 
No. 1500 Display Promotion 


in one compact carton you get one dozen of 
the hottest-selliing household thermometers 
thet Cooper hos ever made Released to 
meet the craze tor pper if home decora 
tion, the No. 1500 Display Promotion wat an 
nstantoneous hit it features four styles f 
Home Thermometers in copper finith, each 

e @ tremendous seller The four sample 


thermometers are applied to the attractive 
japlay af the fa tory D ipiay and | dormer 
thermometers a ome if One shipping car 
ton Order No. 1500 Display Promoti: 

your Jobber today 


yf rom 


See our aod for Kitchen Thermometers 


elsewhere in this itive 


The Cooper Thermometer Co. 
107 Main St., Pequabuck, Conn. 








HARRIS 


METAL FLOATS 








Fd Made of copper, plain steel, copper 
plated steel, stainiess steel, KA-25MO, 
aluminum, brows, monel, pure nickel, 
Admiralty and Everdur or any tuitable 
metal for open tank and all pressures 


i Seamless copper ball floats carried 

in stock in diameters of 2'/,° to t2 
inclusive for open tank and pressures of 
25, 580, 100 and 1980 Ib. Ficats in special 
sixes ond pressures to your specifica 
tions 





=. MADE TO ORDER. Stainless stee! 
bell fleets larger then 12°' diameter 
can be made up specially. Write fer 
METAL FLOAT catalog 


OGPrT. HA 


ARTHUR HARRIS & company 





21) NORTH ABERDEEN ST CHICAGO) ILLINGQOTS 

















Classified Opportunities Section 









CLASSIFIED ADVERTISING RATES 


Melp Wanted, Accounts Wanted 


Business Opportunities 


Representatives Wanted. et< 
Set solid. maximum 80 words $5.00 
Each additional! word ie 


Positions Wanted 


(Specia! Rate) set solid maximum 
50 words $2 4 
Each additional word O% 
Allow Seven Words for Keyed Address 
or Your Addrew 





BOXED DISPLAY AD RATES 
$8.00 per column inch 
5”), discount allowed for 4 or more con 
secutive insertions of Boxed Display Ads 
Cuts or special borders not occepted 
Address correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & Séth Sts., Philadelphia 39, Pa 


your 


NOTE Sompie of merchandise ‘erature 
cataiogs, «? ~ not be forwarded to bor 
number adver? »ers sf #+° QO ompa ec Dy 
suffic en? , stage et ema 9g 

No oqge' ¥ mMMmMissior 6 ywed 

HARDWARE AGI ; published every tr 
Thursday Classified forms ose day 
prior to pud orior gate 

Rar tar ‘ee must 0 ompany Je n +e r 
7,4 he . ry ey ler ’ srrer ¥ 














Representatives Wanted Representatives Wanted 





Representatives Wanted 











DISTRIBUTORS WANTED 


High Quality line of screwdrivers with 
unique patented feature in handle 
which permits tast and efficient wire 
stripping. This is a nationally adver 


tised item for Jobbers supplying Hard 
ware Retailers, Variety Stores, etc. List 
69¢. Full Write now stating 
ail information about your organization 
ana Request 


discount 


territories covered Free 


Sample 


WIRE STRIPPER TOOLS, 
Gien Head, New York 


INC. 





















































REPRESENTATIVES WANTED 
Aggressive established salesmen now calling on 
retaii and wholesale hardware stores plumbing 
supply stores lumber yards department stores 
etr te carry SEPTI.KIT proven full-strength 
enzyme septic tank cleaner and conditioner Good 
repeat husiness Liberal commission Write now 
for territories open 

WESTFIELD INDUSTRIES, INC 
r ©. Bex (56. Westfield. HN i ace 
REVPRESENTATIVI WANTED i r 
biarcdware jieatan to se tact lene direct + 
ret hardware trade in New York Cit (dua 
re of American Butta and lLockset May 
ia © ine { Ommiasi ni tate u 
hie mtion \;iress Hox ( 4 care | 1iAROWAGE 
Ace. t( heat i A fth Se j ache hia ) Pa 

PAINT BRUSH MANUPACTURE! 
ule repres tive ‘ ‘ " \ 

Pers lvani New York Wee { sat rthers 


illinois VW Cor aii \1 nmrneasota ferritiorte ome 


mimissiona And excellent mportunit ; 
aleamet with ntact witt reta paint hard 
wa lumber. ef et tore bimit fu ' 
tails Addre in t +f care of Tiar ARE AG) 
( heat tA th Sf Philadeiphia 39, Pa 
ALESMEN WANTED Witerl AL! 
Ii ARIIWARI rHREPEN experienced mat wit! 
wires An n retait harawa ew ‘ 


PAC L,I ivi PROVTERC TERI TERERITORT! 
yet ’ nationally ai trifuted ' 1épia wate 
placement plumbing speciality ite packaged tf 


sale to plumiing supply howses hardware diatril 
wiors ari retailers ty . cemonsetrat ' ne 
BR out of 10 om firet call Address: Hox 6 ca 
Hasvwaere Ack, Chestnut & S6th ™ Vhilade 
phia 39. Pa 





136 











REPRESENTATIVES WANTED MANUFACTURER'S REPRESENTATIVE 
wanted Pennsylvania, Texas and Minnesote 
areas Ca reta umber dealers and 
for one of the leadir 9 ines of Bu) goers cabinet ma uta turers ‘ o r gh qua ty 
Mardware Long ettablisned manufacturer of competitive cabinet hardware. State lines now 
Builders Mardware exciutively with a com handied and give a ther particula 
plete high y¥ occeptabie dauality tine of com first etter 
perivively priced tubular GAG mortise locusets Address Box C-54. care of HARDWARE AGE 
seeks competent and thorough representatior 6th Sts. Philadeiphia 39, Pa 
ie severa choice territories Chestnut & yf } iia pri / | 
Please write oniy if you are a? present con 
tacting Building Material Dealers Lumber 
Dealers Mardware Dea ers and jobbers 
State nes yOu are now arrying present 
channels of distribution ond experience in the FACTORY REPRESENTATIVE 
wore indi 1ud janization that has variety 
1raware r noveity bber ! wing t< 
NATIONAL HARDWARE CORPORATION represetl ’ fact ry thot 1xes 7 ‘ iil ily ° ©? 
’ ‘ J) ] } d ? Lif 
iO'-457 (tGOth $? Ozone Park WN y irde r & mony 4 iriety r s 
ST. MARKS SPECIALTY CO. 
13} W. tith $e Dept. HA, New York 11, New York 
' “ s ' af [a 7 ' | ’ 
io i re Pe NEW JERSEY 
sa! ; , a! ste “ i‘) . i: let | ware Miat j ’ 
. , al “ uM ‘aes eer ; “ nif : ¢ $ 
Address Bex 615 care of HAROWARE AGt . : . 








Chestnut & Séth Sts.. Philadciphia 39. Pa 
Gh 
‘ : ? 
' et ‘ 
‘ ry ‘ ‘ 
; 4 Mi ’ ‘ ’ re 
\ ‘ i f ¢ 
‘ ij i ae , | ’ Hy a 
I 
Mh iit } ; ; \' ; j j , 
‘ ' ' ‘ - 
‘ ‘ if f 
if ' f) : 
: Pi As ” Acer 
} 
MEA ( PURER KEPESENTATIN I 
\A ».% j I ’ Lea ' t . ' 
tere ' : 1 Sate f re 
: \i : ' | t . . 
’ 


| ‘} . ' 
‘ ; tts l¢ ’ r : Moa. 
1 " Ns | ‘ I he 7 ' 
ut eat thiweat mprising 
\ ls ‘Kia maand Ka 
" . Mes ( olorade and st he 
alif \ lex are f Ti ARDWARE 
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Address Box 8-30. care of HARDWARE AGet 














Chestnut & hth Sts Philadeighia 49. Pa 
| i i 
WANTED e 
i¢ 
’ a 
| : 
‘ 
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Classified Opportunities Section 





Accounts Wanted 


Help Wanted 








REPRESENTATIVES 








ve ‘ Wii s 
4 ’ New 
" : ; " ' Avi 
7 ; 
vy’ 
iif | VV A Ni 0 5 wOor tor Wood 
Street p i. burgh iz Pa 
J As 7 ; 4 | | ; | 1) 
‘ ve , ese i’ 
a Ne f ‘ : 
}2 are 
i i 4 ‘¢ 
iAH bit i) a oe ' ; Ai 
KER REPRESENTATIV theast 
' 

/-~ VA 4 o iS . ¢ \1 °s 
e , A ‘ 2 ‘ f, ™ 
" ¢ rf sn yy \ ‘ 7 \ * 

}? 
VeiN } [A \f,} } TRI 
rOR MESIRE ad t f 
“ 4 ’ ’ 
\] ‘ ’ \I ‘ eed 
’ 
> . sit 7 ’ 
WH 7 


(UOVERING, WHOL! se 
ire irder tlets 
rast I if ; iware 
Vi a ; | ne i) ’ { eaires 
e | ' , tere r r) 
. # ’ 7 ena? ’ ’ ‘ 8% 
Add hl ( - lt AR snr AGE 
." f \f j } 
NEW MANUFACTURER KEPRESENTA 
ds , bua! ‘ ‘ ¢ 
Ag f ive VA i ¢ 
‘ } } " ()pe 
4 Te ’ 
“ ani Aes r P ‘ ide 
LNT) i i Ibi RR ii ARIJIWARF 
TED f ° experienced 
() 
‘ - ences 
‘ r Ny 
\ fi ‘ - An WARE 
x ' - Pa 
PURE KI ‘TATIVE 
‘ ) ri : NEW (oH CW , s ind 
. ‘ ’ ‘ which are 
| ra } 7 ev , He é ; tlets 
‘ ‘ : ARE Aor 
4 f j r a 
I bi Hi} {) (HORING, 
‘ i irk rf e ‘ ” 
‘ ’ et ” ’ 
r¢ ™ ’ 'ne . 
‘ - 
‘ 
() HANI im LN 
% he lelaware 
> A " \ ' j | he 
: P n and 
‘ ive . ee ke te 
‘ © ossil : . with 
\ddres tox f : ' Hasowasee Ace 
( ' & ft) ’ ' ‘ 4 


HARDWARE AGE, MARCH 29. 


1956 











Business Opportunities 




















Must have some knowledge of Fishing Tackle and has 











worked for a wholesaler, or targe retail firm. or chain 
store operation The right imfividual will have the 
opportunity te tie up with the fastest grewing most 
wide awake jobber firm in the E ast 
Address Box C-.70. care @f HARDWARE AGE 
Chestnut & 56Th Sts Philtadetehia 19 Pa 
ENLLION hMOnRMER AL} MA i 
4 new | rate t¢ i} | ' s 5 
- lhirect ’ | ' faie ‘ 
’ new ' rie : ; VA ? ’ 
let Adare i i: ite rT AR +. 
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Business Opportunities 





HAVE CONFIDENTIAIT NFORMATI 
‘7% eve 2 estat rhe " ita ; r 
sted " e ‘ ‘ ha i af 
‘ “A ‘ i Lie aj : 

nate CA ia ; 

‘ . Vi , te 
¥ \f ‘ cer ia 
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Area ! ¢ ia ware I ' 
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? ‘ ‘ a Hen ’ hiea 
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city and ¥ ther tate rat hed 
ver rt ra | : . ist : iy 4 and 
exter ve | yw territor Mia ‘ es A 
t* ; tox k ‘ ' es entory » | j 
Mode: uw : ¥ : y r ; ease af Tes 
sona ent Sddre H i A ate f tias 
ware Act estnut & Sét ide\pbia | 





jbl. | 7 3 yvorume Ale ’ Ady ’ : : 
Mar ufa furers eprete ratives have Ve > w Of ty if ' ; ail p wilh ey y —~ 
for an experienced hardware ma ? ve 
» Tayi oie | hia j ne N 
Eastern Pennsy!ivania and Delaware Must re 
. "Lh ’ fad P ¥ » : ' ’ a | 
ice Ph ladeiphia Metrop: tor area Coal pare } 4 ‘ anagise 4 orde 
; wholesale hardware Y mrfractors ' de leiey : ‘ ic 0 ve , 
marine and plumbing supply Jis?ridutors mpieteiy tooled lor \arge qué y slam 
Should have a thorough tnowledge oa hases , 
? ¥ 4G 4 bv or j 0 lw Py 1¢ BL alia « +? 
hardware pipe fools marine hardware and 
my having manulacturing and ¢ ) nes 
ho aL elient opportun ty te the right mar y 4 ia g ang 4a 
with Q rapidly growing orga ration Sa ary 7 yar lure ’ respons dle cAle } up :) 
ond bonus plar Write giving fu details yidua ry sela if: Cipals oniy 
Address Bou C-49. care of HARDWARE AGE Address Geox ©-64. care of HAROWARE AGE 
Chestaut & S6th Sts... Philadeiphia 39. Pa Chestnut & 56th Streets, Phiiadeiphia 19 Pa 
Sg ." } | ‘ rw ® ig 
MALE HELP WANTED tine plated, Please write for full imto 
‘ ; si ‘ H : ' sv, care 
Sporting goods buyer whe is interested in a good future i ani Aes (“heat " ot! ' }” , 
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PERIENCED WHULESALF HARI 
I VIAN in i wg, credits, Collections, pri 
at ie phone calls Salesman 
i " eritayt expediting, et: 
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WHEN YOU ARE LOOKING 
FOR A CERTAIN PRODUCT 


and only the trade-name is known 
look in the General Directory See- 
tion of the Catalog Directory Num- 
ber of HARDWARE AGE for that 
particular trade-name. You will find 
it listed alphabetically under the 
product heading of the item in 
question. 


There alongside the trade name 
you will find the name of the manu- 
facturer who makes it. The address 
of the maker will also appear with 
the firm name arranged alphabet- 
ically in the same list. 


Keep this Catalog and Directory 
Number where you can reach it 
quickly whenever you need help in 
buying hardware products. 


HARDWARE AGE 


56th & Chestnut Sts., Philadelphia 39, Pa. 
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Hoppe Products Give 
You Sales Action 




















These well known, widely advertised gun 
‘leaning essentials are more than hal! sold 
when you buy them because they are de | 


manded and used by countless thousands 
of gun owners almost everywhere. Ask your 
Jobber about Hoppe’s No. 9 Solvent, Patches, 
Oil, Grease, Gun Cleaning Packs and Gun 
Cleaning Rods. You won't have to introduce 
them but be sure you can supply them on 
demand 


FRANK A. HOPPE, INC. d 


2314A North 8th bt Philadelphia 33, Pa 
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MARSHALLTOWN 


TROWELS 


MARSHALLTOWN TROWEL COMPANY -« 










MARSHALLTOWN, IOWA 








Oxwall’s One-Two Punch! 


America’s leading manufacturer of popular 
priced tools offers 2 unbeatable values! 





DI-MET 








REALLY KILLS 
CRAB GRASS! 





©3838 12 pc. Multiple Purpose Socket Set) mm : 
Handles of shockproof amber plastic; tools 

are of durable nickel plated steel. New self 
display, vacuum molded case also serves as 
handy carrying tray. Retails for only $2.98 


OR ne OW 


—- 














turf. 2) DI-MET W. A. Wetting agent 
killer. 4) TAT Ant Trap and Ant Bait 
6) MO-GO. Destroys moles, gophers, field 
See your wholesaler or write mfr. 

for full information on 
this profit- packed deol. 


0.E. LINCK CO., Inc. 


Clifton, New Jersey 





#3903 10 pc. Flat Reversible Ratchet Socket Set — Precision 
engineered of special analysis tool steel, nickel plated for life 
time wear, in attractive self-display box. Retails for only $1.88 





Call your jobber or write for information 


Oxwall Tool Co., Ltd., 928 Broadway, New York 10,N. Y 








1) DI-MET Crab Grass killer in powder or liquid. Selectively kills 
crab grass, lemon grass, sedge, Dallas grass without damage to 
3) TAT Weedette. 


Weed 


5) TAT Insect Repellent 


mice 


ay 


_ 


Sales representatives: John H. Grahom & Ce., 
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Fast, smooth-operating tools ! 
Enclosed spiral or open spiral types. Attractive 
green plastic handle. ALL THIS 


DELUXE EQUIPMENT 





Write for free GREENLEE 
Hand lool Cetelog No. 35- 


GREENLEE TOOL CO., 


- Ghanem ENLEE 


1813 HERBERT AVE., ROCKFORD, iL. 
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YOU'LL DO BETTER WITH HELLER 


a a 


| 


ONLY od | 38°° 


COMPLETE WITH DISPLAY BRACKETS — PEG PANEL BACKS 
THESE BEAUTIFUL FIXTURES GIVE YOU EVERYTHING 
STYLE * QUALITY * BIG CAPACITY * MODERN DESIGN 


rotten no 2-waW,. C. HELLER & CO."Gnio 











lh 


Precision machined to insure perfect fit. Cadmium plate 
Positive ratchet drive 









Uses bulk or cartridge materials 
10° ist $7.50 
15” bet $8.50 


Write for descriptive literature and attractive discounts 


rat) UM Lm tt te a a a a ee ee 


UNCONDITIONALLY GUARANTEED FOR LIFE! 
ap EY DUTY BEAVER CAULKING GUN 


d- no rust 
heaviest 


grade to light oils. Assorted nozzles available. Unconditionally guaranteed 








MASTER MANUFACTURING COMPANY, 9200 inman Avenue, Cleveland 5, Ohio | 





DOMES or SILENCE 
RUBBER CUSHION FURNITURE GLIDES 


NEW DISPLAY BOX 


Contains 1 Dozen Cards of 
either %', %" or 1' Domes 
PROMPT SHIPMENT 


Ash yoer jobber. 1 be le sot sepplied, write 


ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. 









AND 
CARCS 
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3 COLORS 
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MARCH 29, 











1956 





ewer wveseeweruecd? 





| FINISHED 


’ BETTER BUY NATIONAL ; 
a oe wy, 


8 ee aaa : —— —e -_ 


9 

> 

. 
- ™ 


















“NAT” STANDS OUT 


for one-source buying 





Want Lo reduce your fastener handling and orde rity problems ? 


Switch to one-source buying. National stands out as your most logical single source 

because: |. It's the complete line. 2. Packaging ts uniform, colorful, with buy appeal 

> { olor coded labeling makes Lin } handling Cuisitl } () i lit y UPsUr pas ed. 
f 


assures constant customer satistaction 

Standardize on National and eliminate costly prob 
lems of multiple-source buying and handling. Sell 
National, and you ll be selling the complete quality 


line-—the one that stands out 





~~ ff 
A Y Ask Your Distributor... He Knows 


o . ly), THE NATIONAL SCREW & MFG. COMPANY 


ri | | my Sf 7 CLEVELAND 4, OHIO 
} ; oF ancien Pacific Coast: National Screw & Mfg. Co. of Cal 
- q 3423 South Garfield Ave, Los Angeles 22, Cal 





PROFIT LINE 


all over the world! 


You're sure of sales and a better profit when you 
sell BOSS .. . the modern buy-word in beautiful 


kerosene appliances around the globe! 


KEROSENE RANGES The BOSS line gives you a range or stove to fit 
and COOK STOVES the needs of any family, with a wide choice of 


instant-heat, highly efficient, adjustable burners. 


For Consumer Acceptance That means better, 


preparation. And, there's never an installation 


easier, more economical food 


problem since no fuel connections are needed 


lf you're missing cooking appliance sales, you re 
overlooking the fastest-selling line on the 
market—BOSS! Write today for the profit-packed 


story on the complete line. 


ee ee 
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THE HUENEFELD CO. 
CINCINNATI 25, OHIO 
Established 1872 





